

















* * 





VN 






PTE YO 


Lhe Newspaper of the cl 





& 
ail | 


* 


THIS WEEK—NET PAID ABC 


40,252 

















Vol. XXVII, No. 3333 


DETROIT, OCTOBER 29, 1951 


$8 Per Year, 25c Per Copy 











Sparks 


State of the nation’s economy: 
Up 

CoNDITION oF Business—The New 
York Times weekly index for week 
ended Oct. 13 reached 166.1, com- 
pared with 165.8 for the previous 
week. Level for the corresponding 
week a year ago was 163.3. 

New Houses—Non-farm houses 
started in September were 7 per- 
cent ahead of August, or 91,000 
units. Labor department gave 
easing of credit and rush to get 
started before further limits on 
materials as the reasons. 

Trav—E LoaNs—They jumped $143,- 
000,000 in latest weekly report from 
Federal Reserve Board. Total now 
is $20,314,000,000. 

E.ectriciry—A 10 percent gain 
for the week brought electric 
energy production to 7,160,380,000 
kilowatt - hours. Compares with 
6,508,591,000 a year earlier. Sharp- 
est boost for second consecutive 
week was made by South Central 
states—21.9 percent. 

RamroaD Freicht—It gained 1.2 
percent to 868,683 cars in latest 
week against previous week but 
was down 2.3 percent from like 
week in 1950. 


* * * 


Down 


Auto SHares—Securities and Ex- 
change Commission index of motor 
vehicle manufacturers’ stocks was 
213.1, down 0.1 percent from preced- 
ing week. At 233.7 the figures for 
parts and accessory companies was 
unchanged. 

Auto Aps—Media Record’s data 
covering 52 cities shows a drop 
of 10.3 percent in automotive ad- 
vertising in newspapers. 

PaperBoarp>—Production for week 
ended Oct. 21 was 7.5 percent less 
than like week last year. New or- 
ders eased 14.3 percent and unfilled 
orders receded 39.9 percent. 

* 7” * 


General 


EMmMpPLOYMENT—Workers, exclusive 
of those on farms, reached an all- 
time high of 46,900,000 Sept. 15, 
according to the U. S. Labor de- 
partment. That’s nearly 1,200,000 
more than a year ago. 

The number of workers in dur- 
able goods industries rose to nearly 
9,000,000, or about half a million 
higher than in 1950, but there was 
a decline of 40,000 in non-durable 
manufacturing. 











Top Cars 

New-car registrations for eight 
months, plus 29 states for Sep- 
tember: 
1951 Pos. Make 1950 Pos. 
1—815,028 Chev. 1,008,559— 1 
2—657,086 Ford 839,324— 2 
3—425,745 Plym. 325,327— 4 
4—296,311 Buick 377,363— 3 
5—253,332 Pontiac 314,288— 5 
6—222,985 Dodge 192,364— 9 
7—207,261 Olds 262,645— 6 
8—175,198 Mercury 227,434— 7 
9—150,916 Stude. 208,693— 8 
10—115,992 Chrysler 93,576—12 
1l— 98,760 Nash 132,022—10 
12— 82,074 DeSoto 70,187—13 
13— 74,873 Hudson 108,3860—11 
14— 70,896 Cadillac 65,495—14 
15— 49,493 Packard 50,459—16 
16— 40,690 Kaiser 59,0383—15 
1j— 40,429 Henry J 
18— 19,595 Willys 25,515—17 
19— 18,396 Lincoln 24,354—18 
20— 4,125 Crosley 5,080—20 
21— 2,301 Austin 4,167—21 
22—— 2,266 Ang.-Pref. 1,070—22 
23— Frazer 10,934—19 

Total All Makes 
3,835,573 4,413,269 

For further details see page 

18, today’s issue. 














New Dealer Leaders 





In Florida— 


Shown above are the officers of the Florida Automobile Dealers Assn. First row (left 
to right): Walter C. Mallory, general manager; E. R. Elkes, secretary-treasurer; Stanley 
Peeler, president; Charles S. Brooking, senior vice-president, and J. Saxton Lloyd, direc- 
tor. Second row: Leo Adeeb, vice-president; Emmett Gardner, director; George Ellwood, 
William Catlin, and Byron King jr., vice-presidents. Third row: W. O. Anderson, W. 
Theo Proctor, J. W. Sneed, W. R. Turnipseed, A. J. Rountree, George W. King, Thomas 
P. Caldwell, and Ed Lee, directors. Fourth row: Cecil P. Holland, J. H. Whitfield, C. B. 


Tutan, Henry Messer, and Herbert L. Butler, directors. 


Fifth row: James L. Ferman, 


George Eastaver, directors; W. J. Grant, vice-president, and C. C. Harrison, director; 


W. J. Steed, counsel. 


Not shown are Horace Jones, E. Elliott, 


directors; Marion G. 


Nelson, vice-president; P. C. Keeter, and Fred T. Woolverton, directors. 





In South Dakota— 





Here are shown the officers elected at the annual convention of the South Dakota 
Automobile Dealers Assn. Left to right are Oscar F. Litterer, economist, who was a 
speaker at parley; A. S. Christenson, Rapid City, first vice-president; Leo Schirber, of 


Mobridge, president; Dave Kelly, Fargo, 


NADA director; Paul McDonald, Detroit, 


manager of product education and training section of General Motors, and D. B. 


Broderick, secretary-manager. 





Dealership Unions Rebuffed 
In Chicago, N. Y. State 


[peaLananr personnel last week 
repudiated AFL organizing at- 
tempts in two crucial areas—Chi- 
cago and Olean, N. Y 

In Chicago, where the Team- 
sters union is striving to sign up 
the 7,000 new-car salesmen, a 
mass meeting called for 10 p.m. 
on Oct. 10 drew a sparse attend- 
ance. Union organizers immedi- 
ately announced plans for an- 
other after-work meeting. 


The New York State Automobile 
Dealers, Inc., reported that the 
Teamsters union won only two of 
the seven dealership elections held 
Oct. 18 in Olean among service 
department employes. The union 
had concentrated on Olean to bol- 
ster its New York state organizing 
drive. 

- a +. 

ADDITIONAL customers of Borg- 

Warner were affected, mean- 
while, by the 2%4-week-old strike of 
UAW-CIO workers at 10 plants. 
Nash was forced to halt Rambler 
production and Harry Ferguson, 
Inc., to suspend its tractor line 
entirely because of parts shortages 
stemming from the strike. Inter- 
national- Harvester had curtailed 
truck operations earlier for the 
same reason. 

The Wage Stabilization Board, 
its first back-to-work appeal flatly 
rejected by the union, again asked 
the UAW Thursday to end the 
threat to def production and 
call off the strike. A UAW execu- 








tive meeting was scheduled for 
Oct. 26 at 11 a.m. 

As the strike continued, addi- 
tional B-W customers warned of 
shrinking supplies of components 
supplied by struck plants. 

~ * * 


yas builders reported no 

stockpile danger as yet from 
the strike of five Electric Auto-Lite 
plants in Toledo. Company and 
union officials were continuing ne- 
gotiations Thursday on demands 
for wage increases for non-produc- 
tion workers. The strike started 
Oct. 19. 

Auto-Lite President Royce G. 
Martin said it was impossible for 
the company to meet the UAW 

(See LABOR, Page 31, Col. 1) 





NPA Due to Readjust 
Production Quotas on 


Autos Starting Apr. 1 


Disagreements Over Formula Are Expected to Come Up 
At Sessions in Washington November 1-2; 


Week’s Output Holds at 115,119 


By Bernie Thomas 


Associate Editor 


HE National Production Author- 

ity has decided to readjust the 
percentages of output allowed indi- 
vidual car and truck makers, effec- 
tive Apr. 1, 1952, it was learned at 
press time Thursday. 

News of NPA’s impending ac- 
tion came as output in U. S. 
plants continued to hold last 
week to about the same pace as 
has prevailed throughout October. 
Built in U. S. plants last week, 

according to Automotive News’ 
estimates, were 91,187 cars and 23,- 
932 trucks for a total of 115,119 
vehicles. That compared with a 
previous week’s accounting of 89,- 
548 cars and 24,358 trucks—a total 
of 113,906 vehicles. In the com- 
parable week of 1950, U. S. plants 
built 179,211 cars and trucks. 
* * * 
ETAILS of NPA’s new percent- 
age-of-industry formulas. will 
be given to car makers Thursday 
(Nov. 1), and to truck makers Fri- 
day (Nov. 2). Nothing about them 
could be learned last week beyond 
speculation that they will embody 
some major changes. 

It was obvious to observers, 
however, that any changes at all 
are bound to create quite a furor 
in the auto industry. Revisions 
obviously will help some makers 
at the expense of others, because 
NPA is not expected to grant any 
industrywide concessions on ma- 
terials, 


General opinion among auto mak- 
ers last week was that no formula 
that can be devised could ever find 
united approval from them. 

It was pointed out that the draw- 
ing of new percentage-of-produc- 
tion formulas would seem difficult 
if only from the standpoint of re- 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


179,211 


I 


115,119 113,906 


ig 


Last Prev. 1950 
Week Week Week 


For complete production totals 
by makes, see table, page 38. 

















quirements written into the new 
Defense Production act. 
* + . 

— . planners are required 

under law to respect a manu- 
facturer’s current competitive posi- 
tion in his industry. At the same 
time, all manufacturers’ break-even 
points must be adhered to when 
ordering restrictions on materials 
usage. 

It is generally admitted through- 
out the industry now that further 
cuts in material allotments for the 
first quarter of next year are 
“bound to hurt the little guys.” 

Some observers doubt whether 
all plants will be able to over- 
come higher labor and materials 

(Continued on Page 38, Col. 1) 


Tax Boost Ups 


New-Car Prices 
$30 to $135 


By Mac Gordon 
Associate Editor 


PETAIL prices of new cars will 

advance Thursday for the third 
time this year when the new fed- 
eral excise tax of 10 percent goes 
into effect. 

According to Automotive News 
estimates, the range of the tax 
boosts will be from $30 on the 
four-cylinder Henry J to $135 on 
the Chrysler Crown Imperial 
limousine. The federal levy will 
rise approximately $3 for every 
$100 in the factory wholesale 
price. 

Also sharing the excise hike from 
7 to 10 percent will be new-car 
accessories, with automatic trans- 
missions rising by an average of 

$6 at retail. The excise for new 
trucks and automotive parts will 
climb from 5 to 8 percent. 
* * * 
HILE auto makers and: dealers 
are applying this “third round” 
of tax price increases, OPS will be 
finishing up work on approvals for 
the second round and studying 
prospects for a fourth round. 


The second round was extended 
last week with announcement 
that Packard could elevate its 
car prices by amounts of nearly 
5% percent. Similar permission, 
granted under the Revision 1 
formula, had earlier gone out to 
the Big Three, Nash and Stude- 
baker. 

Although Packard is not required 
to do so, higher prices will be de- 

(Continued on Page 37, Col. 3) 








New Willys Car to Bow in December 


By Pete Wemhoff 


Editor, Automotive News 


fTOLEDO.—Already in production, 

the long-rumored Willys light- 
weight car will be introduced to 
the public sometime in December, 
following a series of dealer show- 
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ings throughout the nation in No- 
vember. 

With wheelbase and overall length 
only slightly below the Big Three 
makes, the new Willys has a “big- 
car look,” is modernly styled, with 
low silhouette and long, flowing 
lines. Its new F-head six-cylinder 
engine reportedly -will develop 90 
horsepower with considerable gaso- 
line oconomy. 

President Ward M. Canaday re- 

ports “recorded mileage in road 
aie of um ae it allie bce eallen 





at a sustained speed of 30 miles 
per hour, and proportionate fuel 
savings at higher speeds.” 

Canaday declared that his com- 
pany had spent $10,000,000 on the 
new car and had received approval 
from the National Production Au- 
thority for critical materials. He 
declined to translate the materials 
into actual number of cars that 
will be permitted. 


OPS eile up Willys officials by 
announcing “factory wholesale 
(Continued on Page 30, Col. 3) 
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Dealers Hopeful 
For Sales Rise 


With Car Lack 


Long-Range Views 
Minimize Current 
Decline in Demand 


By Bob Gordon 
Associate Editor 

ESPITE the fact that new-car 

sales volume is close to the 
lowest point of the year, there 
seems to be considerable optimism 
in dealer circles about future pros- 
pects. 

Most of the cheerfulness regard- 
ing the future is based on pros- 
pects of a shortage of cars. Aver- 
age field stocks are low, and pro- 
duction has been sharply reduced. 

There are many dealers happy 
about the latter fact, since reports 
of declining sales are becoming 
commonplace. On the other hand, 
those taking the long view point 
out that, in the third quarter of 
this year, sales exceeded production 
and that a continuation of this 
trend can only result in a car 
shortage. 

e * a 
ISSENTERS counter with the 
charge that much of the sales 

volume of recent months has been 

obtained at the expense of dealers’ 
profits, and it’s a hard charge to 
disprove. 

As one dealer in a large metro- 
politan area said, when asked if 
he found it necessary to overal- 
low or discount in order to obtain 
high volume for his so-called 
“popular” line: 

“We have to be competitive on 
price. If some dealers start dis- 
counting or trading high, we have 
to do the same thing, and I’ve got 
to admit that we have to do one or 
the other to move certain models. 

“On the other hand, we haven’t 
got enough of the ‘bread-and-but- 
ter’ models like sedans and club 
coupes.” 

The current sales situation is 
proving baffling to many auto mer- 
chants. They are convinced there 
will be a shortage; prices have al- 
ready gone up and taxes will be 

(Continued on Page 38, Col. 3) 


Draw Wednesday 
For Chicago Space 


CHICAGO. — Drawings for the 
approximately 95,000 square feet of 
space available to car exhibitors at 
the 1952 Cricago Automobile Show 
will be conducted Wednesday at a 
luncheon meeting in the Saddle and 
Sirloin club. 

The show will be held under Chi- 
cago Automobile Trade Assn. spon- 
sorship next Feb. 16-24 at the Inter- 
national amphitheater, scene of 
past triumphs. It will be the 44th 
annual and the 10th under ATA 
auspices. 

James F. Goodwin, president of 
the association, will preside, and 
the drawing ceremony will be 
handled by Frank H. Yarnall, 
chairman of the executive show 
committee. 
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National Ford Dealer Council Parley at Detroit— 





The fall meeting of the National Ford Dealer Council, held recently in Detroit, was attended by 18 national councilmen, who 
met with sales and service executives of the Ford division. Front row, left to right, are Tom Frost, Warrenton, Va.; F. W. Pohl- 
man, Auburn, Neb.; W. T. Robey, Buena Vista, Va.; N. C. Petty, Salt Lake City; lL. W. Smead, general sales manager; R. T. 
Andress, Shreveport, La.; H. H. Smart, Brunswick, Me.; A. A. Claverie jr., Gretna, la., and Council Chairman G. M. Holtsinger, 
Tampa, Fila. Second row, left to right, are Council Secretary J. R. Mason, Kokomo, Ind.; W. P. Watkins, Mt. Vernon, Wash.; F. J. 
McGinnis, manager of sales promotion and training; L. B. Nabors, Columbus, Miss.; G. H. Scofield, Santa Cruz, Calif.; V. J. Spohn, 
Etna, Pa.; C. J. Hart, Indianapolis; Earl Zweifel, Evanston, lil., and O. O. Griffith, Noblesville, Ind. Third row, left to right, are 
E. C. Simons, manager of government sales; T. J. O'Neil, manager of new and used-car sales; T. H. Holden, manager of truck 
and fleet sales; C. E. Bowie, manager of sales administration; Councilman S. J. Reynolds, Syracuse, N. Y.; C. T. Doman, Ford serv- 
ice manager; W. E. Kimbrough, distribution manager; D. C. Burdette, manager of parts and accessories sales, and Councilman 
Ralph Hirschberg, Chicago. Back row, left to right: J. D. Ball, manager of product sales and service; J. F. Heflin, manager of the 
Ford merchandising school; J. F. McGuire, acting manager of theyales administrative department; J. B. Glass, manager of busi- 
ness management; G. C. Eldredge, advertising manager and G. M. Sherriff, manager of sales analysis. = 








Businessmen Warned 


Must Take Active Role to Clean Up Corruption 
In Government, Fla. Dealers Told 


TAMPA, Fla. — Businessmen in 
general were urged to take a more 
active part in governmental affairs, 
and the public 
was blamed for a 
share of lax mor- 
als and _ corrup- 
tion in the fed- 
eral government 
at the annual 
convention of the 
Florida Automo- 
bile Dealers Assn. 
here at the Ter- 





race hotel last 
week. 
R. D. McKay The plea _ for 


businessmen to accept greater re- 
sponsibility in the free enterprise 
system was made to the more than 
500 persons attending by R. D. 
McKay, president of NADA. 

“We cannot enjoy the privi- 
leges of living under a free enter- 
prise system unless we meet the 
responsibilities of that system and 
of the form of government that 
gives us free enterprise,” McKay 
said. 

Many businessmen underestimate 
their ability to render public serv- 





ice through becoming more active 
and giving more leadership to the 
forces in our communities which 
stand for good government and ef- 
ficient administration of public 
affairs.” 

McKay sounded a note of warn- 
ing about the uncertainty of busi- 
ness future and advised dealers to 
get back “to fundamentals and 
basic business principles.” 

Florida congressmen A. Sydney 
Herlong jr., of Leesburg, did not 


defend the wrongdoers in public 


life, but his speech was an indict- 
ment of the public which, he said, 
through a lack of interest in gov- 
ernment permits the wrongdoers to 
remain in office. 

“The integrity of the individual 
citizen is the basic building 
block of national integrity,” Her- 
long said. “As individual citizens, 
we must keep informed on pub- 
lic issues; we must stand up and 
speak out for what we think is 
right; we must vote intelligently; 
and participate actively in poli- 
tics. 

“If politics is dirty, it is because 

(Continued on Page 37, Col. 2) 








Autos for Vets Okayed 
Over President’s Veto 


WASHINGTON. —A bill pro- 
viding automobiles for disabled 
veterans was passed despite 
President Truman’s veto just be- 
fore Congress adjourned. It was 
overridden in the Senate by 55 
to 10 and in the House by 223 
to 53. 

The bill entitles blind and 
maimed veterans of both World 
War II and the Korean conflict 
to $1,600 from the government 
toward the purchase of a car. 


Ohio Court OK’s 


Insurance Ban 


COLUMBUS, O.—The Franklin 
county court of appeals has upheld 
the action of the Ohio division of 
insurance in revoking licenses to 
write insurance held by General 
Motors automobile dealers and re- 
fusing to reissue them. The law 
was held to be constitutional. The 
suit was brought by General Mo- 
tors Insurance Corp. of New York 
and a number of its Ohio agents 
against Walter A. Robinson, state 
superintendent of insurance, and 
Robert L. Moulton, state director of 
commerce. 








ATA Kicks Off Highway Crusade 


By Mel Adams 

Staff Correspondent 
CHICAGO.—Truckers’ plans for a 
public crusade to modernize the 
highways originated here last May 
24 at a special meeting of a “Com- 
mittee of 100,” it was announced 
last week at the 18th annual con- 








Chicago Honors Visiting Truckers— 


In honor of the 18th annual American Trucking Assns. convention and roadeo in 
Chicago, Mayor Kennelly (seated) signs a proclamation designating the period of Oct. 
22-26 as Truck Transportation Week. Looking on (left to right) are: John L. McCaffrey, 
president of Iinternational-Harvester, E. J. Bush, president of Diamond T Motor Car, 
and the new ATA president, Walter F, Mullady, head of Decatur Cartage Co., Chicago. 





vention of the American Trucking 
Assn. here. 

According to the announcement, 
the campaign has been joined by 
managements and dealers of Gen- 
eral Motors, Ford, Firestone, 
Goodyear and Goodrich to drive 
home the fact that any threat to 
highway transportation threatens 
the very heart of America. 

Meanwhile, speakers and _ the 
sponsoring organization itself hit 
hard and often on the inadequacies 
of highways to handle the current 
flow of traffic. 

Headquarters at the Stevens hotel 
were supplemented by facilities at 
the Congress hotel in order to 
accommodate the various group 
meetings. The Stevens was the 
scene of all general sessions and 
a steady succession of luncheons 
and dinners hosted by truck, trailer 
and tire manufacturers. 

Attendance was estimated at ap- 
proximately 3,000, including truck- 
ers, truck and trailer manufac- 
turers, suppliers, officials of the 
National Highway Users Confer- 
ence, road engineers and others. 

Walter F. Mullady, head of the 


350 New Yorkers Golf 


NEW YORK.—About 350 per- 
sons attended the annual golf tour- 
nament of the Automobile Mer- 
chants Assn. of New York at 
Winged Foot Country club on Oct. 
16. Richard Ferris, chairman of the 
golf committee, announced that the 
tournament was a success. 








Decatur Cartage Co., Chicago, 
was inducted into office as the 
new ATA president, succeeding 
Leland James, Portland, Ore., 
who took over as board chair- 
man, 

Robert F. Black, president of the 

(Continued on Page 34, Col. 1) 





GM to Build 


Planes for Navy 


In Texas Plant 


DETROIT.—Another defense con- 
tract to build airplanes has been 
announced here by General Motors 
Corp. The latest award calls for 
the company to produce a “Grum- 
man-designed plane for the Navy.” 

Construction of a new “dual-pur- 
pose” plant to make the planes will 
begin as soon as possible on a 255- 
acre site in Arlington, Tex., ac- 
cording to James E. Goodman, gen- 
eral manager of the B-O-P assem- 
bly division. 

Employment at the plant, which 
is expected to be finished early in 
1953, will total about 6,000 persons. 
It will be built so that it can be 
operated three ways: for combined 
operations, for total war produc- 
tion or for total civilian production 
(output of Buicks, Oldsmobiles and 
Pontiacs). 

Another GM _ division, Fisher 
Body, announced that its Grand 
Rapids plant No. 2 will be used for 
production of parts for the F-84 
jet fighter. The B-O-P division is 
doing the major portion of the jet 
plane work in Kansas City. 

In Sidney, N. Y., George E. Stein- 
er, general manager of the Scintilla 
Magneto division of Bendix Avia- 
tion Corp., announced the organiza- 
tion of separate aviation and indus- 
trial sales departments for the 
firm. Albert W. DeChard was 
named aviation sales manager and 
William A. Uline was appointed in- 
dustrial sales manager. 





Discount on Cars 
Cited in Toledo 


Ordnance Trial 


TOLEDO.—The name of a To- 
ledo automotive firm held a central 
spot last week in the opening stage 
of the general court martial of Col. 
Shirley W. MclIlwain, former com- 
manding officer of the big Rossford 
Ordnance depot near Toledo. 

Four charges against the colonel 
accuse him of obtaining “unduly 
large” allowances and discounts in 
the purchase of two Oldsmobiles 
and one Cadillac from Hertzfeld- 
Oldsmobile, Inc., 1002 Adams S&t., 
Toledo. 

Lt.-Col. Charles M. Munnecke, 
who, as trial counsel directs the 
prosecution, told the panel of six 
generals and five colonels he will 
show that MHertzfeld - Oldsmobile 
“pyramided” a low bid contract 
of $35,000 into nearly $400,000. 

He said the company has been 
doing “an extensive and growing 
business” with the government 
through the depot in the sale of a 
large volume of automobile parts. 

He said the company did “prac- 
tically no business” with the gov- 
ernment in 1948, but had become 
one of the depot’s chief suppliers 
by last summer. 

Munnecke said the amount of 
business the depot gave Hertzfeld 
“is substantial when compared with 
other dealers,” even though the sale 
of automotive parts generally fol- 
lows a prescribed schedule. 





Four in a Row for Thomas— 
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Bill France (left), president of NASCAR, presents Herb Thomas, Olivia, $. C., Hudson 


Hornet driver, with a trophy following 


his fourth straight victory in a row at 


Occoneechee Speedway, N. C. Following the Darlington (S. C.) 500-miler, he won at 
Langhorne, Pa., Charlotte, N. C. and Occoneechee. Mrs. Thomas looks on. 
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| WANT again to congratulate 
George M. Berry (Packard) of 
St. Louis, and his Employer-Em- 
ployee Relations committee of 
NADA. 

No dealer can expect to be 
completely successful for a long 
term unless he has high morale 
and complete cooperation of his 
own staff. Dealers are fortunate 
as compared with the larger mass 
production industries, because 
their organizations are smaller 
and the opportunity is constantly 
presented to contact and show in- 
terest in each member of the 
staff. 

Dealer employes, too, can see the 
results of their effort in the com- 
munities in which they work. They 
are a service organization serving 
automobile owners in their com- 
munity and can daily observe the 
results of their own work and take 
pride in their achievements. 

With the bulletins developed by 
this NADA committee, any dealer 
can serve as his own industrial 
relations manager. He can be re- 
sponsible for establishing policies 
and can see that the policies are 
earried out. But a good policy must 
be planned and organized so that 
the staff constantly receives inspir- 
ation of leadership through the 
dealer and his department heads. 
This personal contact and a con- 
stant reflection of fair policies to 
your employes are necessary, be- 
cause only they can carry them out. 

* ? 


Cooperative Enterprise 


= a program can’t help but 
make the staff feel that its suc- 
cess is tied hand and foot with the 
overall success of the dealership. It 
helps them to realize that their 


Speakers Listed 
For Va. Parley 


RICHMOND, Va.—The Automo- 
tive Trade Assn. of Virginia has 
announced speakers for its annual 
convention to be held here Nov. 
26-28 at the John Marshall hotel. 

Among them will be Thomas R. 
Reid, governmental affairs expert 
for Ford Motor Co. Ham Marks, 
president of Marks Machinery Co. 
(International), will talk on how to 
increase net profits in dealer truck 
departments. He is also chairman 
of NADA’s truck division. The third 
speaker will be Kenneth McFar- 
land, educational consultant for 
General Motors. 








Barnett Reelected Head 


Of Savannah Chamber 


James L. Barnett, president of 
Jim Barnett Motors, Savannah, 
Ga., has been reelected president 
of the Savannah chamber of com- 
merce. 

Barnett has been in the auto- 
mobile business in Birmingham, 
Montgomery and Savannah, Ga., 
for many years. At the present 
time, he is vice-president of the 
Savannah Automobile Dealers 
Assn., and active in several other 
civic clubs. 


Dealers tell me 


By John 0. Munn 
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long-range job security and the 
success of the dealership are one 
and the same thing. When they 
realize that the success of the 
dealer and their own economic well- 
being are inseparable, other per- 
sonnel problems will have been 
largely eliminated. 

Many dealerships are shining 
examples of cooperative enter- 
prise. The staff members con- 
stantly work in harmony to see 
that the customer gets a little 
more friendly, a little more 
careful service. Many dealers 
have solved their problem by 
making each employe a capitalist. 
In other words, by utilization of a 
profit-sharing system. 

Dealers are fertile with ideas. 
Ralph Mason (Ford), Kokomo, Ind., 
is one of many who uses a monthly 
letter to his employes as a means 
of stimulating enthusiasm and in- 
terest in their work. Such a letter 
is personally typed and mailed to 
the home of each worker so that 
the wives and families can be in- 
formed and understand the policies 
of the company. 

* * 


Job Security 


P=BRHAPS you would be inter- 
ested in Mason’s most recent 
letter. I am sure he would have no 
objection to other dealers using the 
ideas in it. 

It follows: 

“Job security is a great deal 
more important than social secur- 
ity. It requires a lot more than 
the pittance we pay for Social 
Security, but it pays a lot more. 

“We get the proceeds of job 
security every day. Let’s look at 
the contribution we have to make 
to assure job security. 

“We are exchanging our serv- 
ices for the money that is in the 
pay envelope. We are really paid 
by the people we serve. If they 
stop coming here, this business 
soon fades away and produces no 
income for any of us. 

“These are good reasons why 
we should try to make our serv- 
ices so desirable that our old cus- 
tomers keep on coming and bring 
in new ones. The best advertise- 
ment this concern can have is the 
good word spoken by a pleased 
customer to someone who is look- 
ing for a real automobile store. 

“The big boss around here is 
the Customer. Let’s treat him 
kindly and cinch our job security. 

“Smile—It’s nice to be nice— 
Smile. 

“Nothing worthwhile was ever 
accomplished without enthusi- 
asm.” 

Good public relations are based 
on good internal relations. That's 
another reason for giving careful 
consideration, always, to your man- 
power. 


La. Dealers Tab 
March 10-11 for 
1952 Convention 


NEW ORLEANS.—The Louisiana 
Automobile Dealers Assn. will hold 
its 1952 convention March 10-11 
here at the Hotel Jung, according 
to R. J. Young, convention chair- 
man. 

Young listed the following com- 
mittees to head plans for the 1952 
parley: 

Entertainment, Mike Persia, Mc- 
Donald Stephens and A. A. Claverle 
jr.; registration, Claude LeDoux 
and Robert Jamison; refreshments, 
Larry Louvierre. 

Prizes, Wiley L. Mossy; advertis- 
ing and publicity, William J. 
Willkomm, V. Luke and Tom 
Dutton; speakers, Joseph A, Pa- 
retti; program, Miles Stevens and 
John Hoffbauer. 


This Was a Steal! 


Thieves “swapped” an ancient 
jalopy for a 1947 Pontiac and a 
1949 Buick after stealing keys to 
both cars from the office of Mas- 
sud Motor Sales Co. 1805 S. 
Twelfth Blvd., St. Louis. 








Green Elected President at Parley .. . 





legislature for a $50,000,000 provi- 
sion for highway construction and 
maintenance during the present 
fiscal year. 
| The Georgia dealers also sup- 
| ported the anti-diversion amend- 
ment to be presented to the state 
voters in November, 1952. 
Approval of the measure would 
mean that all state gasoline taxes 
would be used exclusively for 
highway maintenance and con- 
struction. Including federal aid, 
it would result in a $65,000,000 to 








Outgoing GADA President Dur- 


Hix H. Green, Hix Green Buick 
Co., Atlanta, was elected new pres- 
ident. 

Other new officers include Max 


White Presents Ford 


D. White, of Burton and White 
Motors, Inc., Sacramento, Calif., 
presented a 1951 Ford sedan at a 
ceremony to Emma Becker, of 
Placerville, Calif. Mrs. Becker was 
the holder of the lucky ticket in a 
drawing sponsored by a local store. 








Birmingham (Ala.) Officers— 


Here are the new leaders of the Birmingham (Ala.) Motor Trades Assn. Left to right 
standing: G. B. LaSuer, director. Stuart Riddle, executive Secretary, and Frank O'Hear 
jr., director; Sitting: C. C. Whittaker, director; Bert Brown, second-vice-president; M. B. 
Casler, president; Jones Dunham, first vice-president, and Jim Burke, secretary-treasurer. 








WASHINGTON. — NADA’s 1952 
convention in New York City Jan. 
27-30 will set a new attendance 
mark, William Frame, NADA con- 
vention chairman, predicted last 
week. 

Frame said registrations for the 
parley were pouring in from all 
parts of the country at a record 
rate. He said the outlook was that 
more than 12,000 dealers and their 


NADA Hits 50% 
Of GAD Quota; 
N.C. Sets Pace 


WASHINGTON.—A total of 1,190 
new members, or 50.8 percent of the 
national quota of 2,343, was shown 
in NADA’s report on its GAD pro- 
gram for the week ended Oct. 19. 

North Carolina was out in the 
lead for the period with 85 new 
members. Other top performers 
were Tennessee with 41, Texas with 
40, Pennsylvania, 35, and Iowa, 30. 

Eleven states had made their 
quota as the last report was is- 
sued. Here is the score as of Oct. 
19. (New members in parentheses): 

Alabama, 10 (17); Arizona, 14 (5); 
Arkansas, 20 (7); N. California, 100 
(25); S. California, 125 (10); Colo- 
rado, 41 (3); Connecticut, 25 (8); 
Delaware, 5 (4); District of Co- 
lumbia, 2 (2); Florida, 50 (17); 
Georgia, 50 (32); Idaho, 19 (21); 
Illinois, 125 (40). 

Chicago, 25 (2); Indiana, 70 (34); 





Iowa, 125 (66); Kansas, 25 (37); 
Kentucky, 25 (15); Louisiana, 15 
(2); Maine, 15 (2); Maryland, 50 


(3); Massachusetts, 20 (21); Michi- 
gan, 85 (52); Detroit, 20 (6); Min- 


nesota, 100 (35); Mississippi, 37 
(46); Missouri, 50 (40); Montana, 
40 (11). 

Nebraska, 75 (26); Nevada, 11 


(2); New Hampshire, 10 (11); New 
Jersey, 33 (15); New Mexico, 25 
12); New York State, 34 (11); New 
York, 25 (2); Brooklyn & Long Is- 
land, 18 (1); North Carolina, 50 
(112); North Dakota, 25 (6); Ohio, 
83 (33); Cleveland, 10 (5); Okla- 
homa, 30 (21); Oregon, 20 (17). 


Pennsylvania, 150 (102); Rhode 
Island, 4 (4); South Carolina, 40 
(4); South Dakota, 65 (10); Ten- 
nessee, 30 (52); Texas, 30 (56); 
Utah, 32 (37); Vermont, 15 (9); 
Virginia, 50 (6); Washington, 45 
(10); West Virginia, 15 (3); Wis- 
/consin, 100 (54); Wyoming, 30 (4); 
Miscellaneous, (2). 








Record Turnout Forecast 
For NADA Convention 


sales and service managers would 
be on hand. 

He said the convention’s business 
sessions and clinics will emphasize 
the importance of the retail auto- 
mobile industry in supplying trans- 
portation needs to the country in 
the current period of preparedness. 

Newest techniques in manage- 
ment, service and merchandising 
will be featured in various phases 
of the convention program. Parley 
headquarters will be at the Wal- 
dorf-Astoria hotel, with general 
business sessions and clinics sched- 
uled at the 34th St. Armory. 

The NADA equipment exposition, 
Frame said, will open one day 
ahead of the convention itself and 
close on Jan. 29. 

Special clinics on service prob- 
lems, he said, will be designed to 
expose to study and discussion 
the most vexing problems en- 
countered in service operations. 

Frame said that NADA had ex- 
panded its methods for presenting 
business and service problems, as 
developed in past sessions. He 
promised that virtually all phases 
of a dealer’s business would be cov- 
ered this year. 

Dramatic skits will be used to 
drive home essential points, Frame 
said, adding that NADA officials 
feel that dramatic presentation 
does a good job of bringing home 
to the dealer the modern concepts 
of business necessary to the suc- 
cess of a dealership. 





Hayes Elected President 


Of La Grange Club 


LA GRANGE, Ill.—The La Grange 
Automobile Dealers Club elected 
Thomas Hayes, of Hayes Motor 
Sales Co., its president to succeed 
E. J. Hennebry, who retired. 

Others elected were Clem Heinz, 
vice-president, and Frank Zeman, 
secretary. 





Ga. Dealers Push Anti-Diversion 


SAVANNAH, Ga.—In convention | $70,000,000 provision annually for 
here last week, the Georgia Auto-| this purpose. 
mobile Dealers Assn. commended | 
Gov. Herman Talmadge and the/ ward Watson, of Athens, presided 
at the convention. 


Marsh, Marsh Motors, Macon, first 
vice-president; W. G. Southwell jr., 
Southwell Motor Co., Valdosta, sec- 
ond vice-president, and John H. 
Lander, Lander Motor Co., Atlanta, 
treasurer. 

Newly elected directors to serve 
for two years are: W. W. Jolley, 
Savannah; R. L. Rich, Bain- 
bridge; Philip J. Sheridan, Grif- 
fin; C. M. Daniel, Atlanta, and 
J. C. Lawson, Toccoa. 

Daniel P. Welchel, executive vice- 
president of the Tennessee Auto- 
motive Assn., said the automobile 
dealers are “the largest economic 
force in the country,” and strongly 
urged everyone to go to the polls at 
election to “get us out of this state 
of confusion.” He said: 

“Our boys up in Washington sure 
are getting away from the princi- 
pals set up by Jefferson and Lin- 
coln. Thomas Jefferson was the 
founder of our Democratic party, 
and Abraham Lincoln our Republi- 
can party. 

“The immigrant who has been 
naturalized is the one who votes: a 
great percentage of us have the 
‘don’t care’ attitude.” 

Other speakers were Ed C. 
Quinn. vice-nresident of Chrys- 
ler division; Dr. Alfred P. Haake, 
nublic relations consultant for 
General Motors, and Alton Cost- 
lev, of East Point, Ga... NADA 
director. 

Quinn assured dealers of good 
business despite the uncertainties 
regarding current production and 
prices. Dr. Haake said that the 
greatest danger in this country to- 
day is that the American people 
are losing faith in God, while Cost- 
ley spoke on the “1951 Accomplish- 
ments of NADA.” 

Max Marsh. president of Max 
Marsh. Inc., led a dealer forum 
sales versus exnerience, sales pro- 
motion through personal manage- 
ment, truck merchandising and 
used cars. 





Insurance Firms 
Seek New Curbs 
On Pa. Dealers 


WERNERSVILLE, Pa. — Enact- 
ment of more stringent legislation 
to restrict licensing of automobile 
dealers as insurance agents in 
Pennsylvania has been proposed by 
Walter H. Bennett, general coun- 
sel of the National Assn. of Insur- 
ance Agents. 

Speaking at the annual conven- 
tion of the Pennsylvania Assn. of 
Insurance Agents held here re- 
cently, Bennett asked that section 
603 of the present state licensing 
law be amended to include six 
points on eligibility for application. 

Among those proposed was pro 
visions that the applicant be “rea- 
sonably familiar with the insur- 
ance laws of this commonwealth,” 
be engaged in the business of writ- 
ing or negotiating insurance “as 
his principle business or occupation 
or as a substantial part thereof,” 
and that he is not seeking a li- 
cense intending to solicit insurance 
on his property, “or that of a rela- 
tive, employers or employes, or 
that for which the applicant is 
agent, custodian, vendor, bailee, 
trustee or payee.” 

“Where automobile salesmen are 
licensed as insurance agents with- 
out restriction or limitation, the 
effecting of insurance on motor 
vehicles handled by them becomes 
in fact a monoply controlled by 
the company which was successful 
in having the motor car dealer 
licensed as its agent to sell insur- 
ance,” Bennett declared. 





Respecting Sabbath 


Nearly All Dealers in Chicago Reported 
Closed on Sundays 


CHICAGO.—The Chicago Auto- 
mobile Trade Assn. has stamped 
“success” on its recent campaign 
to get automobile dealers to keep 
their places of business closed on 
Sundays. 

More than 90 percent of the new- 
car dealers and a large number of 
used-car dealers are now observing 
such a business practice, CATA re- 
ported last week. 





CATA posters in dealerships point 
out that employes are entitled to a 
day of rest on Sundays, except 
those rendering such essential serv- 
ices as the dispensing of pharma- 
ceutical goods. 

A bill to make Sunday closings 
compulsory passed both houses of 
the Illinois legislature last June, 
but ran into a veto from Gov. 
Stevenson. 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
. m and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
e the dealer on every used vehicle accepted in partial payment for a new 
A A car or truck. § 3. Every dollar of gasotine tax collected by state or federal 
L governments applied to the building and maintenance of highways. § 4. The 
E £ elimination of government and bureaucratic controls over this industry. 
5 R 15. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her citizens 


News more of the better things of life than anywhere else in the world. 





Significant Auto Report 


fap ety renni that may have far-reaching influence on 
the future of the auto industry is now on the presses 
at the Government Printing Office in Washington. 


It is the Brookings Institution’s report on the auto’s 
influence on the United States economy. 


This document will prove, as auto men have been saying 
all along, that the life of the nation rides on wheels... 
that every year automotive transportation becomes a more 
vital part of our transportation system. 


This report was prepared at the request of U. S. govern- 
ment agencies to guide them in defense planning. Brookings 
Institution has a very high standing in independent research. 


This automotive report, therefore, will go a long way 
to bolster the case for the essentiality of the automobile. 


However, it is up to automotive interests to see that the 
most is made of the report. The case for the auto needs more 
than the erratic promotion it has received to date. 


Don't Let It Happen Here 


Wer often admired our neighbor, Canada, for her firm- 
ness of purpose. Yet we often wonder if she isn’t firm in 
the wrong direction. 

The United States, more impetuous and more intolerant of 
government controls, has leaped far ahead in the short 
history of both countries. 

We have no desire to make odious comparisons, but 
our interest in the auto compels us to point up what is 
happening in Canada. 

The combined sales and excise tax on autos in Canada is 
35 percent. Credit restrictions require a down payment of 
50 percent with 12 months to pay. 

What is the result? The auto industry in Canada is barely 
bre’ ching. 

Several of the auto plants have announced “tempor- 
ary” closings. “Indefinite” might be a better word. 
Others have slowed to a walk, while export sales are 
keeping others operating. 


If that is what Canada wants, who are we to complain? 


We can only pray that the people of the U.S.A. will suc- 
cessfully resist the trend toward government control of 
industry—which is a trend to strangulation. 
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“Don't let anyone tell you 








the traffic problem can’t be 





licked. Some states and cities 
have done it. But it takes guts, 
energetic action and organized 
public support. And so far, we 
haven’t had enough of it.” — 
Nep Dearsorn, president of the : a, 4 
National Safety Council. a A ' ef 

* + a 


Cats, Too 


The Massachusetts legislature 
received this recommendation 
from Charles C. O’Donnell, presi- 
dent of the state’s Society for 
Old Age Pensions, in his pro- 
posal to tax cats: 

“Cats should contribute their 
share toward the upkeep of the 
government.” 

* 





Feel Tipsy? 
“Inflation is the financial 


form of a terrific and pro- 
longed drunk. Like a lost 
weekend, it begins with a few 
little snorts just for fun and 
winds up with the victim dirty, 
raggedy, his belly burning like 
a blast furnace and his head 
pounding so he feels he’s 
getting a treatment from a 
pneumatic concrete buster.”— 
Herb Graffis, columnist for the 
Chicago Sun-Times. 

* * a 


And a Tepee, No Doubt 


“Your Federal Bureau of In- 
dian Affairs can now boast that 
it employs one government 
worker for every 23 Indians. Get 
out your slide rule and figure 
out the ratio of decrease in In- 
dian population, matched against 
the increase in government em- 
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ployes. Some happy day every 
Indian will have an employe all 
his own.”—Harvey Campbell, ex- 
ecutive vice-president, Detroit 
Board of Commerce; in “The 
Detroiter.” 
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Of those (members of the 
Tide Leadership panel) who 





thought “increased advertis- 


Letterbox 





ing” was the answer to offset 

price increases in autos, 91 

percent felt such an attempt 

would succeed.—TiwE MaGaZzINeE. 
7 * *” 


Intl Sculpture 


“We must stop trying to make 
the rest of the world over into 





used, if you so request, 





‘Another U.C. Protest .. .’ 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 


No attention is given to unsigned 








our own image. Bunglers are 
trying to sell America as a com- 
modity and not as an ideal.”— 
Gov. Thomas E. Dewey, in a 
radio address. 

* 


Resents Article 

The following letter was sent 
to David A. Smart, publisher, 
Coronet Magazine, Chicago: 

This letter refers to writer Hay- 
wood Vincent’s article in the Octo- 
ber issue of Coronet, entitled “Ten 
Ways to Save in Used Car Buy- 
ing.” 

Our association, comprised of 
more than 100 used-car dealers and 
rated as the largest used car asso- 
ciation in the United States, deeply 
resents some of the statements and 
inferences made by the author. In 
our opinion, the author has drawn 
vividly upon his imagination and 
has included many statements 
which are not only untrue but 
insulting to the industry. 


* * 


Confusion 

“The denials by the State 
department of things which I 
know are true, the claims by 
the State department of things 
I know are not true, leave me 
very uneasy and _ disturbed 
with regard to our country’s 
future policy.”—Harold E. 
Stassen, president, University 
of Pennsylvania. 

x +. * 

A Briton in the U. 8., George 
Philpot, solved the problem of 
motorists who honked at him 





at traffic lights. He put a sign 
on the rear of his car which 
said: “Hoot Away—It’s Your 
Ulcer.”—TimME MaGaZINE. 

* Oo a 


It’s Inalienable, Too 


“The right of the people to 
know what is going on in gov- 
ernment is classic American 
doctrine. It must be periodically 
restated and refurbished.”—U. S. 
Senator Benton. 





Undoubtedly, as true in all in- 
dustries of any magnitude, there 
are “sharpers,” but I do not be- 
lieve our industry includes any 
more of such than any other sim- 
ilar industry. The author uses 
such words as “Be Suspicious,” 
“Refuse to be Dissuaded by Sales 
Talk,” “Be Difficult,” “Get Cagey,” 
“Become a Haggler,’ which are 
unnecessary in order to effect a 
purchase of a good used car. 


The author’s statement that 








10 Years Ago... 





The Big Story 


Fuel rationing and curfews were lifted in the eastern states during 
the week by Harold Ickes, petroleum coordinator, following the return 
of 40 oil tankers loaned to Britain last summer by the U, S.... The 
use of copper on trim parts, heaters, lights and hardware has been 
restricted by the OPM. It is expected that a ban on brightwork will 


follow soon .. 


. Donald M. Nelson, director of priorities for OPM, 


announced a 29 percent curtailment in the production of light trucks 
for civilian use during December. The order allows a maximum of 


22,000 trucks during the month. 


—From the files of Automotive News. 














“Most Dealers operate on a mini- 
mum profit of 24 percent” is posi- 
tively untrue and had the author 
taken time to verify from the in- 
dustry itself, he would have de- 
termined that rarely does a used- 
car dealer make more than 10 
percent. 

The average used-car dealer is 
honest, upright, is most conscien- 
tous in the class of cars he buys 
and is very desirous that his cus- 
tomer receives 100 percent value. 

It is the belief of our association 
that the article referred to carries 
many statements of untruth. The 
article is not based on facts, and 
such article should never have been 
published by a magazine of the 
standing and circulation as that of 
Coronet.—_L. P. Evans, president, 
Miami Used Automobile Dealer 
Assn., Miami, Fla. 

+ + 


Not So Short 


We should like to call your at- 
tention to what we believe to be an 
error in reporting in the article, 
“Bendix Develops New Power 
Brake with ‘Decelerator’” — Auto- 
MOTIVE News, Sept. 24 (page 2). 


The article states that the foot 
movement from the accelerator to 
the “decelerator” may be accom- 
plished in one-fourth less time than 
with the usual type of brake con- 
trol. It continues: “It is estimated 
by Bendix that this alone would 
ordinarily result in stopping the ca: 
in five-feet distance at 60 miles 
per hour.” 

Should not the statement read 
“in a distance of five feet less?”— 
Myertte A. ScHuttz, librarian 
Northwestern University Traffii 
Institute, Evanston, III. 

Eprror’s Note: Bendix Products 
Division erred in its news release 
and AUTOMOTIVE News copyreaders 
failed to catch the error. Sentence 
should have read “. . . five feet 
SHORTER distance .. .” 
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OU ARE—if you aren’t suggesting 
Goodyear’s LifeGuard Safety Tubes 
to your new car customers. 
Why? Because there just isn’t any 
hotter prospect for these profitable sales 
than a new car buyer! 


Look at it this way. He’s makinga 
mighty big investment in his new car, 
and he’s in the perfect mood to buy 
protection for that big investment. 

It’s the ideal time to remind him that 
a tire-blowout accident could wreck his 
new car—could even mean death or 
serious injury for himself and his family. 

It’s the time to tell him that no tire 
in the world is blowout-proof—and that 
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you giving the cold shoulder 


to red-hot prospects? 


1 out of every 12 motorists had blowouts 
last year!* 

It’s the time to show him how Good- 
year’s LifeGuard Safety Tubes make 
any blowout harmless! Point out that 
LifeGuards mean priceless protection 
for both his car and his life... and that 
he can easily afford them through a 
small addition to his car-payment plan. 

Do that—and you'll sell him. 

Phone your Goodyear Dealer today 
to learn how you can ring up these extra 
sales and extra profits without even 
carrying stock or rendering service! 
*From a survey for Crowell-Collier Pub- 
lishing Co. 


Show customers how GOODYEAR’S LIFEGUARD SAFETY TUBES 
make any blowout harmless! 


























1. The LifeGuard Safety 2. Reserve air in strong, 





Tube has two air cham-___ cord-fabric inner cham- 
bers. Only outer cham- ber supports car long 
ber gives way in case of enough for safe, gradual 
blowout. stop. 


GOODFYEAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 





LifeGuard, T. M. The Goudyear Tire & Rubber Company, Akron. Ohio 
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The Famed Earls Court Show— 


With more than 400 cars and 64 makes on display, the International Motor Show, 
Earls Court, London, ran for 10 days and was visited by thousands of interested motor- 
ists. Photo shows a part of the motor car section 10 minutes after the show opened. 
The 64 makes included 32 British, 17 U. S. and Canadian, 10 French, four Italian and 


one German. 


Splendor Midst Austerity 
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|Accused by Transporters of Helping Railroads .. . 








erators, locked in a fierce competi- 
tive struggle with the 
have accused the new-car makers 
of helping the enemy. 

The infidelity charge came to 
light in a report released at the 
annual convention of the National 
Automobile Transporters Assn. The 
report was prepared by Walter N. 
Bieneman, of Matheson, Dixon and 
Brady, counsel for the association. 

Bieneman’s statement took a 
dim view of the efforts by Chrys- 
ler Corp. and the independent car 
makers to narrow the spread be- 
tween their rail rates and those 
given Ford and General Motors 
on new-car shipments. 

The Chrysler-led group, Biene- 
man asserted, has shown divergence 
in its attitude. He lauded the peti- 
tion against the rating basis that 
favors Ford and GM, but said 
Chrysler and other car makers had 
taken an anti-truck position in 
cases of special benefit to their 
interests. 

“For example,” he said, “in the 
C. & E. I. case Chrysler was sup- 
porting the reduction from 62 cents 
to 41 cents, which was proposed 
only for the westbound movement 
from Evansville to St. Louis, while 
the existing rate of 62 cents was to 
be retained for the eastbound move- 
ment, applicable from GM and 
Ford assembly plants at St. Louis 
to Evansville. 











The British Touch— 


The International Motor Show, which ended last week in London, showed this house 
trailer with a “traveling roof garden.’' The model is manufactured by Coventry Steel 
Caravans, Ltd., Coventry, England, and boasts two double beds, a single bed, galley, 
bathroom and lounge, complete with modernistic furniture. 





AAA Drops License Ban 
In Mexican Road Race 


By Sam Sampson 
Staff Writer 


DETROIT. 


Moreno said that a letter had 
been received from Augustin Pe- 
rouse, president of the Commis- 
sion Sportive Internationale of 
the F. L A. (race governing body) 
revealing that the AAA Contest 
Board has agreed that it “will 
not preoccupy itself with learning 
whether the applicant is a mem- 
ber of one group or another,” but 
will pass on each license applica- 
tion from the “sporting point of 
view.” 


But shortly following the an-| 
nouncement, Bill France, president | 
of NASCAR, told Automotive News 


American Automo- | 
bile Assn. has opened the second |large part so far in the cars en- 
Mexican Road Race (Nov. 20-25) to|tered. At the latest tally, Hudson 
drivers outside its own organiza- 
tion, it was announced last week 
in Mexico by Martin Moreno, direc- 
tor-general of the 1,933-mile event. 


“In this case, Chrysler Corp. 
frankly conceded that it had giv- 
en no thought to the discrimina- 
tory aspects of this proposal and 
was not the least concerned 


L-M Dealers Meet 
For Ad Powwow 


DETROIT.—Advertising commit- 
tee chairmen for the Lincoln-Mer- 
sury Dealers Assn. met here last 
Thursday to discuss 1952 sales and 
advertising plans with L-M offi- 
cials. Joseph E. Bayne, L-M gen- 
eral sales manager, acted as chair- 
man for the session. 

Leading the discussions ‘were 
|Robert F. G. Copeland, L-M adver- 
|tising and sales promotion man- 
|ager, and W. B. Lewis, president of 
Kenyon & Eckhardt, L-M’s adver- 
tising agency. 

Other L-M people on the program 
included S. W. Ostrander, opera- 
tions manager; G. O. Hackett, 
manager of the sales council; W. D. 
Kennedy, director of publications, 
and Alan L. Gornick, director of 
information on governmental af- 





as the engine numbers of cars, 
Moreno said. 


American 


cars are playing a 


and Chrysler are tied with six en- 
tries each, and Oldsmobile, second, : 
follows with four; Packard with | fairs. 

three, Cadillac with two and Buick, D. C. Miller, Kenyon & Eckhardt 
| Mercury and Nash with one each.! vice-president, was also on hand. 











Used-Car Bulletin from Detroit .. . 


Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 





Oct. 24 | phan club coupe, $830. ‘47 FM 2-dr., 
$740. 

(Day-long, heavy rain cut attend- CHRYSLER—'49 NY club coupe, $1,- 
| ae entries and sales. Sold 30 out 560*; Windsor 4-dr., $1,345; Royal 
|] of 79 offerings.) 4-dr., $1,250. °46 Royal 4-dr., $605. 

BUICK — '50 Super 4-dr., $1,320. ‘48 DeSOTO—’50 Deluxe 4-dr., $1,260. ‘47 
| RM conv., $870*. ‘47 Super 4-dr., Custom club coupe, $610. 

$735. °46 Super 4-dr., $660. °41 Spe- DODGE—'47 Deluxe 4-dr., $685. 

cial 4-dr., $150. FORD—’51 Custom (8) 4-dr., $1,690. 


"50 Deluxe (8) 


DETROIT.— Truck haulaway op-| 


railroads, | 


CADILLAC — '51 (62) 4-dr., $3,775*. 





club coupe, $1,130. 


that his organization had not 41 (61) club coupe, $475. ‘49 Custom (8) club coupe, $940; 
changed its policy toward the Mex- || CHEVROLET — °49 FL Deluxe 2-dr.. 2-dr., $950. °48 SD (8) 4-dr., $895; 
rs NASCAR had b d its $1,070. °48 FL aerosedan, $900. °46 Deluxe (8) 2-dr., $750, $740. ‘47 SD 
pom “9 roe a + ge Rm a o*.. $590; FM 2-dr., $625. ‘41 (8) 2-dr., $910; conv., $780, $700; 

rivers from entering, citing wha , club coupe, $240. Deluxe (8) 2-dr., $720, $685. ‘46 
: “ +) ‘ FORD — '51 Deluxe (8) 2-dr., $1,560. Deluxe (8) 2-dr., $545, $530, $525. 
it pea — ge Oa eee 49 Deluxe (8) 4-dr., $925. "48 SD 42 SD (8) 2-dr., $195. 

NASCAR oO e standards o i. oe., $760, $760. HUDSON — '50 Super (6) club coupe, 
4 MERCURY—’48 club coupe, $740 | $1,150. "48 Commodore (6) 4-dr., 
‘ NASH—’'46 (600) 4-dr., $400. $875. °48 Commodore (8) club coupe, 

However, France said that/|| oLDSMOBILE — ‘49 (98) club sedan, | _ $840 
NASCAR drivers are occasionally $1,225*. °46 (78) 4-dr., $580*. KAISER—'51 Henry J (6) 2-dr., $925; 
permitted to enter races unsanc-|| PACKARD—'49 4-dr., $850. ‘48 Cus- (4) 2-dr., $850. ‘49 Deluxe 4-dr., 
tioned by the organization if the a, Cn aes. 

reer y see i ACO t y 9 — '51 conv., $1,585. ‘50 | LINCOLN—'49 4-dr., $980. 
obtain written permission from conv., $1,450. MERCURY—'48 4-dr., $825. 
NASCAR. authoritios. He added that |} "Gri "co Chistinin (6) 246. $i,205, | "48"(000) San eete at Anbaee: 

ae ¢ ; 9C ) 2-dr., 265. 4s ) 4-dr., $675. ‘47 Ambassa- 
sage nngpsem wtait — "48 Torpedo (8) 2-dr., $825*. ‘47 SL dor 4-dr.. $610. 

e driver must forfe s nationa (8) Deluxe 4-dr., $665. OLDSMOBILE—’51 (88) 4-dr., $2,250*. 
point standings in the organization | ‘ * * :50 (88) 2-dr., $1,640*: 4-dr., $1,560. 
for the current year. Oct. 17 —. ce) oenv., $1,125". °47 (78) 

The announcement from Moreno (Buyers wary and prices off. Sold PLYMOUTH—’'50 SD 4-dr., $1,300. °’48 

61 unit t of 134 offerings.) SD 4-d 

P . ce s out o offerings. | s -dr., $815. ‘46 SD 4-dr., $535. 
=_ Reg | wegen — meses See BUICK—’47 Super 4-dr., $655; Special | PONTIAC—'51 Chieftain (6) 4-dr., $1,- 
em had been solved so tardily, en- 4-dr., $570. 785. ’50 (8) Catalina, $1,980*. °'49 
trys accompanied by the. 5,000-peso || canpmnac—'s6 (62) 4-ar.. $960° Chieftain (8) 2-dr.. $1.230°. '47 SL 
entry fee will be accepted if re- , , fe | £8), S48. S168: Torpedo (6) 4-ér., 

t > aC CHEVROLET — '51 SL Deluxe club | $680. '42 (8) 4-dr., $355. 
ceived — midnight, Oct. 30, Seage, (000: FL Deluxe 2-dr., $1,- | STUDEBAKER — °'49 %-ton pickup. 
even though racing license num- 520. * + Deluxe 2-dr., $1,175. 48 | $600. 
bers are not yet known. License “Indicates automatic transmission or overdrive 
numbers may be filled in any time Other Auction reports are on Pages 26, 27 














before Nov. 18, as may such details 


Car Makers Hit on Haulaways 


railroads since the war fail to 
ease the truckers’ plight, Biene- 
man said. These rate increases 
served only to “subsidize” a na- 
tionwide rate war, he said. 

Asserting that the rate war is 


about it so long as the proposal 
would benefit Chrysler.” 

(Chrysler and the independents 
have protested before the ICC that 
rail rates on shipments from their 
assembly points are 85 percent of 
|first class, while rates from Ford : , 
}and GM plants are 50 percent of “obviously designed to completely 
|first class or less. An ICC exam-| destroy motor carrier competition,” 
|iner’s report has recommended that |he noted that railroads are willing 
the difference be reduced to 25 per-| to take losses on their new-car traf- 
centage points.) |fic to gain the business edge. 

“The automobile manufacturers,” “On the other hand.” accordin 
Bieneman said, “argue ‘rail disabil- . pA 4 ited 
ity’ when demanding rail reduc- to Bieneman, the motor carriers 
tions but at the same time consis- | Te!y entirely upon automobile traf- 
tently advise the motor carriers |fic for their revenue and have no 
that their rates must be on the|°ther revenue which they can use 
same level as rail in order to com-|t© Subsidize the transportation of 
pete for the automobile traffic.” |2Utomobile at rates below the full 


The attorney pointed out that | ©°St.” 
truckers in several instances have| He warned that all forms of 
lost all new-car business to rail-| transportation would suffer finan- 
roads on the heels of rail rate de-| cially if the rate is allowed to con- 
creases. Chrysler, he said, followed |tinue. The railroads seek through 
up a rail-rate cutback last March|the rate war “the complete de- 
by transferring all its Evansville-| struction of the motor carriers as a 
St. Louis business to rail. |competitive factor on automobile 

General rate increases awarded 'traffic,” he stated. 








Automotive News-Reel 





Nash Receives Freedoms Award— 


Kenneth D. Wells (left, standing), executive vice-president of Freedoms Foundation, 
Inc., is shown presenting a Gold Medal Award to J. B. Huntress, Nash advertising 
manager, for the company's film, “Proof Through the Night,"’ portraying ‘‘effectively 
and simply the American way of life.'' The presentation was made at a luncheon meet- 
ing of the Adcraft Club of Detroit. Several companies and individuals also received 
Freedoms awards, including Edgar A. Guest (right foreground). 





ee 





Buick's Chayne Gets Historic Mich. Plates— 


Left to right, Secretary of State Fred M. Alger jr., presents Charles A. Chayne, 
General Motors vice-president in charge of engineering staff, with Michigan's first 
historic license plates, with State Sen. George N. Higgins (a Pontiac dealer), and State 
Rep. Howard R. Estes attending the ceremony. Higgins introduced the historic motor 
vehicle license bill in the senate. Rep. Estes steered it through the house. The license 
is for the 1910 Model 16 Buick shown, one of Chayne's stable of antique cars. Back- 
ground is the engineering staff office building at the new General Motors Technical 
Center. 





New Showroom for Rootes Group in Paris— 


At the Rond Piont des Champs Elysees, Paris, this new showroom was opened to 
display the Rootes Group avtos—Humber, Hillman, Sunbeam and Commer. The com- 
pany has opened sales and service facilities in France, under the new associated 
company, Rootes Continental Motors. 
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PORCELAINIZE SUPERIORITY 
IS OFFICIALLY RECOMMENDED 


GREATER BEAUTY. New 
cars sparkle newer than 
new. Older cars take on added 
brilliance and depth of color. 


3) LONGER LASTING. Por- 

celainize outlasts three 
or tour average wax or polish 
jobs; provides genuine economy 
with minimum upkeep. 


Today more automobile factories* have 


tested and approved PORCELAINIZE than 


have ever approved any other method 


of automobile appearance maintenance 


* Names furnished on request 


FOUR IMMEDIATE BENEFITS 
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BETTER PROTECTION 
Let millions of car own- 
ers give you the story of Porce- 
lainize resistance to the on- 
slaughts of time and weather. 


EASIER MAINTENANCE 

Plain water washing or 
occasional simple cleaning con- 
stantly maintains the full rich 
brilliance of the Porcelainize- 
protected surface. 





< 











Here’s the latest in the continuing series appearing in 
November and December in The SATURDAY EVENING POST 
and COLLIER’S. 


Every one of the 3 out of 4 car-owning families in every 
area reached by PORCELAINIZE national advertising 
is concerned by the attacks of winter weather on auto- 
mobile finish. This is a real anxiety—whether owners 
have a garage or not—whether they live in winterland 


or winter-garden land where snow never falls. 





The all-climate, all-weather paint protection so ex- 
clusive to PORCELAINIZE is news, GOOD news, to 
these car owners—news which can be used to keep 
New Car Dealers’ Appearance Departments busy dur- 
ing the seasonal drop in Customer Labor Sales. 


Use radio scripts, ad-mats and direct mail to tie-in your 
Dealership with this power-packed PORCELAINIZE 


' 


“‘pre-selling."” Get extra sales efforts from your sales- 


men. Turn out quality work. 


You'll make splendid profits, build permanent business 
and enjoy a fuller measure of customer appreciation 
and satisfaction—besides selling other services to all 
who come in! 


PORCELAINIZE PRODUCES EXCEPTIONAL 


Wintertime Profits! 








L-M Milestone in St. Louis— 


Officials and superintendents of the St. Louis Lincoln-Mercury assembly plant stand 
around the 300,000th unit which came from the final assembly line Sept. 18. Left to 
right: Henry Schesser, trim superintendent; John Lipolsky, chassis foreman; Richard 
Comegys, manager of production control; Roy Rhoades, controller; Robert Neely, 
district sales manager; A. W. Witt, supervisor of field distribution from Detroit; R. T. 
Meyer, manager of industrial engineering; P. S. Mabie, plant manager, and Arthur 
Beal, chassis superintendent. 


New Raybestos-Manhattan | ®0hrbach, president. 


Starts Defense Work le ah ok i. Rg Baggy vo 
WABASH, N. J.—The new Ray-| rating on clutch plates for tan 
bestos-Manhattan plant here has | transmissions, but hopes to manu- 
started production of sintered metal | facture other sintered metal goods, 
products for the defense program, 
it was announced by John F. D.| 





ucts later, it was reported. 
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FOB FACTORY 








‘Tomorrow s Car to Roll 


Along Fantastic Line 





HATEVER its design details, the “Car of Tomorrow” 
will be built to a large extent on automatic equipment. 


|Castings will be machined on transfer machines 100 feet in 


one press to another. Paint 
'will undoubtedly be applied 


by some type of electrostatic 
equipment. Paint will be put on in 
the open shop. No paint spray 
|booths will be required. 

During the past week, the 
Cross Co. of Detroit disclosed de- 
tails of its latest type transfer 
machine. This machine will not 
| go into service immediately, but 
will ultimately be employed to 
perform 104 operations on the cy- 
linder block of a high compres- 
sion V-type engine. 





In Philadelphia nearly everybody reads The Bulletin 


Evening and Sunday 


| 


peoge and over. Stampings will move automatically from 


° 


curred since Oldsmobile built its 
famed Kettering engine plant at 
Lansing. 

” * * 


Many Features 

YHESE features include cutting 

speeds up to 250 surface feet 
per minute for some operations, 
automatic control of tool changes, 
presetting of all tools for the 
machine, automatic gauging of lo- 
cating holes in the block (to elim- 
inate machining an unsatisfactory 


Several features of the new equip-| block and minimize the possibility 
automobile parts and asbestos prod- | ment reflect the advances in ma-|of jamming the machine) and the 
|chine tool design that have oc- installation of an oscillating tray 











ApvertisING Orrices: Philadelphia, Filbert and Juniper Streets 


National Advertising Representatives: Sawyer-Ferguson-Walker Company ° 


Chicago « Detroit ¢ Atlanta °* 


New York, 285 Madison Avenue 
Los Angeles 


¢ San Francisco 





chip conveyor of entirely new 


| design. 


transfer 








These are all improvements in 
machine design that 
have been developed within the 
past two years. 

At 100 percent efficiency, the new 
Cross Transfer-Matic will complete 
a block every 30 seconds. Since 
machines of this type are usually 
estimated to run about 75 percent 
of the time, the production rating 
of the machine is 90 blocks per 
hour instead of the maximum out- 
put of 120 pieces per hour. 


The latest transfer machine is 
feet wide and 44 feet long. Weight 
of the entire machine is 75 tons. 
The machine performs 104 opera- 
tions, including 56 drilling and 38 
countersinking operations. Other 
operations performed as the block 
moves automatically from station- 
to-station are spotfacing, reaming, 
gauging and cleaning. The cleaning 
operation turns the block over to 
remove any chips that may have 
accumulated. 


07 
27 


* * 


Ten Feed Units 

HE machine has 10 hydraulic 

feed units and 18 electric 
motors. There are nine miles of 
wire in the electric control system. 
Every tool location is carefully 
marked to assist service crews. 
Each wire in the control system is 
tagged and identified at every con- 
nection point. Hydraulic pumps and 
relief valves are tagged with pres- 
sure settings and tool feed units 
show the correct feed rates. 

One of the reasons why transfer- 
type machines have grown in ac- 
ceptance has been the improved 
provisions for service that are now 
being designed into these machines. 

Automatic gauging of the block 
is a new step in transfer machine 
design. After the casting passes 
the first station, an air gauge 
moves into the two locating holes 
in the block. If these holes are 
Oversize or undersize, the machine 
stops automatically. This permits 
removal of the block from the 
machine before any machining 
operations are performed. In ad- 
dition to elimination of machin- 
ing on an unacceptable castings, 
automatic gauging also minimizes 
the possibility of jamming the 
machine. 

Another outstanding feature of 
the new machine is the use of 
Cross-Drive units—a cutter driving 
device that permits quick and easy 
tool changing using preset cutters. 

The worn cutter is removed 
simply by sliding it out of the 
spindle after loosening a large lock 
nut. Cutters are preset and can be 
quickly inserted in the machine. No 
adjustments are needed while the 
machine is running and no trial 
cuts are required. Preset drills 
have been used before on transfer 
type machines but this is the first 
use of preset cutters. 


VA Opens Door 
For Disabled 


Korean Vets 


WASHINGTON. — American vet- 
erans, disabled in military service 
anywhere in the world after fight- 
ing started in Korea, are now eligi- 
ble for vocational training on the 
same basis as World War II vet- 
erans, the Veterans Administration 
said last week. 

A new act, known as Public Law 
170, lifts the previous bans by elim- 
inating “armed conflict” and “ex- 





tra-hazardous” requirements, the 
VA said. 
“Under the law,” it was an- 


nounced, “training may be extended 
to those veterans, disabled in any 
part of the world after June 27, 
1950, who meet essentially the same 
requirements as their fellow vet- 
erans of World War II; a discharge 
under other-than-dishonorable con- 
ditions; a compensable service con- 
nected disability, and a need for 
training to overcome the handicap 
of the disability.” 

Previously, the rehabilitation pro- 
gram had been limited to Korean 
veterans who needed it, and whose 
service-connected disabilities had 
resulted from armed conflict or 
extra-hazardous service outside of 
combat, the VA said. 


O’Shields Names Carson 


V. M. Carson has become new-car 
sales manager of O’Shields Buick 
Agency, Decatur, Ga. He joined the 
company two years ago. 
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sell a car that 











Some people may be willing to sell any car for which 
they can get the franchise. 


But when you’re a salesman, you enjoy selling a 
product that you know has all the elements of great 
sales excitement. That’s the Hillman! You and your 
salesmen will enthuse about the way it’s built . . . the 
way it performs .. . its competitive price . . . its appeal 


people are 
excited about! 





F. O. B. COASTAL PORTS OF ENTRY 


to those who want comfortable, economical transpor- 
tation .. . features that make the Hillman the fastest 


selling British car in the U. S. 


If you want to sell that kind of a car, write, wire, 
or phone for details. The franchise in your territory 


may still be available. 


HILLMAN 77Léinoc 


A PRODUCT OF THE ROOTES GROUP 


505 Park Avenue, New York 22, N.Y. 

27-11 Bridge Plaza North, Long Island City 1, N. Y. 
403 North Foothill Road, Beverly Hills, Calif. 
ROOTES MOTORS (CANADA) LTD., 170 BAY STREET, TORONTO 1, ONT. 


9 


ROOTES MOTORS INC. 
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Henry J Appeals | 
To U.C. Buyers, | 
K-F Reports 


WILLOW RUN.—The Henry J is 
attracting thousands of buyers who | 
normally do business in the used- | 
car market, Walter deMartini, 
Kaiser-Frazer sales vice-president, 
said last week. 

DeMartini said a K-F study of 
more than 65,000 Henry J sales 
shows that the “occupational distri- 
bution pattern” of Henry J buyers 
is virtually identical to the Federal 
Reserve System’s national pattern 
covering used-car purchasers. 

This month marks the Henry J’s 
first anniversary in the auto indus- 
try. 

DeMartini said that the largest 
group of Henry J buyers are in the 
skilled an semi-skilled trades, ac- 
counting for 35 percent of sales. 

Duplicating the used-car pattern, 
according to deMartini, the next 
two categories, sales and clerical 
and unskilled help, account for an 
additional 23 percent. 

The same parallel with national 








used-car buying habits, he said, ex- 
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By Fred W. Schwarz 


Staff Correspondent 


ATLANTIC CITY, N, J.—Whole- 
salers in the automotive industry 
enjoy an almost uniquely favorable 
| position in the present business sit- 
juation, members of the National 
Wheel and Rim Assn. were told at 
their 28th annual convention here. 
| J. Howard Reed, management 
land legislative counsel for the 
Motor and Equipment Wholesalers 
Assn., Chicago, said their advan- 
| tage stems from the lessons learned 
iby government during World 
War II. 

Reed pointed to the NPA’s “gen- 
lerous” choice of the first quarter 
of 1951 as the period on which to 
base allocation percentages. 
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Fish, Chevrolet Sales Chief, Congratulates Grad— 


W. E. Fish, general sales manager of Chevrolet (left), congratulates Ray F. Wester- 
felhaus, class president, at commencement exercises for the 31st session of the Chevro- 
let Dealer Sons’ School. Westerfelhaus was sponsored for the six-week course in 
management by Downtown Chevrolet, Oklahoma City. 





tends through professional, self-em- Crisconi Buys Theater 

ployed and professional categories. | “Despite controls, and regula- 
DeMartini forecast that the trend | John vid Crisconi, head of the tions, and allocations and priorities, 

would grow as a result of price| Philadelphia Motor Car Co. has/there is no reason for pessimism,” 

increases on other makes of cars. | bought the Plaza theater there. he asserted. “There will be plenty 
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for distinction, 
durability and sales appeal 
nothing takes the place of 









Genuine Leather 


The use of Genuine Leather in the upholstery of fine automobiles offers advantages that 


no other material affords. For Genuine Leather is fashion-right in color, interesting in grain; it 


enjoys long life and asks only simple care; and the fact that it is genuine confers a pride of possession 


that keeps your customers loyal to you, your agencies, your service. 


THE UPHOLSTERY LEATHER GROUP + Tanners’ Council of America + 100 Gold Street, New York 38, N.Y. 


American Leather Manufacturing Company, Newark, N. J. . 
Blanchard Bro. & Lane, Newark, N. J. . 
The Lackawanna leather Company, Hackettstown, N. J. . 


NOW. . . selling your customers the advantages of Genuine Leather .. . 


The Ashtabula Hide & Leather Company, Ashtabula, Ohio 

Eagle-Ottawa leather Company, Grand Haven, Michigan . Garden State Tanning Inc., Pine Grove, Pa. 
Radel leather Manufacturing Company, Newark, N. J 

in 4 top buying-power magazines: 


The New Yorker, Town & Country, House Beautiful, House & Garden. 


Wholesalers Found 
In Favorable Spot 


jof goods, barring all-out war. In- 
creased government spending and 
increases in wages tend to make for 
the biggest boom in our history. 

“Business should remain good 
through 1952, 1953 and 1954, al- 
though it is obvious that in these 
unsettled times no one can pre- 
dict with accuracy.” 

To meet the problems of operat- 
ing in the present situation, he sug- 
gested that wholesalers plan their 
buying to keep a steady flow of 
goods moving from manufacturer 
to distributor to consumer. He 
urged that they keep track of 
manufacturers’ delivery time, order 
more frequently to maintain their 
inventory position and keep an ac- 
curate check on back orders. 

More than 200 distributors at- 
tended the sessions in the Hotel 
Traymore here. They heard Robert 
E, Broxon, of the Rim and Wheel 
Service Co., Cincinnati, retiring 
president of the association, outline 
plans for a second manufacturers- 
distributors conference to be held 
early in 1952. 

In closed sessions, the distribu- 
tors listened to representatives of 
manufacturers outline production 
jand merchandising plans for 1952. 
Companies represented included 
Firestone Steel Products Co., Mo- 
tor Wheel Corp., Erie Malleable 
Iron Co., Rim division of Goodyear 
Tire and Rubber Co., Dayton Steel 
Foundry Co., Kelsey Hayes Wheel 
Co., Wheel Weights, Inc., Lambert 
Products Co. and the Budd Co. 

John Beller, of the Beller Wheel, 
|Brake and Supply Co., Memphis, 
|was elected president of the asso- 
'ciation to succeed Broxon. D. P. 
|Hurley jr., of the New England 
|Wheel and Rim Co., Boston, was 
named vice-president, and H. M. 
| Young, of the Borbein-Young Co., 
|St. Louis, was elected treasurer. 





Postwar Buicks 
‘Top 2 Million 


FLINT. — Buick last week built 
lits 2,000,000th car since World War 
|II. More than .: 
| half of that num- itl 
|} ber have been 
equipped with 
Dynaflow drive, 
|the division said. 
| Buick now has 
| produced a total 
lof 6,381,433 cars 
}Since 1903 and 
|registration fig- 
/ures show that 
| more than half of ‘ 
;}that number are Ivan L. Wiles 
{in use in the U. S. today, said Ivan 
L. Wiles, general manager. 

Production of the 2,000,000th post- 
war vehicle set a new record of 
125 months for building 1,000,000 
cars, Wiles said. The 1,000,000th 
|postwar Buick was built Sept. 22, 
| 1949. 








Another Dealer 
Accumulates Cash with 


Carlife. 
Guaranty 
“ 72 ve 


LEE COSART MOTOR 
Dodge-Plymouth 


PORTLAND, 
OREGON 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 
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America Needs More and 
Better Highways for Greater 


HIGHWAY SAFETY 


Vi 


Y py wy WY YJje——”/”/ 
YY MUM) Yj fy Yi 


WY) UY) 





























And Here Is What We Americans Can Do About It... 


attention is directed toward the defense 

of human liberties against danger from 
without, we also face the job of protecting 
human lives against danger from within. High- 
way accidents in 1950 took more: American 
lives than the war in Korea. The loss of 35,000 
lives on our streets and roads last year makes 
it imperative that we vigorously apply our- 
selves to the vital cause of highway safety. 

The United States has more motor vehicles 
than all of the other countries of the world. 
Two-thirds of all freight is shipped by truck. 
Three-fourths of all passenger travel between 
cities, towns and farms goes by car and bus. 
More than forty thousand communities are 
completely dependent on car, truck and bus 
transportation. Therefore, it is vital that the 
automotive vehicles, on which we so largely 
depend, be kept moving quickly, economically 
and safely. 

Shortly after the first World War, the United 
States began building a nationwide system of 
hard-surfaced roads. Long before that time, 
my father became a leader in the Good Roads 
movement. Then, in 1918, he pioneered the 
Ship-by-Truck movement, which gave impetus 
to the development of the trucking industry. 
When I was a young man, he impressed on 
me the necessity of always keeping our high- 
way system adequate to meet the growing 
needs. Perhaps that is why I am especially 
concerned with the serious situation which 
we face today. 

Most of our highways were designed and 
built when car speeds were low, when truck 


[: THESE DAYS, when so much of our 


loads were light and when the volume of 
motor travel was small. Twenty-five years ago, 
there were twenty million motor vehicles. 
Today, there are nearly fifty-two million cars, 
trucks and buses. During the past quarter of 
a century little has been done to expand our 
highway system to keep pace with the growth 
in traffic volume. As a matter of fact, so many 
of our highways are worn out that conditions 
are nearly as bad today as they were in 1926. 

Competent authorities say that it will take 
four to six billion dollars a year for the next 
ten years to build essential roads, to modernize 
existing highways and to maintain our present 
system in satisfactory condition. This gives us 
some comprehension of the magnitude of the 
task that lies ahead. 

In an effort to prevent accidents, so many 
stop signs and traffic lights have been installed 
that driving has become laborious and slow. 
In many of our large cities traffic is so heavy 
that it is sometimes faster to walk than to 
ride. The answer seems to lie in the construc- 
tion of wider streets and express highways 
rather than in trying to make horse-and-buggy 
streets serve hundred-horsepower needs. 

Another big-city problem is parking. Street 
parking narrows down the available lanes for 
traffic flow. Perhaps skyscraper parking build- 
ings with a narrow taxable frontage on the 
street or underground parking garages will 
be the ultimate answer. 

All too many accidents involve drivers less 
than twenty-one years old. Every high school 
should provide a course in driver training. 
The basic principles of safety which are 


learned by young people during their forma- 
tive years are likely to remain with them 
throughout their lives. 

Accidents also can be reduced among adult 
drivers by marking roads and streets with 
warning signs and other devices that will 
promote careful driving. 

Among the principal causes of accidents are 
unsafe vehicles. But America’s great nation- 
wide network of automobile, gasoline and 
tire dealers with their unmatched repair and 
replacement facilities makes it easy to keep 
your car in safe driving condition at all times. 

In these critical days, when the defense 
needs of the nation demand the utmost 
efficiency in our transportation system, when 
materials and manpower are so scarce that 
the conservation of both becomes a national 
necessity, it is imperative that we concentrate 
our attention on the chaotic conditions into 
which our traffic system has fallen as a result 
of long neglect and the tremendous increase 
in motor vehicle travel. To delay any longer is 
to invite disaster which may cost thousands 
of lives and billions of dollars. 

All of us can make valuable personal con- 
tributions to the cause of highway safety by 
keeping our cars or trucks in safe driving 
condition and by supporting all measures 
which will speed up traffic, increase safety and 
conserve essential manpower and materials. 
We should remember that our highways are 
vital to the future of our country and all of 
us should do everything within our power to 
promote the cause of highway transportation 
and highway safety. 


i fiectme f- 


THE FIRESTONE TIRE &© RUBBER COMPANY 
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NUCDA Groups Named 
For National Parley 


DALLAS, Tex.—Committees for 
the convention of the National 
Used Car Dealers Assn. in Tampa 
Nov. 27-29 were named here last 
week by Walter Wilson, president 

Wilson also issued a call for 
a large turnout at the convention 
“to insure selection of the proper 
officers.” 


Wilson named Tom Blundell, Dal- | 


las, to head the nominating com- 
mittee. Other members are Max 
Pomeranz, Denver; L. M. Hargrove, 
Tampa; Louis Geller, Akron; Cy- 
rus Gorson, Philadelphia, and Ray 
Miles, Norfolk, Va 

Other committees and their mem- 
bers are: 

Legislative committee: Chair- 
man D. B. Wiley, Fort Worth; 
David Finnigan, Denver; Austin 
Abbott, Atlanta; James Downing, 
Atlanta; Cy Young, Atlanta; D. 


V. Webster, Fort Wayne; Morris 


Baker, Auburn, Me.; Arthur Wa- 
terman, Portland, Me.; Jack Gel- 
ler, Detroit; M. D. McCollum, 
Flint; Jerome Cohn, Brooklyn; 
Jack Greenblatt, Emmaus, Pa.; 


NEW BEAUTY 


Moe Cerota, Philadelphia, and 
A. D. Lyon, Dallas. 
Finance committee: Chairman 


Cyrus Gorson, Philadelphia; Louis 


Geller, Akron; Louis Baker, Provi- 
dence; Tom Blundell, Dallas. 
Resolutions committee: Chair- 


man, Ralph Stone, St. Louis; John 
Florence, Atlanta; Alec Keller, De- 
troit; Gordon Hope, Grand Rapids; 
Louis Shlifer, Philadelphia, and R 
W. Workman, Lubbock, Tex. 
Rules and by-laws committee: 
Chairman, Cliff Pettit, Knoxville, 
Tenn.; Wm. Fitzpatrick, Water- 
bury, Conn.; R. S. Stephens, Fort 
Lauderdale, Fla.; Wm. Thornton, 
Atlanta; Carl Marker, Fort Wayne, 
Ind.; Ray Hayward, Omaha; Allan 


Bergman, Newark, N. J.; Harry 
Gottlieb, Brooklyn; Jules Kutner, 
Philadelphia; Sheldon _ Stiegel, 


Providence, R. I.; Jimmy Wilson, 
Dallas, and Ray Miles, Norfolk, Va. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 


FOR 








“This one 


| Jackson Dealers Elect 


Ponder President 

Forest Ponder has been elected 
to succeed Bagby Hall as presi- 
dent of the Jackson (Miss.) Auto- 
mobile Dealers Assn. 

Other new officers of the asso- 
ciation are: Collin Lane, vice- 
president, and William Rabin, 
secretary and treasurer. 


_ Tu take this one.” 





Lawsuits Affecting Dealers... . 





Court Decisions 


By Leo T. Parker 
Attorney at Law 
CCORDING to a late higher 
court decision, an automobile 
dealer who breaches a contract to 
deliver a specified automobile is 
liable in damages which includes 


the loss of use of the car by the} 


buyer until he locates and pur- 


¢ |chases another exactly same auto- 


mobile specified in the contract. 
For illustration, in Richardson 
Motors v. Lawler, 231 Pac. (2d) 
671, it was shown one Lawler de- 
| posited $50 with the Richardson 
| Motors for a specified automo- 
| bile. 
| Later the seller refused to de- 
‘liver the automobile to Lawler who 
sued for damages. The higher court 
held Richardson Motors liable to 
|\Lawler for $495 damages for loss 
lof use of the car for a period of 99 
|days, and interest on the deposit 
|from the date thereof. 
a * - 


| Must Retain Title 
| RECENTLY a reader wrote as 
follows: “If we sell an automo- 


THE SMARTEST CARS ON THE ROAD 














It's the seal of tested 
quality that spotlights 
the difference. 


perform the difference 
informed consumer will gladly pay. 


The car-riding 
color brilliance: 


them with CFF. 


WITH SEAT COVERS OF 


ified / Uastcwoat She Sabie 





Pennies—only pennies extra in cost for dollars extra 
in mark-up end added sales ... 
reason for choosing the finer fibre fabrics that bear 
the CFF Seal. Certified Plasticoted Fibre Fabrics 
a difference for which the 


that is your big 


And CFF advertising, merchandising, and promo- 
tion will keep the nation’s car-owning millions well 


informed about CFF, the CFF Seal. 


millions want smartness, beauty. 
new refreshing designs. Give it to 


Mr. Frank McCullogh, New York executive, says: 
Certified Plasticoted Fibre Fabric because I wanted smartness. 
I wanted tested and proved wear and all year ’round comfort.” 


“1 chose 


America’s car riders want “seat-cover mileage” — 
material that’s stronger in weight and weave: easier 
slip-in, slip-out seat smoothness; an easier cleaning 
fabric that’s tougher on scuffing; material that in- 
sulates in nature’s way—pleasant in winter and sum- 


mer; water repellent, resistant to flame and ember: 
won't shear furs. won’t snag nylons, won’t bag, won’t 


wrinkle; tailors trimly to all seat contours. 


Insist on and specify CFF—guaranteed by the repu- 


tation of America’s leading producers of Fibre Fab- 


ries for car seat covers, for original car upholstery, 
trunk mats, headings. The Fibre Fabrice Industry, 


122 East 42 Street, New York, 17, N. Y. 


bile and take a bank check as pay- 
ment and have the buyer sign an 
agreement that no title passes un- 
til his bank check is paid, are we 
| protected ?” 

The answer to the question is 
yes, if the seller does not give up 
possession of both the automo- 
bile and title of certificate to the 


buyer. 
For example, in Plummer v. 
Kings, 226 Pac. (2d) 297, it was 


shown one Davis, the buyer of an 
automobile, gave the dealer Plum- 
mer a check but Plummer told the 
buyer that there was no deal until 
|Plummer deposited the check and 
received full payment in cash. 

| a“ = . 


| Dealer Loses Car 
TN SUBSEQUENT litigation the 
| higher court held that since the 
check was not good, no title passed 
to Davis, the buyer, however, Davis 
|was given the certificate of title, 
jand therefore the court held that 
|Plummer could not repossess the 
|automobile from one Kings who 
| purchased it from Davis. The court 
| said: 

“The buyer acquires no better 
title to the goods than the seller 
had, unless the owner of the 
goods is by his conduct precluded 
from denying the seller’s author- 
ity to sell. We think the plaintiff 
(dealer) did clothe Davis with 
such indicia of title as justified 

| reliance by the defendant (pos- 
sessor) upon the apparent own- 
| ership of Davis.” 

Hence, although the automobile 
dealer told Davis that there was no 
“deal” until the check was paid, 
this fact was not known to Kings 
who was led to believe that Davis 
had a good title because he had 
possession of both the car and title 
|certificate, without any lien nota- 
tion. 


oO 
Wage Lids Asked 
‘For Tool Workers 
| e oe 
To Stop ‘Pirating’ 

WASHINGTON.—A proposal un- 
der which tool and die workers 
would be limited to a 50-cent wage 
increase ceiling has been submitted 
to the Wage Stabilization Board 
bv a special study committee. 

The plan is aimed at preventing 
highly skilled workers in the field 
from being “pirated” from one 
manufacturer to another by offer- 
ing higher hourly pay. 

The committee suggested setting 
up 23 areas which would govern 
the new ceilings. It would cover 
some 75,000 of such workers in an 
area from Detroit to Toledo, the 
committee stated. 

The group said such workers are 
mostly needed in the Detroit area, 
where they are being paved an 
average of $2.58 an hour. The new 
vlan would set the maximum wage 
at $2.85 an hour in job shops. 

In plants which hire away a 
worker from another place, the top 
salary would be fixed at $2.60 an 
hour, the committee said. Employ- 
ers in the suggested area would be 


forbidden to pay a higher wage 
under the plan. 


For Royalty 
Ottawa’s Used-Can Dealers 
Spruce Up Lots 

OTTAWA.—Some used-car deal- 
|ers, finding that the colorful deco- 
|rations set up for Princess Eliza- 
beth and the Duke of Edinburgh 
had attracted unusual attention to 
|their lots, are expanding this idea 
|and succeeding in bringing in more 
| buvers. 
| As a result, used-car lots are now 
much more attractively painted 
where possible and flags, as well as 
other gav decorations, are being 
used extensively, revlacing drab 
and drearv fences, walls and build- 
ings. Lots are apnearing to be 
more like carnival sites and much 
|brichter in every way. 

What is important, dealers sav, 
some improvement in business is 
noted and at least many more in- 
quiries are being received by such 
| dealers from passing motorists, 
with the likelihood that this idea 
will be greatly expanded by next 
| spring. 
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“Oh, you wore a tulip, 
A bright yellow tulip... 
And I wore a big, red rose.” 


Ww. a how many years could 
be added to a man’s life if he 
never lost his sense of humor... 
the lilt of song that is always on 
the tip of every reasonably happy 
human being’s tongue when he lis- 
tens long enough to the rhythmic 
chorus that sings and sings in a 
symphonic cadence of a fine motor 
in the long moonlight stretches on 
the open road. 

What is it that makes a night 
truck driver a veritable Caruso 
in the wee hours of the night on 
a transcontinental passage .. . 
the pilot song as the giant trans- 
port sails over the wide open 
spaces ... why is the mournful 
sound of a steamboat whistle so 
soothing in the deep of the night 
. . « the distant whistle of the 
express roaring down the valley 
. . . how it takes one back to 
childhood and carefree hours. 


I could write you a story of 26| 
years of travel, covering every state | 


in the union .. . every city on the 
North American continent. . 
you facts about 86 automobile dis- 
tributors, handling sales in more 


than 1,000 towns... but... 


impression I would leave would be) 


that of the spirit of freedom which 
dominates the man who loves to 
travel the OPEN ROAD. 

Let me take you back a few years 


. tossing the brief spotlight on | 


little incidents in the lives of people 
whom I came to know and admire 
more than I could in any other 
way ...I’m no poet... singer... 
or carefree minstrel. Can’t even 
carry a tune. I’m just a human be- 
ing who likes sincere people . . 

am annoyed by those who are not 
sincere . . . BUT . whenever I 


meet a man who has shouted a/| 


song with me over the hills or 
through the valleys ... I know that 
GUY is OKAY ... if you know 
what I mean I'd loan him 
MONEY ... oS aa 
AND 
hell for me. It’s that sort of feeling 
which makes for lasting friendship | 

. AND ...if you want to know 

. it’s the basis of all SELLING 
.. . Which must rest upon CONFT- | 
DENCE. 


IF... 


* * * 


Memory Echoes 

CAN hear “BIG BULL” Gordon 

Muma, late of the Canadian 
mounted police, who would slap a 
four-flusher down after one look, 
chanting the introductory rhythm) 
of this column as we rolled in a 
RAMBLER “34” from NUEVO)! 
LAREDO to San Antonio, Tex., 
when Gordon was on his way to 
“meet his love in the ALAMO.” 
That harvest moon rising out of the | 
Panhandle, over the plains of Texas | 
is something to sing about. 

I never talked about automobiles | 
when I was traveling with sales- | 
men. They just knew that I was) 
happy to be with them . . . BE-| 
CAUSE . they were boys in the} 
firing line and knew more than I) 
did or they ought to be fired. 

I could join Bob Butler, now of 
San Francisco, and that gang of 
top salesmen we traveled out of 
Kenosha, when the RAMBLER 
chorus opened up at Wagner’s in 
Racine where we staged our dis- 
trict managers dinners . . . “There 
ain’t goin’ to be no whiskey .. . 
There goin’ to be no gin... 
There ain’t goin’ to be no wim- 
min’ to make up sin... sin... 
sin...” ... No smirking ... no 
mumbling. I was always yellin’, 
because I felt just like those boys 
I liked so well. 

Rambling down from Montreal 
with a charming guest, going as | 
hostess to a childrens camp in Ver- 
mont, during prohibition. Canadian 
custom cops stopping the car at| 
every point along the border and | 
making ready to search the trunk | 
of the Playboy, looking for liquor | 


. tell) 


the | 


. I'll betcha he’d go to} 
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smugglers. At House’s Point, about | 
|daylight, the customs men, im- 
|pressed by her advance telephone | 
promotion by their own fellows, 
invited us to breakfast, handed her 
|a pile of roses, from a nearby gar- 
jden. I can still hear the roar of 
laughter when she warbled gently 
|. . . “GENTLEMEN ... DON’T 
'SEND ME POSIES WHEN 
SHOESIES THAT I NEED.” 
* * + 


IT’S 


‘ 
Dealer Tour 
AY CHAPMAN, Jordan distrib- 
utor in Florida, later the Buick, 
takes me on a two weeks tour 
among his dealers .. . is laboring 
hard for one hour and forty-five 
minutes struggling to land a giant 
tarpon off Sarasota ... a square 
rigged “sponge fisherman” silhou- 
etted in a rainbow of vivid color, 
televised in the setting sun. “HEY, 
RAY, THERE’S A SCHOONER IN 
THE OFFING” ... “Hell with it. 
I’m busy.” “BUT . her tops 
are shot with fire” . “NUTS,” 








| 


| 


| 


| shouted Ray ... “RAY, my heart | 
“has gone aboard her for the islands | 
of desire ... “SHUT UP,” yelled 
| Ray, “this son of a gun is sounding 
again.” 
“OH ... cut the line,” I yelled, 
“he’s just a minnow any way.” 
That tarpon weighed 186 pounds. 
P. S.—You can't tell a guy how 
to play golf, pool, bridge, pinochle 
or the races. If he likes you well 
enough and you can do it yourself 
he’ll try to imitate you. There’s 
the sented of all ——— 


Va. Fuel Tax Hits Peak 
RICHMOND, Va.—A record total 
of $4,892,663 was collected in Au- 
gust from taxes of motor fuel for 
highway use, the Virginia division 
of motor vehicles 
total represented a gain of $416,681 | 





283 was collected, as compared with | 
$32, 116,651 for the like 1950 period. | 





Stromberg Carburetor 
Type NAY 5G-3 
used on M-46 Tank 


reported. The | 


eight months of this year, $35, 380,- | 


Built to operate under the’. i 
imaginable, every component “pat 
must be engineered to withstand 


It was, therefore, 


Dealer Lathrop Cited— 


Thornton N. M. Lathrop (left), dean of 


|auto dealers in New London, Conn., re- 
of his 40th year as a Studebaker dealer 
|from K. B. Elliott (right), sales vice-presi- 
dent of Studebaker. 


> 














ECLIPSE MACHINE DIVISION OF 
© Standard Equipment Sales: Elmira, N. Y. 


® Service Sales: South Bend, Ind. 





a ee ; 
only logical that for .arhi 
requirements for medium tank M-46 the ‘Argm 4 
nance Corps would select Stromberg for them ; 
Stromberg has, since the earliest days of the autos: 8 
motive industry, been synonymous with stamina. 
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Johnson Heads 


National Carbon 


NEW YORK. Formerly vice- 
president and general manager, 
Adger S. Johnson has been appoint- 
ed president of 
National Carbon 
Co., division of 


|Union Carbide 
and Carbon Corp., 
| according to J. M. 
|Spangler, chair- 
| man. 

| Johnson joined 
the company in 
1928 and in 1933 
was assigned to 
the Eveready bat- 
tery plant in 
Shanghai, China. 





A. s. Johnson 
He later served 
as assistant vice-president in charge 
over August, 1950. During the first | ceives a plaque marking the completion | Of foreign plants. 


More than 100,000 persons read AUTO- 


MOTIVE NEWS every week! 






be 








That’s why, today, manufacturers interested in long 
life carburetor performance find their answer to this 
problem in Stromberg* Carburetors. 


*R°G. U. S. PAT. OFF 


AVIATION CORPORATION 


Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. Y. 
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Seon EVENTS bring out the fabulous mass market 
in its gayest, most excited, most colorful mood. 


A tremendous crowd — an automobile owning crowd 
too. The parking lot proves that. But shrewd sales 
executives have long realized that the stadium is not 
the right time or place for selling automobiles. 


Selling involves reaching people at the right time — 
in the right place and when they are in the right 
mood to consider a particular subject. 


The American family selects its next car in the home 
—long before Dad starts out to see what he can 
get for the old one. 


Intelligent, informative, thought- provoking auto- 
mobile advertising obviously demands the atmos- 
phere of responsible, respected advertising media — 
magazines that are read, not just glanced at. 








ollier: 


You can’t afford to miss Collier’s! 


















Collier’s provides the ideal environment for auto- 
mobile advertising. Collier’s editorial content has 
always been built to make people stop, think, act. 


Collier’s has been sparking America’s thinking for 
more than a half century. Good roads, repeal, pre- 
ventive automobile service, child labor, pure food, 
decency in public life and dozens of other crusades 
and educational programs were originated by 
Collier’s and have been carried on by Collier’s right 
up to the present time. 


Year after year Collier’s editorials and feature arti- 
cles stimulate activity that makes things happen. 
The Collier’s impact upon the thinking of America 
is why Collier’s has been rated as one of the automo- 


tive industry’s most important advertising buys. 


Collier’s makes people think. Make sure today’s mil- 
lions of Collier’s readers think about your car. 


ND een ee 
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Defense Work 
Brings Expansion 
Te % 
Of Willys Forge 
~ 

TOLEDO. —- Willys-Overland Mo- 
tors, Inc., has been granted a $10,- 
000,000 facilities contract to expand 
by 60 percent its present steel and 
aluminum forging capacity at the 


Toledo plant, Raymond R. Rausch, | F 
vice-president and executive assist- | 


eal the president, announced last | Prizes for K-F Dealers— 
New equipment, to be used in| 
making jet engine parts and other 
aircraft forgings, will be installed 
immediately, Rausch said, in the 
poten go yn rte ine | Cottage Grove, Ore.; Rex Frazier, Frazier Motors, 
Central Ave. 
Machinery and equipment cov- assistant to the sales vice-president. He was principal speaker at the luncheon where 
ered by the Air Force contract in-| the awards were made. Jack Larsen, Cottage Grove salesman, also won a $300 check. 
clude 20 huge steam drop hammers | 4 | Milton A. Wurzweiler, president of Portland Motors, K F distributor was luncheon host. 
ranging in capacity from 5,000 to! sg 
35,000 pounds, several billet fur-| received from a Navy depot 
naces for each of the hammers, 30| Charleston, W. Va., Rausch 
various forge and trim presses, two | vealed. 
boilers and approximately 100 other | Manned by 500 employes, the | 
items of equipment. | Willys forge division at Toledo re- 
Two of three 35,000-pound ham-j|cently reported an order backlog} 
mers, nearly three times the size|of nearly $2,000,000, 


Two electric clocks and two wrist watches were awarded Oregon and southwest 
Washington Kaiser-Frazer dealers by the regional office of Kaiser-Frazer Sales Corp. 
for leadership in the summer sales drive. First four men from the left were winners: 
Marvin Tankin, Tonkin Motors, Portland, Ore.; Homer and Paul Hansen, Hansen Bros., 
Longview, Wash. Next is George 


ings. 
The forge expansion in Toledo, 
|Rausch pointed out, 


During World War division located at Erie, Pa. 


ating at Willys, already have been engine parts. 
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This service for auto dealers 
(banks, insurance underwriters 
and adjustors, tax assessors, gov- 
ernment agencies, finance com- 
panies), has PROVED to be in- 
dispensable for 40 years ... The 
RED BOOK furnishes impartial 
appraisals by regions, the BLUE 

OK covers all the different evaluations throughout 
the entire country. You don’t have to GUESS... you 
will KNOW the actual cash value of used cars, no matter 
how old! Thousands of regular subscribers depend on 
our service on every trade-in transaction. 


One of the Most Famous Books 
in America ...AND THE MOST 
HELPFUL FOR THE AUTO INDUSTRY 


+ Yee are furnished, APPLICABLE FOR YOUR AREA: Cash 

value and finance fi ures; average base or wholesale figures; 
average market values, insurance symbols and OPS Ceiling 
Prices—factory prices on all cars; serial numbers; motor 
numbers; weights; detailed specification data. Both the 
3 RED BOOK and THE BLUE BOOK are designated by the 
Federal Reserve System for Regulation W. A complete and 
cepeeinasive service, conveniently arranged for quick 
reference 


This isan indispensable service forall car dealers everywhere! 


Special . 
_ 40th ANNIVERSARY OFFER 


GIVEN! onz32 with new subscription, 
1OGR 
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Chevrolet Motor Company organized 
and production began. 


Selden patent declared invalid. 


Year's innovations: Detachable rims; 
Hudson’s clutch in oil. 


Buick produced its first closed car. 
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[RED BOOK Regional Pores Edin ad .. $ 7.00 blesoetca! reference of automotive in- 

2 or More Subscriptions....................-. 6.50 dustry. Of great interest! Mail coupon 


ay! 
NATIONAL USED CA 

MARKET REPORT, INC. 

900 S. wahna Avenue, Chicago 5, Ill. 


pon i+ | aemeteiall 
sci 
0 RED 'B BOOK Regional Pocket Edie 


(All issues). Full Year's Service. . 


0 BLUE BOOK EXECUTIVES EDITION—Nation-wide 
Appraisals (Desk Size). All issues. Full Year's Service $12.00 


© Check enclosed © Send C.0.D. (© Send more information 
Satisfaction Guaranteed or money back. 


FIRM NAME.... 


BLUE BOOK EXECUTIVES EDITION— 
Nation-wide Appraisals— 
Single Subscription—all issues............-..- $12.00 
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NATIONAL USED CAR MARKET REPORT, Inc. *; 


Used Car Appraisal Guides , 
900 SOUTH WABASH AVE., CHICAGO 5, ILL. | 


and enter sub- 


COMPLETE ADDRESS. . ; ; : pee ; 
Ctty Zone State 
Name of Car 

Handled..... . 





ORDERED BY. 





Nl 


| baker), 





| Tickner, regional manager, who presented the awards and E. W. Berger of Willow Run, | 


in|II, Willys-Overland was the third | 
re- | largest producer of aluminum forg- | 


will supple- 
including or- | |ment the company’s forging opera- 
of the largest hammers now oper- | ders for ordnance tank and _ jet | tions in its present aluminum forge 














Dealer Doings 








Northside Motors, Inc. (Stude- 
4232 Natural Bridge Ave., 
St. Louis, has been sold for $200,- 
000, John F. Winters, former owner, 
announced. 

Purchasers are 
inic, Michael Di 
and Thomas Carbone, and Placida 
and Steve Gianino, who formerly 
operated White Way Motor Sales, 
3338 S. Kingshighway Blvd. 

* 


* * 


Carmelo, Dom- 


Birdsong Buys Cover Motor 

Charles W. Birdsong has pur- 
chased the DBA Cover Motor Co., 
Mount Gilead, O., from Lloyd Cover. 
|Birdsong was previously general 
manager of A. B. Grafton, Inc. 
(Lincoln-Mercury), Mansfield, O. 


& * * 


Rawls, Grant Sell 

The Pontiac dealership in Hugo, 
Okla., has been sold by Doug Rawls 
and Robert Grant to J. Frank 
Richardson, who will operate the 
business at the old site until com- 
—— of a new building at a dif- 
ferent location. 

* + * 





Golfers Ride in Ramblers 


Six new Nash Ramblers were 
provided golfers and officials at the 
recent Eastern Open tournament 
by Feihe Motor Co., Towson, Md. 
Ray Griffith is manager of the 
dealership. 


x * * 


Lundstrom’s 10th Year 


Lundstrom Motors, Sacramento 
(Calif.) Lincoln-Mercury dealership, 
announced its 10th anniversary 
with a display ad in local papers. 
The ad showed a picture of the 
firm, as well as photos of Fred and 
Wes Lundstrom. 

* * * 


Now It’s Hollis Motors 
After several years in Sarasota, 
Fla., as dealer for Hudson, J. F. 


purchased the 
Collins 


interest of Jerry 
in Collins-Hollis 
building, it was stated. The firm 


Motors, Inc. 
* 7 


| Three Nash Dealers Win 
Honors in Sales Contest 


of their allotted quotas during the 
recent Nash 60-day “Hit the Ball” 
new and used-car sales campaign. 

Each of the three dealers were 
|presented fountain pen desk sets 
|by W. M. Parks, assistant zone 
|manager. Bullis, president of Nash, 
‘San Francisco Co., hit 104.8 per- 
icent; Hudkins, head of Burlin- 
|game’s Peninsula Motors, Inc., at- 
tained 114.1 percent; while Nunne- 
maker, owner of J. & N. Motors, 
Los Gatos, garnered a 133.9 percent 
average. 





| Dingeman Marks 32 Years 


In Auto Business 

A. J. Dingeman (Ford), Third 
St. and Oxford Blvd., Oxnard, 
Calif., celebrated the 32nd anni- 
versary in the automobile busi- 
ness, 

In observance of the event, 
Dingeman ran a full-page ad of 
his dealership in the Oxnard 
Press-Courier. Active in various 
civic-organizations, he is also a 
director in the Ventura County 
Automobile Dealers Assn., and 
the Southern California Automo- 
bile Dealers Assn. 

* *« * 


Cole Elected President 


Of Trumbull (O.) Dealers 


| Jack Cole of Clyde Cole Motor 
|\Co., Warren, O., has been elected 
president of the Trumbull County 
| Automobile Dealers Assn. for the 
| coming year. 
| Other officers elected include: 
Vice-president, M. J. Pontius, War- 
ren Nash Co.,; treasurer, Clyde 
Cozadd, Stuart Chevrolet Co., War- 
ren, and secretary, Frank Pressell, 
| Johnny Pressell Motor Sales, Niles. 


| a « . 
| 
Lindquist Promoted 
H. J. Lindquist has been named 


general manager of Tri-City Mo- 
tors, Inc. (Packard), Gary, Ind., 








according to Elmer K. Bailey, 
president. 


* * * 


Snyder Elected President 
|Of Harrisburg Chamber 


Franco, Carmela |} 





Hollis has announced that he has) 


Motors. | 
Collins retains ownership of the| 


name will be changed to Hollis | 


Louis S. Snyder, co-owner of 
Warner Motors, Ine. (DeSoto- 
Plymouth), Harrisburg, Pa., has 
been elected president of the 
Harrisburg chamber of commerce. 

Wilbur F. Packer, general man- 
ager of Francis for Fords, this 
year’s membership chairman, is 
the new vice-president. Snyder 
had been vice-president for the 
last two years and active in 
chamber of commerce affairs and 
community organizations for 25 
years. 

* * * 


Opens 2nd U.C. Lot 


Lawler - Herring Motors, Inc. 
(Dodge-Plymouth), 901 W. Broad 
St., Richmond, Va., has opened a 
second used-car lot at 802 Peters- 
burg Turnpike. Jack H. Davis is 
used-car sales manager. 


Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 
week throughout the year. 








THE MARKET’S WIDE OPEN for 
this new wonder cloth that prevents 
Fog, Mist, Steam from forming on 
windshields and windows. A quick- 


| sale, big volume item, with a year- 


‘round market, priced to sell at 39¢. 


| One dozen cloths attached six on 





R. S. Bullis, W. F. Hudkins and each side of an attractive display 


Jack Nunnemaker, California Nash | 
dealers, have all be awarded tro-| 
phies for attaining over 100 percent | 


card. If your jobber cannot supply, 
please order direct from: 
Las-stik Mfg. Co., Hamilton, Ohio. 


SHOO-FOG CLOTH 


Made by the maker of the original 
wax-treated auto polishing cloth 





New - Miracle LIGHT 






25) CAR Sales 
‘= Overnight! 


WRITTEN MONEY-BACK GUARANTEE. 








The best mp oy ovto sales agencies and 
cor lots get the business. You can do the 
same with POST-LITES, the glamorous 
outdoor fluorescents that are sold on a 
written guarantee to increase your busi- 
ness satisfactorily within 30 days or you 
may return the lights for full refund. This 
guarantee is over two years old, yet not 
one POST-LITE has been returned. In- 
creases in patronage as much as 500% are 
directly traceable to these lights. 


Act NOW! Beat your competition to the punch with these 

new miracle lights that give 10 times the light at half the 

cost. It's the best and cheapest advertising you can buy. 
You can’t miss! 


tape COUPON FOR FREE CATALOG 


W. H. Long Co.—101 W. Illinois St.—Chicage 10 ! 
Est, 1911. 40 YearsofGuar 


anteed Service to Industry i 





Salesmen: Exclusive Territories ¢ cs 
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Dealers Benefit From Car Insurance—The minute your customer signs his 
contract, his car is automatically insured through the nationally known Calvert Fire 
Insurance Company, famous for its record of prompt, fair settlement of claims. 
Your customers are assured of genuine factory replacement parts and experienced 
workmanship because of Calvert’s policy of approving repair work by the dealer from 
whom the car was purchased. Other customer benefits include Life Insurance Pro- 
tection (not available in California), Personal Insurance and Bail Bond. 





Reputation For Integrity —Through the financing 
of millions of cars, COMMERCIAL CrReEpiT has gained the 


respect of dealers and motorists everywhere. No matter 


whether cars are scarce or plentiful—in peace, war, 
prosperity or depression—you can depend on CoMMER- 
cIAL Crepit for financing as usual. 


Ask Our Representative To Show You This 
Important Message— Call your nearest COMMERCIAL 
Crepit office and ask to see “The Dealer’s Stake in 
Time Selling.”’ You can’t afford to miss this interesting 
study that shows how CoMMERCIAL CREDIT may help you 
keep profits up, even though deliveries go down. 


Commercial Credit’s customer benefits 


help car dealers close more sales 


HE broad customer protection and benefits featured 

by the CommerciaL Crepit PLAN provide an ad- 
ditional incentive to customers to buy... help bring 
them back to the same dealer again and again for profit- 
able new car purchases. 


COMMERCIAL CREDIT 
CORPORATION 


A subsidiary of Commercial Credit Company, Baltimore 


in 


. Capital and Surplus over $100,000,000 .. . offices 
principal cities of the United States and Canada. 


CoMmMERCIAL CrepIT offers dealers many direct benefits, 
too ... furnishing them with a complete financing 
package that follows through from factory drive-away, 
wholesale and demonstrator financing plans down to 
the last detail of car insurance, credit investigation, 
collection, adjustment and prospect follow-up. 


Getting full details on how ComMMercIAL CREDIT can 
serve your financing needs better is as easy as picking 
up your phone. Just call the ComMerciAL Crepit office 
nearest you and one of our representatives will be 
glad to call at your convenience. 
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New Passenger Car Registrations, 29 States for September, 1951-1950 
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AUTOMOTIVE WASHINGTON 





U.S. Manpower Force 


Is Short 4,400,000 


By William Ullman 


Washington Correspondent 


A T LEAST 3,500,000 persons must be added to the nation’s | ‘ition of employment. | 


‘“X labor force next year in order to meet rearmament re- 
quirements, according to Department of Labor officials. In 
addition, they estimate that 900,000 must be added to the 


}|}year making it 


| 


|technical and managerial aid and | 
| recommend RFC loans. 


| 
| * * rs 
Bosses Must Pay 


‘IVE states — Arkansas, Illinois, 
Minnesota, New Hampshire and 
North Carolina — passed laws this 
unlawful for an 
employer to require an employe or | 
applicant to pay the cost of a medi- | 
cal examination required as a con-| 
| 
| There now are a total of 15 
| states, as well as Alaska, with laws 
| of this type. The 10 other states 
|}are Kentucky, which passed such} 





3 
; 


KAS 


_ 
* 





_19 





armed forces under the new *— a law in 1950; and Maine, Massa-| Nash Cites Cookville {Tenn.) Dealer— 














4,000,000-man goal. 
The following size-up of the 


situation was provided by Leo) 
Werts, deputy executive director of 
the Defense Manpower Administra- 
tion: 


The 


900,000 additional persons 
sought for the 
armed forces will 
have to come 


army officers. A lot of the mem- 
|bers of Parliament use bicycles to 
\get to and from work, and they 
think the army officers could do 
likewise. 
* . * 
Taylor Confirmed 
ELFORD TAYLOR, New York 
attorney, has been confirmed as 
head of the new Small Defense 


| chusetts, Michigan, Ohio, Okla- | McReynolds-Sullivan Nash Motors, Cookeville, Tenn., recently was awarded the Nash 
| homa, South Dakota, Utah, Ver- | 10-point dealer award. At the award dinner are (left to right) J. B. Albright, district 
mont and Wisconsin, all of whose | manager; Roy Sullivan, dealership co-owner; Sam McReynolds, co-owner, receiving the 


laws were passed in 1949. The 

Alaska law was passed in 1949 also. 
+ * * 

Employment Agencies 

Fy mgueocinleaeed designed to regu- 


presentation. 


Nash award plaque; and D. L. Kimber, assistant Memphis zone manager, making the 





exorbitant fees, and other undesir- 
able practices which may occur. 
. * + 


U. S. Excoriated 





late the operation of private 


HE government power program 


Nash Honors Kane 
Henry J. Kane, president of H. J. 
Kane Motors, Inc., Niagara Falls, 
N. Y., has been awarded an en- 
graved trophy for attaining 132.4 


largely from in- 
dustry. But at the 
same time there 
will be another 
900,000 separated 
from the armed 


Plants Administration. The admin- 
istrator will have the authority to 
help small business obtain defense 
contracts, materials, financing to 
carry out such contracts, provide 


employment agencies has_ been | ‘is hein 

‘ae g used to destroy collec- 
adopted by 42 states and the Dis-|tiye pargaining, to break unions 
trict of Columbia. Its purpose is to | and to keep substandard wages and 
protect the worker from misrepre-|conditions of labor, says a labor 
sentation of jobs, the charging of | union leader. 


percent of his allotted quota during 
a recent Nash “Hit the Ball” sales 
campaign. Fred C. Sibley, Nash 
Buffalo zone manager, presented 
Kane with a fountain pen desk set. 














forces because of 
expiration of en- 
listment and for 

me different reasons, 
William Uliman and it is expected 
that most of these will enter in- 
dustry. 

Probably about 2,700,000 persons 
will shift jobs during the year. 
Government officials hope to en- 
tice those changing jobs into de- 
fense industries. 

There are approximately 2,000,000 
industrial accidents annually, which 
affect the manpower situation tem- 
porarily or permanently. 

The shortage of engineers con- 
tinues. It is estimated that 30,000 
are required in the next year, but 
there will be only 26,000 engineer 
graduates in 1952. 

+ * * 





No Bankruptcies? 

HILE CMP allocations for steel, 

copper and aluminum for the 
first quarter of 1952 show substan- 
tial increases for direct military 
use, DPA-NPA officials are hopeful 
that all manufacturers will get 
enough scarce materials to prevent 
them from “going out of business 
entirely.” 

Meantime, members of both Sen- 
ate and House small business and 
banking committees are manifest- 
ing deep interest in the January- 
through-March allocations because 
they expect complaints from manu- 
facturers as a result of the tighten- 
ing situation. 

* ¥ * 

Simplifying Customs 

OLLOWING extended committee 

hearings, the House unanimous- 
ly approved the customs simplifica- 
tion bill. The measure then was 
sent to the Senate, but final action 
was not expected until the next 
session of Congress beginning in 
January. 

The bill is designed to simplify 
customs procedures so as to elimi- 
nate bottlenecks facing American 
importers. It received strong sup- 
port from practically all govern- 
ment departments as well as im- 
portant segments of industry. 


* * * 


Against Hyperbole 
XCESSIVE repetition, aggres-| 
siveness and exaggeration con- | 
stitute the three main objections to| 
advertising, Dr. Henry Link, vice- 
president of Psychological Corp., 
New York, told an advertising 
group in Washington last week. 
“It appears from surveys we 
have made,” said Link, “that the | 
conservative approach in adver- 
tising is the most effective. 
“Overexaggeration harms not only 
the product using it, but also other 
advertised products which are not 
really guilty of such excesses.” 
~ - ad 


Limousines to Bicycles 
 Praedeuems HILL legislators are 

4 not the only ones to worry 
about the lavish use of limousines | 
by high government brass. 

A Netherlands committee on gov- | 
ernment expenditures, for example, 
is perturbed by the increasing use 
of official automobiles by Dutch | 














Associates Investment Company 





COMMON SENSE BUILDS BUSINESS 





The Old Sage AaHp... 


‘‘Many people think a cash sale is best for all concerned, 




















but we in the business know a properly financed time 


sale is better for the dealer and the customer.” 








| The financing of your automobite-sales jthrough Associates is a 
valuable service for your customers and it gives you additional 
J opportunities fer-profit-and good will. The cash sale appears good 
‘at the moment, but the time sale amounts to more in the profit 
column. Here’s why: 
A. Through Associates, you can offer the customer complete one-stop 


finance and insurance service—and it is a service with customer 
appeal that helps make sales. 


B. You increase your repair business arising from insurance losses 
by using the complete Associates plan. Every successful dealer 
knows the dollar value of this. 

C. The financed sale establishes and maintains a closer relationship 


between you and the buyer, a relationship you need for repeat 
business and customer good will. 


The Associates office near you is always ready to work out a com- 
y y y 

plete financing and insurance plan that will help build your 

business and profits. 


Sal 


ssociates 


Associates Discount Corporation 
Emmeo Insurance Company 


" 
Sout na 
outn Bend 


indiana 








20 











AUTOMOTIVE NEWS, OCTOBER 29, 1951 


Grueling tests, coast to coast, prove Hudson durability and 


safety unequaled...show beyond question that “step-down’ design 


and Miracle H-Power rule the track and the highway! 





Blazing its way to an easy win at Daytona Beach, the fabulous Hudson Hornet racked 
up the season’s first win! Hudson’s different and better way of building cars enabled 
the Hudson Hornet to show its heels to 71 other cars in this rugged 160-mile race. 





First at Phoenix, Arizona! Experts estimate that one Grand National Circuit Stock 
Car Race is the equivalent of 25,000 to 50,000 miles of hard highway driving. The 
Hudson Hornet's many conclusive wins are proof positive of stamina and staying power. 


Hudson...most DURABLE car 


OT ONCE... not twice .. . but fen times in 1951, the fabulous 
Hudson Hornet has placed first in Grand National Circuit 
Stock Car Races! That’s a supreme test of a car's true worth! 


This great new Hudson has proved itself so thoroughly that 
it is the new favorite with men who know motor cars best! For 
example, in a recent major race, one fourth of all drivers selected 
Hudson Hornets, and these spectacular cars took four of the 
first six places! 


Miracle H-Power from the sensational new H-145 engine 
gives the Hudson Hornet blazing getaway, sustained “‘go”’ no 
other car can touch—as it has proved by consistently besting 
every other engine in the industry! 


Exclusive “step-down” design gives the Hudson Hornet Amer- 
ica’s lowest center of gravity for the stability and safety it takes 
to win. And Monobilt body-and-frame*—available only in 
Hudson—is the strongest construction known. 


These are big advantages on the race track, but they are even 
more important in a passenger car. That’s why the Hudson 
Hornet is a real winner for Hudson dealers. 

If you, too, want action and profits—investigate the Hudson 
Dealer Franchise now! For complete and confidential informa- 


tion, address C. A. J. Hadley, General Sales Manager, Hudson 
Motor Car Company, Detroit 14, Michigan. 


*Trade-mark and patents pending 


Hudson Hornet has 
Miracle H-Power 





Miracle H-Power from Hud- 
son’s new high-compression H- 
145 engine gives the world’s 
most exciting get-up-and-go. .. 
effortless mastery of the road 
and of every situation...and 
it’s built to outlast any other 
engine made! 


your money can buy 


Powerful, “step-down” designed Hudsons are priced in four popular brackets. 


Hudson Hornet Chalk 


ree ys 2 TT 
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Hudson Hornet sets new track record at Langhorne, Pennsylvania! In a con- 
vincing demonstration of power, safety and durability, the fabulous Hudson 





Hornet bested a field of 53 entries to win going away. 





Ten of the Most Important Wins 
for the fabulous HUDSON HORNET 
in Grand National Circuit Stock Car Races 





Another first at Gardena, California! Flashing high-compression power 
of Hudson’s sensational H-145 engine enabled the Hudson Hornet to hold 
the lead from start to finish on tortuous half-mile track. 


First and Second at Occoneechee, N. C..... Oct. 7, 1951—150 miles 
First at Charlotte, N. C..............Sept. 23, 1951—150 miles 
First and Third at Langhorne, Pa....... Sept. 16, 1951—150 miles 
, First and Second at Darlington, S. C......Sept. 4, 1951—500 miles 
First and Second at Grand Rapids, Mich... ..July 1, 1951—100 miles pe “aa 
First at Gardena, Calif...............June 30, 1951—100 miles 
First at Canfield, Ohio...............May 30, 1951—100 miles 


First at Phoenix, Ariz...............April 22, 1951—150 miles 


‘ 4 .* : ~+ SOW 4 f 
Ne OO ikke | 
First at Gardena, Calif................April 1, 1951—100 miles oo KK OYA. * 


rh. 








First at Daytona Beach, Fla.............Feb. 11, 1951—160 miles 


First and second for the Hudson Hornet in the 500-mile race at Darling- 
4 ton, South Carolina. This is the stock-car classic of the vear, and this 
double win is supreme proof of Hudson's high-quality engineering and 








manufacturing. 
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167 Years of Total Service— 

A phase of employe relations used by Horner Motor Co., Lafayette, Ind., ! 
presentation of silver service to 25-year personnel. Pictured at the ceremony honoring 
Ralph Swatts, shop foreman, this group has been with the dealership 167 combined 170; Henry J, 11; Hudson, 7; Kaiser, 
years, Left to right, they are Eli Baumgardt, lubrication specialist; Kenneth Hilt, shop 17: Lincoln, 3; Mercury, 40; Nash, 


is the 


foreman; Ross Swatts, traffic manager; Ruth Hawk, office manager; Swatts; H. H. 


Horner, dealer, and R. g Black, parts manager. 


Inventory Also Rises . . . 





Auto Tire Shipments 


Rise 8 Pet. 


NEW YORK.—Manufacturers’ 
shipments of passenger casings 
during August increased 8 percent 
to 5,634,475 casings from 5,216,883 
in July, according to the Rubber 
Manufacturers Assn., Inc. 

Production of passenger cas- 
ings increased 14.06 percent in 
August to 6,020,860 casings from 
5,278,478 casings the month be- 
fore. Inventory at the end of the 
month was 2,967,482 casings, an 
increase of 16.89 percent above 
the previous months’ end stocks 
of 2,538,650 casings. 

Shipments of truck and bus cas- 
ings in August increased 10.25 per- 
cent to 1,527,195 casings from 1,385,- 
253 casings in the previous month. 
Production increased to 1,527,718 
casings from 1,455,071 casings the 
month before or an increase of 
4.99 percent. 

Inventories totaled 1,065,074 cas- 


in Month 


ings, an increase of 1.71 percent 
from the end of the previous month 
when 1,047,128 casings were in 
stock. 

Shipments of automotive inner 
tubes increased in August to 
5,760,898 inner tubes, an increase 
of 13.58 percent from July when 
5,071,997 inner tubes were shipped. 
Production increased 18.56 per- 
cent to 6,138,854 units, compared 
with 5,177,859 units the month 
before. 

Inventories of inner tubes were 
up 10.34 percent to 6,272,190 units 
from the 5,684,678 units on hand 
at the end of July. 


Jacobs to Build 
J. J. Jacobs, Sacramento (Calif.) 
Cadillac distributor, has obtained a 
permit for a building costing $36,- 
000 to be built on J St. in that city. 

















Auto Markets 





Birmingham, Ala. 

Sales of new cars in Birmingham, 
Ala., for September showed a loss 
of about 25 percent from the month 
|before, but dealers say that de- 
| mand is strong enough so that they 
can sell all the cars they can get 
and, therefore, the shrinkage in 
sales is due to curtailed shipments 
from the factory. 





Sales by makes in September 
|were: Buick, 71; Cadillac, 11; 
Chevrolet, 175; Chrysler, 25; Cros- 


ley, 2; DeSoto, 29; Dodge, 72; Ford, 


115; Oldsmobile, 58; Packard, 6; 

Plymouth, 116; Pontiac, 81; Stude- 
|baker, 41, and Willys, 9. 

Total for September was 949, 

against a total of 1,274 for August. 

(Stuart Riddle.) 

+ + 
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| Pittsburgh 


John A. Cadwell, retail sales 
| manager of Buyers Motors, Inc., 
| Pittsburgh, says sales are doing 


pretty well: “Our new-car sales 
move on an even keel and we are 
moving a few more used pieces 
than usual right after twice-a- 
month paydays. 

L. G. Steiner, used-car manager, 
Beckman Motor Co. (Chrysler), 
Mt. Oliver, keeps his used-car 
stock so low it can be housed 
indoors. “If you give the prospect 
a decent deal and make sure the 
car is right in every respect,” he 
says, “you can build up a good 
turnover on postwar cars and 
combine their sales with your 
new-car sales. 

“Secondly,” says Steiner, “if your 
used cars are indoors, they’re 
cleaner. Third, if you have built a 
good reputation as a dealer, pros- 
pects will buy; otherwise they’re 
wary.” 

James Beard, Spohn Sales Co.’s 
(Ford) used-car manager, reports 
current business very slow. After a 
very slow August, there was good 








ENGINEERED 





GRILLE GUARD 
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FINISH 
TION 


You want extra 

profits .. . your 
customers want the 
best protection for 
their cars. When you 
sell CELLO both you and 


the customer are satisfied, 
because Cello Grille Guards 
are specifically ENGINEERED 
te provide the finest protection 
money can buy. 


Only top-quality materials 
and workmanship go into the making 
of Cello Guards. 


Join the thousands of success- 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1951. 


For full information on Cello 
Guards and License Plate frames write 


to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
your GUARD for life 


/Cello Products Co. 161 Prescott Street, East Boston 28, Mass 





business in the last half of Septem- 


ber when prospects wanted to trade | 


(Leon M. Leffingwell.) 


* 7 * 


Toledo 

Deliveries of new 
county (Toledo) were higher during 
September than in the preceding 
month, but fell short of the mark 
set during the same month a year 
ago. 

The Toledo Automotive Trades 
Assn. reported deliveries of 1,457 
new cars during September, com- 
pared with 1,449 the previous 
month and 2,218 during September, 
1950. Deliveries in the first nine 
months of the year totaled 14,496, 
against 17,259 a year ago. 

There was a slight drop in the 
number of new commercial ve- 
hicles sold during September 
from the preceding month. Sep- 
tember sales were 145, against 153 
for August. Nine month totals for 
commercial vehicles were 1,625 
for this year against 1,966 last 
year. 

City and county used-car dealers 
sold 2,503 cars in September, com- 
pared with 3,268 the previous 
month. Dealer sales of used cars 
for the first nine months of the 
year were 22,973, against 20,654 a 
year ago. 

New-car sales by makes in Sep- 
tember were: Buick, 98; Cadillac, 
26; Chevrolet, 284; Chrysler, 56; 
DeSoto, 27; Dodge, 69; Ford, 274; 
Henry J, 11; Hudson, 22; Kaiser, 7; 
Lincoln, 8; Mercury, 55; Nash, 60; 
Oldsmobile, 88; Packard, 24; Plym- 
outh, 154; Pontiac, 103; Studebaker, 
68; Willys, 21, and miscellaneous, 2. 
—(Dick Roberts.) 


* * x 


Canada 

New vehicle sales in August con- 
tinued the steady reversal which 
commenced in April of this year 
and continued throughout the sum- 
mer, the Canadian government re- 
ports, adding that for the fifth 
consecutive month such sales de- 
clined from the previous month and 
for the fourth time this year sales 
were below the _ corresponding 
month of last year. 

A total of 21,600 new vehicles 
were sold at retail for $54,957,- 
845 in August as against 32,900 

units for $67,981,259 a year ago 
in that month, a decline of 34.3 
percent in number and 19.2 per- 
cent in dollar volume. In the 
first eight months of this year, 
such sales totaled 292,298 ve- 
hicles as against 292,760 in same 
period of last year. 

Drops in new passenger car sales 
accounted for most of the decline 
in August as only 14,458 units were 
sold for $36,608,227, compared with 
23,556 units for $47,446,413 a year 
ago, a loss of 38.6 percent in num- 
ber and 22.8 percent in dollar vol- 
ume. 

New commercial vehicle sales 
also declined, totaling 7,142 units at 
$18,349,618 in August this year, as 
against 9,344 units at $20,534,846 a 
year ago, down 23.6 percent in num- 
ber and 10.6 percent in dollar vol- 
ume. 

The marked gains over last 


up. 





Nash Promotes 


Two in Parts 


DETROIT.—Appointment of two 
assistant parts and _ accessories 
managers at Nash Motors’ central 
office has been announced by C. 
M. Tillinghast, national parts and 
accessories manager. 

F. L. Quinn, formerly parts and 
accessories merchandising manager 
in the Boston zone, has been named 
assistant parts and _ accessories 
manager, Eastern division. Quinn, 
who joined Nash in 1946, has served 
as assistant to the zone service 
manager, service and parts instruc- 
tor, and parts manager in the Bos- 
ton zone. 

R. S. Nilsson, previously parts 
manager in the Chicago zone, has 
been appointed assistant parts and 


accessories manager, Western divi-]; 


sion. Joining Nash in 1945, Nilsson 
had served as a car distributor, 
district manager and parts man- 
ager in the Milwaukee zone. He 
also worked as a test driver and 
supervisor of engine testing at 
Kenosha, Wis. 





Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 
week throughout the year. 





: | 
cars in Lucas} 











Miss Sports Car— 

Wendy Waye, recording song stylist, 
was named “Miss Sports Car of 1951,” 
and reigned over the annual Convair 
sports car races held at Allentown, Pa. 
She inspects a Jaguar, model XK120. 





year which were recorded in 
sales of passenger cars in the 
early part of 1951 were more than 
offset by the declines in the May- 
August period. 

Eight-month totals of new-car 
sales for 1950 and 1951, respectively, 
were 222,946 and 216,155. 

As in the earlier months of this 
year, sales of British models suf- 
fered a more drastic curtailment, 
72 percent, than sales of domestic 
and American makes which fell off 
26 percent in August.—(M. L. 
Schwartz.) 


Sensational NEWS! 


It's HERE! the first, simplified, 
—_——— portable, space-saving 


“PACKAGED FOR PROFIT" 
CAR WASHER... 


(—“Uni- Trach" 
by 
JETOMATIC 


makers of the original 
ms CULOMatIC car washer 


"CLEAN-UP" 


with "Uni-Track" 


THE LAST WORD IN 
AUTOMATIC CAR WASHERS! 














* So easy to install and operate 


* So inexpensive to own 
* So efficient to clean with 


YOU'LL BE AMAZED! 
®@ Pays for itself . . . fastl 
® Boosts Oil & Gas Sales 
Promotes Traffic and Profits 
® LOW COST—HIGH RETURNS 
® No special bay to build 
® No compressor to buy 
Enjoy Its Benefits . . . Send Coupon Now. 
send the coupon today 
Also 3 other models to choose from 
(See coupon below) 
% DISTRIBUTORS WANTED * 
%* NO ENGINEERING NEEDED x 








JETOMATIC, INC. I 
Wakelee Bivd. & Hall St., | 
Ansonia, Conn. | 
| 
| 
| 


| 
| 
Please 
| 
| 
| 


send information re. 
Jetomatic Car Washer, model: 
] UNI-TRACK [] CONVEYOR 

[J] OUTDOOR [) MANUAL 
ER A Ss cakes | 
Ce nstddesosnnd cides sesdaccseeeadanian | 
DMB oe kn scsicacsencscccesseseseee | 
| BC fi octecdbasasneaana Se | 
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commissioners said. 





In the Hopper 


Tax commissioners in Frankfort, | proposed tax will cover both indi- 
<y., will recommend to the legisla- | vidual and business income. 
ire in 1952 to make Jan. 1 of each | * * & 
ear the deadline for automobile | Wissouri Bill Tackles 
icenses. The change is being asked | _ . 
or “convenience” in figuring per-| St. Louis Parking Problem 
onal property assessments, the| The Missouri senate has passed 
the Kinney bill, which authorizes 
St. Louis to acquire and operate 
|parking lots to meet the city’s 
| needs. 
The measure, 











* * * 
‘rucks Escape Fair Share 


Of Road Costs, N. Y. Says 


which has been 


A legislative committee study of |sent to the house for action, pro- 
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lots needed for parking, and fi-| 
nance the projects by issuing gen- | 
eral revenue bonds, special benefit | 
assessments, of charges from park- | 
ing service. A survey on off-street 
parking facilities is under way. 


Ace Offers Data 
NEW YORK.—Ace Abrasive Lab- 


|oratories, manufacturers here of | 
laboratory graded diamond powders | 


and compounds, has expanded its} 


|engineering service department to) 


\take care of the increasing number | 
lof requests for information on the| 
leorrect use of abrasive materials, | 
according to Benjamin Greenfield, 
| president. 


~ 





Broadway Cadillac Co., Alton, Ill.— 
This new building, housing the Cadillac Sales at Alton, lll., has been opened by 


John T. Brown, who has been a Cadillac dealer since 1918. The building contains a 


complete service department, including the Synchronoscope, wheel balancing 


equipment. 








New York’s new truck-tax law,|vides that the city may condemn 





which went into effect Oct. 1, has} 
reported that heavy trucks still| 
fall far short of paying an equal | 
share of highway costs in the state. | 

The committee, after studying the | 
effect of tax legislation enacted at | 
the last session of the legislature | 
found that the biggest trucks, the 
60,000-pound combination rigs, will 
only pay about half as much per 
100 ton-miles for use of the roads 
as passenger cars. The study 
showed that the 60,000 pounders 
will pay 13.56 cents per 100 ton- 
miles, as against 25.68 cents per 
100 ton-miles paid by the average 
light car. 


* * * 
Colorado Mapping Plans 


For Improved Highways 

Colorado’s highway planning 
commission has finished a pre- 
liminary draft for a new 20-year, 
billion - dollar - plus highway im- 
provement program, and will be 
introduced in the January session 
of the state legislature. 

Robert Livingston, highway de- | 
partment technician, told the | 
commission that almost 5,000 | 
miles of the state highway sys- 
tem are substandard—including 
59 percent of the primary roads 
and 65 percent of the secondary 
system. 

* * - 


Missouri Road Program 


Runs into Senate Snag 

The $557,500,000 road program | 
headed for Missouri senate consid- | 
eration struck a block when Lt.- | 
Gov. James T. Blair jr., ruled that | 
the $8,000,000 truck fee increase | 
portion did not come up before a/| 
committee quorum. 

Sen. Michael Kinney, chairman of 
the roads and highways committee, 
called a special meeting and the 
measure was recommitted. He said | 
the road program legislation would | 
be called up for consideration next 
week. 





* * * 
Cincinnati Contemplates 


Municipal Income Tax 

Cincinnati city council has pro-| 
vided for the imposition of a 1) 
percent municipal income tax if} 
city voters fail to approve a 4.41) 
mill property tax levy in the No- 
vember elections. | 

The council estimated that a city | 
income tax would yield $14,000,000 | 
annually, and would allow the city | 
to balance its operating budget | 
and set up a sizeable capital im-| 
provement program each year. The 








’ Another Dealer 
Brings ‘Em Back with 


Carlife. 
Guaranty 
"79" 


OHIO MOTORS, INC. 
Lincoln-Mercury 


COLUMBUS, 
OHIO 


WRITE OR WIRE 


The Carlife Guaranty 


8827 Strathmoor 
Detroit 27, Mich. 
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Chamber Report 
Minimizes Loss 


Of Iranian Oil 


WASHINGTON. — While Iranian 
oil supplies are important to West- 
ern democracies, they are by “no 
means” irreplaceable, according to 
a report given the U. S. Chamber | 
of Commerce. 

Compiled by J. A. Cogan, econ-}| 
omist for Standard Oil of New Jer- 
sey, the report minimized the effect | 
of the loss of Iran’s oil production | 
on total world supplies. } 

Instead, Cogan emphasized the | 
threat to peace presented by the| 
seizure of Britain’s oil wells and 
refining facilities in Iran. He said 
the incident raised “serious” inter- 


national trade and _ investment 
problems. 
Otherwise, Cogan _ said, _ the} 


world’s oil industry is capable of 
replacing lost Iranian production 
within a relatively short time. He 
added that the Iranian flareup had 
intensified efforts to increase oil 
production elsewhere. 








see Fg, at 


Ford Cites Four California Dealers— 


Four Los Angeles county Ford dealerships were honored when they were named 
Four Letter Dealers for the fourth consecutive year. The dealers are shown above after 
receiving their award plaques from James P. Roberts (standing, center), Los Angeles 
Ford district sales manager, who was their host for the occasion at a luncheon. Left to 
right (standing) are Harry Fortner, of Fortner Motor in Los Angeles; James A. King, 
assistant district sales manager; Roberts; Howard Cook, of City Ford in Los Angeles, 





Auto Personnel 





Ivan L. Wiles, general manager | honored 
| deceased 


of Buick, again has been named 


include: Don A. Bering, 
Shell Oil Co. executive, 


to head the corporation’s division | posthumously ; James J. Cosgrove, 


of the 1951 Red Feather Fund cam-|Continental Oil Co.; Leo 


paign in Flint. 
Wiles also is chairman of the 
admissions and budget committee 


of the United Health and Welfare | 





Huff, 
Pure Oil Co.; Ralph B. McLaughlin, 
Texas Pipe Line Co.; Frank W. 
Miller, Esso Shipping Co.; Edward 
D. Sheffe, Esso Standard Oil Co. 


Fund of Michigan. He was one of | ‘New York), and Arthur 0. Woll, 
the originators of the Feather | General Petroleum Corp. 


Fund. 


= oa * 


| API to Honor 10 Men 
|At 31st Annual Meeting 


|\Candler Gets Sales Post 


\In Chrysler Export 
Appointment of George V. Can- 


Certificates of appreciation will| er jr. as merchandising manager 


be handed out to 10 persons by the 
American Petroleum Institute at 
its 31st annual meeting in Chicago, 
Nov. 5-8, the API has announced. 

Three certificates will be award- 
ed by the safety committee of the 
API’s board to: Joseph C. Bernd, 
formerly with Sinclair Refining 
Co., East Chicago, Ind.; Roy S. 
Bonsib, formerly with Standard Oil 
Co. (New Jersey), and C. Elmer 
Townsend, formerly with Sun Oil 


| of the Export di- 
| vision, Chrysler 
Corp., has been 
announced by 
Philip K. Hills, 
sales manager. 
During the last 
five years Candler 
served aS man- 
ager of the export 
market research 
department, su- 





Actually, he said, new crude pro- 


duction already is replacing that/| Les Kelley, Los Angeles dealer; Charles Cook, and Phil Johnston, of King Motor in 
Huntington Park. 


lost in Iran. 
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But to the wheat farmer the 
pests more or less depicted above 
are bad business, especially this 
season. So SUCCESSFUL FARMING 
editors wanted to tell farmers 
how to handle them. 

Each species calls for a particular 
treatment. But before treatment, the 
farmer must identify the particular 
insect to be treated. Much to our 
amazement, we found that no color 
pictures of the wheat pests were 
available, not even in the archives 
of the Department of Agriculture. 
The situation called for careful first 
hand field research. 

Dick Hanson, an associate editor, 
persuaded Maynard Reece, expert 
illustrator of the lower life forms, 

and Assistant Museum 
Director of lowa State 





Department of 
History, to come 
to Kansas wheat 
areas. There Dr. 
R.H. Painter,eminent entomologist, 
was engaged to point out the bugs. 
With his pencil and palette, Reece 


and Joe Snyder, also an assistant district sales manager. Kneeling are George Fortner; 










you! 


worked in the fields where the bugs 
were working. 

And a recent issue of SF presented 
the finding, the first comprehensive 
collection of the ten most prevalent 
wheat pests, life size and in full color 
... with comprehensive directions for 
terminating their specific careers. 

Of major importance to the wheat 
farmer in reducing losses and raising 
yields, this article is typical of the 
timely aid of SuccEssFUL FARMING 
to its business men readers in the 
country’s largest industry. 


Farming is manufacturing... 
employing ideas of the laboratory, 
test plot, agricultural experiment, 
scientists in many fields . . . as well as 
manpower, machinery, labor-saving 
devices, modern management... to 
grow more crops, poultry, livestock 
... yield higher profits and lower costs. 

The manufacturer’s wife keeps 
pace with constantly rising living 
standards, selects styles, patterns, and 
designs in furniture and furnishings 
...chooses tv, food freezers, ironers, 
ranges, other labor-lightenersadding 





| Co. All three are now retired. 
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to leisure...is a major prospect for 


all the new car models. 


Best class market in the U.S....is 
the SUCCESSFUL FARMING audience... 
with more than a million circulation 
concentrated in the 15 agricultural 
Heart states...the nation’s best farms 
with the best soil, crops and 





livestock, most machinery, 
greatest investment 

in buildings, highest 
yields and income. The 
average SF subscriber’s 
earnings easily are 50°% 
higher than the U.S. 
farm average. 

Mostly missed by general media, 
the market is deeply penetrated only 
by SUCCESSFUL FARMING...giving high 
readership, wide influence based on 
nearly a half century of service. 
With record crops, current sales 
opportunities are enormous. Ask the 
nearest SF office for all the facts. 

MEREDITH PUBLISHING COMPANY, 
Des Moines, New York, Chicago, 
Cleveland, Detroit, Atlanta, San 
Francisco, Los Angeles. 
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|pervising the 
| Study of export 


: G. V. Candler jr. 
Seven transporters who will be| markets and the compilation of sta- 


~| tistical data. He joined the Export 
|division in 1937. 
* x . 


Moss Named Director 


Of K-F Market Research 


Appointment of C. W. Moss as 
director of market research and 
analysis for Kaiser-Frazer Corp., 
Willow Run, was announced by 
N. O. Eklund, general sales man- 
ager. 

Moss joined K-F in 1947 on 
special assignment in the office 
of Clay P. Bedford, then vice- 
president in charge of manufac- 
turing, and later was promoted 
to assistant director of the 
market research department. 
Moss succeeds J. L. Friedman, 
who has become K-F defense con- 
tract consultant. 

+ oa ” 


Autocar Names Gordon Head 


Of Its Columbus Branch 


Thomas R. Gordon has_ been 
made manager of the Columbus 
(O.) factory branch of Autocar Co., 
it was announced. J 

Gordon joined Autocar in 1949 
and was a salesman at the Cleve- 
land branch. 


Rockwell Ad Head 


Samuel P. Owen has been ap- 
pointed advertising manager of 
Rockwell Tools, Inc., Columbus, O. 
Owen was formerly assistant ad- 
vertising manager of Skilsaw, Inc.; 
and prior to his new appointment, 
served in a copy, contact and plan- 
ning capacity with Marsteller, Geb- 
hardt and Reed, Inc., Chicago ad- 
vertising agency. 

= * * 
Brennan Gets Promotion 


At Willys-Overland 


Stuart E. Brennan has been ap- 
pointed national business manage- 
ment manager for Willys-Overland 
Motors, Inc., To- 
ledo, it was an- 
nounced by How- 
ard P. Grove, 
sales vice-presi- 
dent. 

Formerly zone 
business manager 
for Packard and 
Hudson, Brennan 
will direct appli- 
cation of Willys’ 
Ca “* business manage- 
S. E. Brennan ment policies 
among the company’s 56 distrib- 
utors throughout the United States, 
Grove said. He joined Willys as as- 
sistant national business manage- 
ment manager in 1950. 

* 7 





” 
General Finance Moves 


To New Location 


General Finance Corp. has moved 
from 1003 N. 12th St. to its modern 
and spacious offices at 1320 W. Wis- 
consin Ave., Milwaukee. 

E. D. Sheriffs is branch man- 
ager and Daniel B. Pfeiffer is 
branch operations manager. 

* x * 


Lynch Opens Coast Outlet 

Lynch Corp. of Anderson, Ind., 
and Toledo announces opening of a 
new office and warehouse at 221 
llth St., San Francisco. It will be 
managed by Cal B. Pierce, western 
district manager. Art Nielsen will 
serve as sales engineer. 
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Ilighways & Safety... 





AUTOMOTIVE NEWS, 


$4,582 Million Spent 


For Roads 


By Sam Sampson 
Staff Writer 

J;OTAL expenditures for highway 
4 purposes during 1950 were $4,- 
582,000,000, or an increase of $400,- 
000,000 over the 1949 figure, it has 
been announced by the Bureau of 
Public Roads of 
the U. S. Depart- 
ment of Com- 
merce. 

The announce- 
ment said that 


MATIONAL SAFETY 
COUNCIL'S 





these _ expendi- 

wo tures were match- 

ed by total re- 

~~ ceipts of all units 


of $4,264,000,000 in 
EMEMEMERES 1949, and $4,647,- 
000,000 in 1950, according to public 
roads estimates. 

Borrowing has long played and 
important part in the financing of 
highway improvements, the bureau 
said, especially in the post-war era 
where lack of normal construction 
and maintenance had made it man- 
datory. 

But, they said, in spite of the 
borrowings during that period, 
the estimated long-term highway 
debt outstanding at the end of 

1950 was only slightly more than 
the total expenditures made dur- 
ing 1950. 

“Certainly,” the report said, “the 
outstanding highway debt cannot 
be 
large in relation to either the cur- 
rent revenues and expenditures, or 


the value of the highway and street | 


systems.” 
x * * 


States Benefit Most 


, report stated that expendi-| 


tures in both rate and amount 
was greater for state highways 
than for local roads and streets, It 
pointed out that the comparatively 
limited system of main roads must 
bear the brunt of the increasing 


postwar traffic, and amounts had) 


been rightly slanted in this direc- 
tion. 

However, the report continued, 
the trends in dollar expenditures 
shown do not always indicate a 
corresponding trend in accom- 
plishments made. 
“Although there are 
that may be applied to all these 
classifications to measure the ac- 
complishments trends adequately, 
it is known, for instance,” 
partment said, “that the accom- 
plishments per dollar spent for 





y NAME PLATES 


Xe PRECISION CAST .. .» 
ELIMINATING ALL DIE COSTS 


Quantities as low as 100 may be 


ordered with original design for every 
job! Proof of design submitted for 
opprovol. Heavily plated. 


Write for details. 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 








BIG 24°’ by 36°’ 


2548S. PER Pare 





*® Heavy Corded Rubber 
*® Passes all lega! 
Strength tests 


*® Reinforced top and 
bottom 


*% Call your local jobber 
today 








MORTON SPECIALTIES CO., 


NORWALK OMIC 


considered disproportionately | 


no indexes | 


the de- | 


in 1950 


capital outlays in 1950 was far less 
than it was in 1945.” 


* * * 


Revenue Sources 


—_ greatest increase in the total | 

in amount and| 
|rates, was received from the state} 
funds rather than the local funds, | 


revenues, both 


the bureau continued. While the 
|highway funds from states more 
than doubled during the 
|from 1945 to 1950, the local funds 
|increased their contributions by 
jonly 83 percent. 

| It was pointed out that the local 
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period $tudebaker Cites Mich. Dealer— 


B. A. Wenberg (center), Hancock, Mich., receives a plaque to commemorate his 30th 
year as a Studebaker dealer, Harry O'Neil, regional manager, presents the plaque as 
Wenberg's son (left) who helps his father with the business, looks on. 


units have no source of revenue) motor vehicles and travel, and the $175,000 at George S. Paddleford 
that increases with the growth of| increase in highway user tax rates, 


|taxes, supplemented by other local 
|taxes, licenses, and miscellaneous 
| local revenues. 


| As for the states, the department 


|stated that the great increase in|and renovation program costing | MOTIVE NEWS every week! 


|fic, but are dependent on property| revenue for highways. 


Paddleford Expands 


Work has begun on an expansion 








e¢¢ Unity protects the car dealer’s retail sales—by 
distributing only through legitimate wholesalers— 


(Cadillac-Oldsmobile), Palo Alto, 


|motor vehicle registrations or traf-|had formed the major sources of Calif. A new service structure will 


add 12,000 square feet to the facili- 
ties while two other buildings will 
be renovated. 


More than 100,000 persons read 


UNITY SPOTLIGH 
CALLED 
“THE CAR DEALER’S 


SPOTLIGHT”? 


never through chain stores or other cut-price channels. 


* 


Unity Spotlights will not drift in the wind, rattle, etc.—because 
| Unity Spotlights are the only ones with adjustable frictions, both 
| horizontal and vertical, easily adjusted with a screwdriver. 


All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
locked in the corner post by the two mounting brackets and cannot rotate. The 
head housing and the handle housing pivot on this stationary outside tubing. 


The corner post is stronger after the Unity Spotlight is installed. 
| There are millions of Unity Spotlights in the field 
giving perfect satisfaction after years of service. 

Look for the spotlights with the ornament on top. 

You will never see any Unity products sold at cut 
prices either under Unity name or under a different 
name or trade mark. Unity protects the dealer. 


AUTO- | . 
|type engine. 


Now Hear This! 


4 Powerful Sirens Given 
To Air Force 
DETROIT 


Marine and Indus- 
trial Engine division of Chrysler 
Corp. has begun delivery of the 
most powerful air raid sirens ever 


built, a 140-horsepower unit pro- 
ducing the loudest sustained noise 
ever designed by man for modern 
production. 

First four of the sirens, which 
are capable of throwing a warning 
7% miles under normal atmos- 
pheric conditions, have been ac- 
cepted by the Air Force for use 
outside the continental limits of 
the U. S., according to Clyde C. 
Williams, general manager of the 
division. 

The siren’s warning is created 
by a six-bladed rotary chopper in- 


| terrupting the flow of air delivered 


by a powerful blower through six 
ports into a set of six horns. Air 
velocity at the time of interruption 
is 375 miles per hour. 

The peak sound rating is ob- 
tained at 3,200 revolutions per min- 
ute of the eight-cylinder, four-cycle 


















UNITY MANUFACTURING COMPANY 
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INDIANA AVENUE 
MAKERS OF SPOTLIGHTS WITH OR WITHOUT MIRRORS - 


- CHICAGO 


16, 
FOGLIGHTS - 


ILLINOIS 
BACK-UP 






LIGHTS + POLICE LIGHTS+ FIRE LIGHTS + DECK LIGHTS AND EMERGENCY LIGHTS 
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390 %-ton pickup, $975 48 station 
e e wagon, $800; Jeep, $375 e ‘ 
MISCELLANEOUS—'50 Prefect 4-dr., $700 A d C P 
- 
Used-Car Auction Prices |" rv: verage Used-Car Prices 
| _N. PLAINFIELD, N. J. EE Ra ag aM 
a s/ 
(Lebanon Auto Auction, Sale every Wed-| ompte y utomo - 
ok ' nesday. Prices are for sale of Oct. 17.) Oct. 1951 September August 
Mar ket Trend (Market steady. Prices firm for all | Model ite Gate) 1951 1951 
, ; » " a we ad-¢ " ; > makes, but ’5is were down slightly. nm ‘ ~ ° 

It was a little more of the same for the used-c ar market last week Sold 79 units out of 130 offerings.) | $926 $931 $926 1951 $1,944 $1,945 $1,921 
as the overall average declined another $6 to $926 and the percentage | guICK—'50 Special sedan, $1,725*, $1,- $92 5 1950 L411 L411 1,393 
of cars sold at auction slipped down again. | 520; Super sedan, $1,600*; Riviera coupe, } 1949 1.169 1.162 1.167 

. 5 Ry sedan 75 49 | ote 9 by 9 4 , ‘ 

Last week's drop of $6 in the overall average matched the loss of the | £1580) S1.000). BM eee gue Gee. 68 po poe pone 
preceding week and made it three weeks in a row of declining prices. $875. '47 RM conv., $530. '42 RM sedan, | 1947 243 361 947 j 
The drop brought October’s average back to the same level as $300 . bd a § 745 75 747 ' 

’ Tol | CADILLAC—’50 (62) sedan, $3,075*, $3,- | 1946 668 673 661 
August's $926. : ° m | 160*. '49 (60) § “ig an, $2,: 300° '48 e ps . ° 
Only ’50s bucked the trend by picking up $4. The rest of the list | (62) conv., $1,775". °’47 (62) sedan, | 1942 298 316 321 
yi ‘lines ranging from $1 for '42s to $15 for '48s. | $1,100 941 281 294 299 
lost ground with declines —— & 3 m $ a : $ A for "48s | CHEVROLET—'51 SL Deluxe sedan, §$1,- | Sept. 1 2 
Other large losers were ’51s, which were off $13 and ’49s, down $11. 865*. '50 SL Special sedan, 3 at $1,200, Overall 
Sales percentages also backed up. There were 1,100 units sold out $1,220. ‘49 FIL Special sedan, $1,090, Average $ 926 $ 931 §$ 926 
i ‘ y ; eprese i ‘tions ‘ $1,000; SL Deluxe sedan, $1,100, $1,150, ; ; 
See ee oe ¥ * oe a oa a fl gre $1, 020, $1,110. '48 FL aerosedan, $940; (The above figures are averages of used-car auction prices, all 
of 63 percent. In the preceding week at the same- auctions, 1,175 of ‘ton panel, $475. ‘47 FM sedan, $800: makes and models. carried regularly in Automotive News.) 
the 1,807 offerings traded hands for a mark of 65 percent. aM sedan, $760, $700; %%-ton panel, $420 : .s 
F a : , : CHRYSLER—'50 Winds sedan, $1,620 
Prices marked with an * indicate a unit equipped with 48 NY cOnV., aa ae aed —e i $1,535, $1,520: Bel , holdi abeet the same, Bid 
automatic transmission or overdrive. DeSOTO—'47 Custom sedan, $775, $735 Cambridge sedan, $1,535, 520; Belve-| prewars holding o : » f 
DODGE—’'50 Coronet sedan, $1,470. ‘49 dere, $1,840 5 — a arte 187 units out of 24 offerings.) m 
ALBANY N. Y Deluxe 2-dr., $675, $735. °46 SD 4-dr., Coronet sedan, $1,250. "48 Custom sedan, a sedan, $885, $800. '47 SD sedan, | BUICK—’51 Super 2-dr., $2,100. 50 Spe- 
? 2 nf $640. $1,040. ‘47 Custom sedan, $880. ‘°46 $775. cial sedanet, $1,100*. 49 RM _ sedan, 


(Tim Anspach’s Dealers Auto Auction. 
Sale every Monday. Prices are for sale of 
Oct. 15.) 

(Market advanced by a very narrow 
margin, Prices wavered on rough pieces 
but cleaner units registered a moderate 
gain. Sold 110 units out of 146 offer- 
ings.) 

BUICK—’'51 Special 4-dr., $2,125*; Super 
Riviera 4-dr., $2,185*. ‘50 Super Riviera 
coupe, $1,775*; Super sedanet, $1,450*. 
49 Super conv., $1,475*; sedan, $1, 150, 
$1,360*. ‘48 Super sedan, $1, 025. — 
RM sedan, $700. '46 RM conv., $550. 
"Century conv., $320. 

CADILLAC—’51 (62) sedan, $3,700*. ‘50 
(61) sedan, §2,750%. ‘47 (62) sedan, 
$1,100". 

CHEVROLET—’51 FL Deluxe sedan, §1,- 
450, $1,850*; SL Special sedan, $1,575. 
"50 SL Deluxe sedan, $1,320; SL Special 
sedan, $885, 2 at $1,310; Bel-Air, $1,580; 
FL Deluxe 2-dr., $1,375. '49 SL Special 
4-dr., $790; FL Deluxe sedan, $1,060. 
‘48 FL 4-dr., $975. '47 FM club coupe, 
$860; SM sedan delivery, $460. 

CHRYSLER—’51 Windsor 4-dr., $2,050", 
$2,225*. °48 Windsor 4-dr., $940. '47 NY 
club coupe, $700*, ‘46 Windsor 4-dr., 
$600. 


DeSOTO—'50 Meadowbrook 4-dr., $1,290, 
$1,360. °49 Coronet 4-dr., $1,270; club 
coupe, $1,050; Meadowbrook 4-dr., $1,- 
190; Wayfarer 2-dr., $1,090. ‘41 2-dr., 
$170; conv., $140. 

FORD—’'50 Deluxe (8) 2-dr., $960; Custom 
(8) station wagon, $1,410; 2-dr., $1,350. 
‘49 Custom (8) 2-dr., $885, $92U, $10"; 
station wagon, $1,025. ‘48 SD (8) conv., 
$820; station wagon, $610, ‘47 SD (8) 
4-dr., $680. '46 SD (8) 2 ate, » me, $560, 
$535. °41 SD (8) 4-dr., 

FRAZER—'47 4-dr., $500. 

HUDSON—’49 Commodore (8) 4-dr., $970*. 

KAISER—’51 4-dr., $1,360; Henry J (6) 
z-dr., $1,120*. ‘50 ‘Traveler 4-dr., $71v. 
‘49 ‘Traveler 4-dr., $650. ‘47 4-dr., $440. 

LINCOLN—’49 club’ coupe, $1,020". 

MERCURY—’50 club coupe, $1,385. '49 se- 
dan, $1,075, $1,060, $955*. °46 station 
wagon, $350; 4-dr., $590. \ 

NASM—'48 Super (600) sedan, $760; Am- 
bassador sedan, $700. 

OLDSMOBILE—'51 (88) sedan, $2,325", 
$2,400*, $2,450*. °50 (76) 2-dr., $1,325*. 
"49 (98) sedanet, $1,300*. '48 (66) sedan, 
$950. °47 (76) _ coupe, $750. '46 (66) 
club coupe, $71 

PACKARD—’41 (120) club coupe, $150. '40 
(110) 4-dr. $140. 

PLYMOUTH—’51 Belvedere, $1,830; Cran- 
brook club coupe, $1,660; Savoy, $2,100. 
"50 SD sedan, $1,260, $1,475; conv., §$1,- 
300. °49 Deluxe sedan, $1,135; sedan, 
$1,110. 47 SD sedan, $510. 

PONTIAC—’51 (8) Catalina, $2,285*, °48 
(8) conv., $850*; SL (8) sedan, $1, 050*, 
$950; SL’ (6) 2-dr., $960. 
STUDEBAKER—’ 50 Champion sedan, $1,- 
090*; Starlite coupe, $1,230. °47 Cham- 
pion club coupe, $650. 

WILLYS—’50 %-ton pickup, $760; (6) 
station wagon, §$1,0) "48 Jeepster, 
$700. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every | 


Friday. Prices are for sale of Oct. 12.) 
(Sold 171 units out of 244 offerings.) 

BUICK—’50 Super 4-dr., $1,600, $1,700"; 
Riviera coupe, $1,880*; "Special 4-dr., $1,- 
475, $1,600*. °49 Special sedanet, $i, 150. 
’48 Super conv., $850. 

CADILLAC—’50 (62) 4-dr., $3,200*. 

CHEVROLET—'51 SL Deluxe 2-dr., $1,730, 
$1,500; conv., $1,800; 4-dr., $1,800; FL 
Deluxe 2-dr.,’ $1,750; %-ton’ pickup, $1,- 
350. '50 Bel-Air, $1,625*; FL Deluxe 
2-dr., $1,400*, $1,200; conv. $1,350; SL 
Deluxe 4-dr., $1,380*; 44-ton pickup, 
$1,005. °49 SL Deluxe’ 4-dr. $1,100; 2- 
dr., $1,150, $1,175; FL Deluxe 2-ar., 
$1,080. ‘48 FL aerosedan, $990; FM 
conv., $830; 4-dr.. $900; SM 2-dr., $895. 
"47 SM 2-dr., $760; FM club coupe, 
$875. °46 FL aerosedan, $835, $650, 
$800. '42 hg club coupe, $405. '41 '-ton 
pickup, $250. 

CHRYSLER—’49 NY 4-dr., $1,400; Wind- 
sor 4-dr., $1,450*. ‘48 Windsor 4-dr., 
$1,100*, $930. 

DODGE—’51 Coronet 4-dr., $1,900, '50 
Wayfarer 2-dr., $1,100. '49 %-ton pick- 
up, $660. ’48 business coupe, $660. 

FORD—'51 Deluxe (8) 2-dr., $1,725, $1,- 
730; Custom (8) 4-dr., $1,885*, $1,900*; 
Victoria, $1,980, $2,125*; 2-dr., $1,925*; 
conv., $1,835; %-ton pickup, $1,490. ’50 
Custom (8) 4-dr., $1,500*; club coupe, 
$1,365, $1,155, $1,250, $1,300. '49 Custom 
(8) 4-dr., $1,000, $1,050, $1,150*; club 
coupe, $985, $900, $1,050, $1,170*, $1,075. 
‘48 SD (8) 2-dr., $870, $900; station 
wagon, $575. °47 conv., $850. ‘46 SD 
(8) 2-dr., $750, $665, $720; 4-dr., $625. 
‘41 SD (8) 2-dr., $425. 

HUDSON—’49 Super (6) 2-dr., $975; conv., 
$950; 4-dr., $940. 

KAISER—’51 2-dr., $1,280. '49 4-dr., $725. 

LINCOLN—’50 4-dr., $1,650. 

MERCURY—’'51 2-dr., $2,050. °50 4-dr., 
$1,550; club coupe, $1,500. °'46 conv., 
$725. '42 4-dr., $455. 

OLDSMOBILE—’51 Super (88) 4-dr., $2,- 
325°. °50 (98) 4-dr., $1,625; (88) 2-dr., 
$1,670*; 4-dr., $1,650*. '49 (98) 4-dr., 
$1,425*, $1,250; club coupe, $1,390*, '48 
(76) 2-dr., $300. 

PLYMOUTH—’51 Cranbrook 4- dr., $1,775, 
$1,700. ‘50 SD 4-dr., $1,200. 49 SD 4- 
dr., $1,300; 2-dr., $1,200. '48 SD club 
coupe, $750; conv., $725; 4-dr., $865. '47 


WILLYS—’51 station wagon, $1,375, §$1,- | PLYMOU TH- ‘51 Concord sedan, $1,480; all but fancy °46 and ‘47 models with 


Deluxe sedan, $675. PONTIAC—’50 Chieftain (8) sedan, §$1,- $1,285*. '48 RM sedanet, $1,000*; Super j 











PONTIAC '50 (8) Catalina, $1,875*, $1,-| #ORD—'51 Victoria, $2,010; Custom (6)| 750%. 49 (6) conv., $1,160; Chieftain "| sedan, $1,000; conv., $1,060. '47 ‘Special 
950%; conv., $1,675. '49 SL (8) 4-dr., sedan, $1,590. ‘49 Custom (8) sedan, sedan, $1,410*. 46 (6) sedan, $705, .| sedanet, $750; RM_ sedan, $800; Super 
$1,325°; Chieftain (6) 4-dr., $1,240*. 48] $1,006, $1,105, $1,100*, $1,030*, $1,060*. | STUDEBAKER—'51 Land Cruiser suian, sedan, $885. '46 RM sedan, $705. ‘42 
Torpedo (8) 2-dr., $950; SL (8) 4-dr.,| "4 (8) sedan, $640. $2,050*. ‘47 Champion sedan, $625 | RM sedan, $310. '41 RM club coupe, 5 
ons —_> 2-dr., $850. '46 Torpedo | #UDSON—'49 Super (6) sedan, $900. WILLYS—'47 station wagon, $675. $260; Special sedanet, $190; | sedan 

eusmanen — ‘ “er $1 a a + J (4) 2-dr., $990; | nm san ne ee $150. '39 Spe- 

‘ cB: cR—’5 — 4-dr., te (6) 2-dr., ,030 y/  & .< § , ’ ov. 

465; Land Cruiser 4-dr., $1,900*. '50|NASH—’51 Rambler conv., $1,375*. ‘47 CONCORD, MASS. | JADILLAC—’50 (62) conv., $3,300*; se 
Champion conv $1,350. 4-dr., $1,250, (600) sedan, $700, $570. (Concord Auto Auction, Inc. Sales every dan, $3,125*; (60) Special sedan, §$3,- 
$1,200; 2-dr., $1,275 -ton pickup, $900. | OLDSMOBILE—’51 (98) sedan, $2,275. 49] Monday and Friday. Prices are for sales of | 100*. °'48 (62) sedan, $1,875"; conv., 
‘49 Champion 4-dr., $950; %-ton pickup, | (76) sedan, $1,287. '46 (76) sedan, $710, | Oct. 12-15.) | $2,125*, '46 (60) Special sedan, $1,075* 
$810. | $695; (66) sedan, $675* (Market showed a downward trend on | ’42 (63) sedan, $425. 


(Continued on Page 27, Col 1) 


Who pushes yo 








2S powerful board of directors meets tonight at seven—around the 
dinner tables of 2% million American families. Father presides as Comp- 
troller. Mother is Chief Purchasing Agent. But—make no mistake about 
it—everyone old enough to talk has a vote! 

The store is the point of sale. But the dinner table is the point of 
decision. And this board meets 365 times a year. Wouldn't you, as an 
advertiser, like to have a seat on it? Wouldn't you, as an advertiser, like 
to have your name on its agenda? 







You do—every time you're in The American Magazine. 
The reason is Family Service. Every month, 
those millions of families wait eagerly for The 
American. All month, they scan it, read it, talk about 
its contents. It is their service manual on family health, 
family diet, family travel, family dress. It is their 
blueprint to better living, to better things. 
Thus such editorial service not only attracts families 
above average in size, youth, and income—but puts 
families, above all, in a mood to buy. 
To illustrate —from the November issue: 
rs of travel, bus, rail, ship, air lines; luggage, 

hotels, travel togs, sporting goods, read: FLORIDA — 
AMERICA’S TOP VARIETY SHOW, high-lighting 
Florida's tourist attractions. 

vertisers of tooth brushes, dentifrices, mouth washes, 
drugs, cold remedies, vitamin tablets, read: NEW 
WAYS TO HEALTHY TEETH, a typical American 
Magazine Family Health Article. 


of household appliances, vacuum cleaners, 
brushes, brooms, floor wax, cleaning compounds, 
read: YOUR WIFE HAS AN EASY RACKET, in 
which an industrial engineer analyzes housework. 
of insurance, public utilities, books, savings 
bonds, correspondence schools, read: WHAT YOU 
SHOULD KNOW ABOUT FAMILY INSURANCE, 
telling how to build security for the family. 
of television, radio, phonographs, records, 
musical instruments, read: SWING YOUR PARTNER, 
Family Fun Article on square dancing, by orchestra 
leader FRED WARING. 
So make a note: The American Magazine—over 22 million 
families—bigger, younger, richer— eager to buy. And then you will 
remember: in The American Magazine your advertising costs less— 
because The American Magazine lives longer and pushes harder. 





The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N. Y. Publishers of The American Magazine, Collier's, and Woman's Home Companion 
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a i oon a Geee-ene dealers, buying.) | wagon, $925; conv., $795, $655. Special 2-dr., $1,515; SL Deluxe 2-dr., 
f i e CK—'50 Super 4-dr., $1,840, $1,930; |NASH—'50 Ambassador 4-dr., §1,530;| $1,665, $1,690, $1,775", $1,875"; 4-dr., 
se = or UC Ion rices | Riviera coupe, $2,110; Special 4-dr., $1,- Statesman 4-dr., $1,280. ‘49 (600) 4-dr $1,610, $1,695, $1,765*, $1,790*. ’50 Bel: 
| : 5; 2-dr., $1,485, $1,565. "49 RM 4-dr.,| $1,020. '46 (600) 4-dr., $580. '41 club Air, $1,500; FL Special 2-dr., $1,115 
| waves convy., a eT ’48 4-dr., $1,135; coupe, $130 $1,180; SL Special 4-dr., $1,280; SL De 
| station wagon, $1,110. °47 RM 4-dr., | OLDSMO _—'f ’ luxe 4-dr., $1,350; 2-dr., $1,360, $1,330 
(Continued from Page 26) | $925 ; Super 4-dr., $830; Special 4-dr een", 51 bee “48 (ey Son ” bes, $2, - $1,310, $1,300. ‘49 FL ya + dr 
; "en @ yok 46 Super conv., $835. '41 4-dr.,} 4-dr., $1,620*, $1 510°. "ah fr ig ae $810, $980; FL Deluxe 4-dr., $1,100; SL 
HEVROLET—'50 SL Deluxe sedan, §$1,- dan, $855. '46 club coupe, $720, $740; | $235, $355 | $1,300*: (66) conv g060: (es re ‘ Deluxe 2-dr., $1,035, $1,045, $1,065, 
400; club coupe, $1,405, $1,310; SL Spe- sedan, $750 $1 sedan. $130 ' | CADILLAC 50 (62) 4-dr 3 105* 2. 9: oa a ee = ; 1S } -dr., 1.105 1.115 1.135. 
‘ial club coupe, $1,125; sede $1.250 sedan, $13 350%: C 4 r., $3,1 5*, $3, $930. ‘47 (76) club sedan, $950* 16 $1, . $ $1, 
$1 150 ‘49 SI aimee maiinn aes 175 "$1, NASH—'49 (600) sedan, $975, $930*, a6 | aint ae ve de Ville, $3,625* "49 (62) 2-dr., $870; 4-dr., $695. °41 club coupe, | CHRYSLER—'51 NY club coupe, $2,830* 
75 $1,250: She eB a ‘S7h0 75 (600) club coupe, $610 de on tee, mart i-dr., $2,305 (62) $400; 2-dr $255. '40 (6) conv., $240 '49 NY club coupe, $1,275, $1,330, $1, 
275 mn pic », $7 % 2400*. °47 “< ‘ une | PACK ; » $240. : c ub 
chub coupe, $755. '46 %-ton panel, "aur aeden Ge (88) 2-dr., $1,550*, '49| $1,255 (62) club coupe "a aos 48 (8) 4-dr., $1,080. 41 (8) 3 ggg 4-dr., $1,380, $1,410 
FL aerosedan, $810; SM sedan, $755, (SS) sedan, ,300*. ‘48 sede $1,090*, | CHEVROLET—'51_ conv $1,855. °49 SL | PLYMO . . : -~ JODGE—'50 business coupe, $900. °49 
| $590, $760. "42 FL aerosedan, $365; SD | Zehee; PR (98 ) sedanet, 50 conv.,} Deluxe 2-dr., $1,210: conv., $1,380 a or, $1,3a8. o> aun eames Ge ae Wayfarer 2-dr., $950, $1,000 '48 Deluxe 
sedan, $450 ,i1 SD sedan, $190, $200, | 5780 ,, (86) sedan, $735; (76) sedan, FL aerosedan, $955. '47 FM conv., $930, 370; suburban, $1,570. °47 4-d ” $708, 2-dr., $760. '47 Custom 2-dr., $640 
$280, $285, $355, $375; MD sedan, $175, / 334) 46 sedanet, $685. '41 (66) sedan, | $850, $740; 2-dr., $850; 4-dr., $850; FL '41 Detuxe club coupe, $400 ar., 9/29. | FORD—'51 Custom (8) club coupe, $1,660, 
$260, $295; SD club coupe, $300, $455. pe y; _(78) sedanet, $220; sedan, $100; | aerosedan, $855. °46 %-ton pickup, $645. | PONTIAC—'50_— SI 16) a a $2,025*; conv., $1,665; Crestliner, $1,745; 
10 MD sedan, $190 | pac ae 2 at $290. ; | ‘41 conv., $400, $200; club coupe, $475,| Chieftain (8) 2-dr., $1,580", ’48 “2 Victoria, $1,970, $2,030, $2,095", $2,- 
CHRYSLER—'50 Windsor sedan, $1,412. | phymMouUT 46 Clipper sedan, $415. |__$350; business coupe, $435, $410. dr., $925; conv., $980. ‘47 (6) 4-dr.,| 225% .$2,145°; 2-dr., $1,975", $2,005 
49 Royal sedan, $1,410; Windsor club Del H— 49 Deluxe 2-dr., $950. '48| CHRYSLER—'50 NY club coupe, $1,775,| $780, $700; (8)' 4-dr.. $885 "46 “vat 2 at $2,075*; Deluxe (6) 2-dr.. $1,280; 
coupe, $1,310, $1,350 | Se tee SanO. “47 SD conv., $776, $1,710. "46 Windsor 4-dr., $825 4-dr., $685. ’42 2-dr., $360 "tad (8) 4. (8) %-ton pickup, $1,365, $1, 165; (6) 
DeSOTO—'51 Custom sedan, $2,075 | Saas cues Gane $730, ‘41 Deluxe | DeSOTO—'51 cony., $2,290*. '50 Custom| dr., $200. "40 (6) conv ‘$210 Pons %-ton pickup, $1,325. ‘50 (8) %-ton 
con exis. coupe, $1,365. °41 Deluxe | SD club coupe, gie0, 146 BD sedan, alt 510; p+ iy 20°; — rdivers Mite tone go a ae 5 ore yi5. ee ena een pick, 
sedan, $31 | s — 2 = ~~ | wacueten om } coupe, ,850. '50 Chan : emt 
nope 1 Wayt > ee : vontiunn nn > a ($175. | DODGE—’50 conv., $1,510. '47 Custom 4-| $1,410; Starlite coupe S120; Delon HUDSON—'48 4-dr., $1,705 
— -pockl a arer ae $1,700; , b- | gp omy ha a $1,890°. ‘49; dr., $900; conv., $785. '46 Custom 4-dr.,| 4-dr., $1,245. '49 1%-ton pickup $1,005. KAISER 51 4-d ia $1,600 
on picku 225. 9 Coronet sedan, S v ,175*. ‘47 SL (8) sedan,| $755, $720. '41 club coupe, $230. °| +45 Can 0 ’ ,005. AISE 51 4-dr., , ’ 
$1,360*. "48 Custom sedan (taxi), $530 $700, $925; sedanet, $850; Torpedo (6) | FORD—’50_ station wagon, $1,045, conv., | club ow club coupe, $950. "421 pINCOLN—'49 2-dr., $910. 
42 sedan, $300. '41 club coupe, $235. | sedan, $460. '46 SL (8) sedan, $810. '42| $1,505, $1,540; Deluxe (8) 4-dr., §$1,- MISCELLANEOUS —’ 1 Hill MERCURY—’51 4-dr $1,86 ‘49 club 
FORD—'51 Custom (8) station wagon, Torpedo (6) sedan, $320. '41 (6) sedan, 395; Deluxe (6) 4-dr., $1,355; 2-dr., $1.- 000. ’48 Prefect 4- - “95 OE ee 1 aie $1,105; 4-dr., $1,030. ‘48 4-dr 
$2,010; sedan, $1 435. '50 Custom (8) Sees: (8) sedan, $300. '40 (6) conv.. | 295. '49 %-ton panel, $800; Custom (8) -dr., $495 $750." »100; ” 030, : °° 
i sedan, $1,360, $1,325; Custom (6) sedan conv., $1,110; 2-dr., $1,225. '48 SD (8 Rina 
| $1,200. '49 Custom (8) sedan, $960: club | 97, 48 tet 50 gg sedan, $1,-| 2-dr., $865; Deluxe (8) 2-dr., $705; i AMARILLO, TEX. NASH—'50 Statesman 4-dr., $1,110. 
coupe, $945*. ‘47 %4-ton rack, $350; SD _ -ton pickup, $525. "48 Com-| dr., $720. ’47 4-dr., $520; SD’ (8) 4-dr.,| (Amarillo OLDSMOBILE—’51 (88) 2-dr., $1,890, $2,- 
(8) sedan, $695, $725, $775. °46 Deluxe wee conv., $1,085*; sedan, $785. '47; $810; 2-dr., $885; Deluxe (6) Sar. | dey. Prices a aap cae Ge. every Fri- 570*, $2,600*; 4-dr., $2,675*; (98) 4-dr., 
j ‘6) club coupe, $510; SD (8) club a club coupe, $850. °46 Cham- | $730. '46 Deluxe (8) club coupe, $630; | (Market steady fr ast t “a $2,295, $2,365, $2,425. "50, (88), 2-dE.. 
coupe, $7 ’41 sedan, $270, $330. ’40)} pion sedan, $540. ‘41 Champion sedan,| 2-dr., $720; ‘%-ton pickup, $545. °41/| Sold 216 units out of 330 ffert a. $1,590; (98) 4-dr., $1,510, $1,850*%; (76) 
sedan, $205, $165, $210; %-ton rack, | wiLLWS°48° station wy | 4-dr.; $275.’ '40 4-dr., $250. ‘39 station | BUICK—'51 Special’ 2-dr., $1,900. *50 | _ 474%» $1,140, $1,250". 
ll niga cee ee en a wen | agen, $170, | Special 4-dr.. $1,250. $1 oes" 2 50 | PACKARD—’49 4-dr., $945. '46 4-dr., $500 
i HUDSON—'46 Super (6) sedan, $360. . , | HUDSON ~'51 Hornet 4-dr., $2,355". '50| Super 4-dr., $1,545, . $1,29 5, $1. 400°; PI YMOUTH 154 Geaxiwock Pe “eouge, 
rk "51 (4) 2-dr., $940. | OAKLAND, CALIF. oar gh ado. a8 baw er o Super (6)/ $1,680. ‘49 Super 2-dr., $1,235; conv.’ $ 810. '50 Deluxe 2-dr., $1,100, $1 265: 
a N—’47 sede 325 -ar., ’ . S ar., P 5. | * . - +S M4 ’ , , , 
NEROURY—— 51 ene 5 oe | (A. L. Pollock Auto Dealers Wholesale | KAISER—'48 4-dr., $685. : | CABILEAO ge es $915. 4-dr., $1,100, $1,150, $1,195, $1,310. ‘49 
010*: sedan. $1.975* oupe, $1.850*, $2,- | Auction. Sale every Wednesday. Prices are | LINCOLN—'49 club coupe, $1,335; Cos- | 30) S —'51 (62) 4-dr., $3,900*. ‘50 SD club coupe, $925, $995. 
49 sedan, $1160". num te os of mopelitan 4-dr., $1,175. °° |g at0e ae. (aii 5 $3:460" ; (62) conv., | PONTIAC—'51 Chieftain (8) 4-dr., $2,180. 
allies ihenianilaennbceedibigiitandaiandntesiiniccpalin ea oS; _Se- (Market _Strong ‘with new-car _dealers, | MERCU RY— 48 4 ar., $930. 47 station | CHEVROLET 51 bade Gace: _ Fe _ Pt KS Fg - 
. asin annem achicha ainsi ite viele I eto 4 ain (8) 4-dr., $1,435, $1, > et- 





2 tain (8) club coupe, $1,375*; SL (8) 2- 
dr., $1,155, $1,235, $1,305*. 

STUDEBAKER—’51 Champion RD 4-dr., 
$1,640, $1,685. 50 Champion 4-dr., $1,- 
235*. °49 Commander 4-dr., $1,005. °'47 
Champion 2-dr., $585. 

WILLYS—’50 \%-ton pickup, $675, $505, '49 
1-ton pickup, $645. °48 Jeep, $435. °47 
station wagon, $605, $505, $455. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Oct. 18.) 
(Prices firm, Dealer inventories low. 

Sold 80 units out of 114 offerings.) 

BUICK—’50 Special 4-dr., $1,580. '49 Super 
4-dr., $1,380, $1,350; sedanet, $1,340*, 
$1,310*, $1,310. °48 Special 4-dr., $1,000; 
Super conv., $840. 

CADILLAC—’50 (61) 4-dr., $2,855*. °48 
(62) 4-dr., $1,675*. '41 (62) 4-dr., $400. 

CHEVROLET—’'51 Bel-Air, $1,900; FL De- 
luxe 2-dr., $1,675; SL Deluxe 2-dr., $1,- 
775, $1,730. °50 SL Deluxe 4-dr., $1,- 
350; SL Special 2-dr., $1,275; %-ton 
pickup, $950; %-ton pickup, $800. °'49 
SL Deluxe 4-dr., $1,175, $1,090; 2-dr., 
$1,150; SL Special 2-dr., $1,050. '48 FL 
aerosedan, $1,000, $965; SM 2-dr., $980; 
club coupe, $980; %4-ton pickup, $730. 
’47 FL aerosedan, $880; 4-dr., oa FM 
club coupe, $810, $635. ‘46 FM 4-dr., 
$770; 2-dr., $680; SM 2-dr., $775. 

CHRYSLER—’49 Windsor 4-dr., $1,260. 

DODGE—’50 Coronet club coupe, $1,250. 
’49 Meadowbrook 4-dr., $1,165. '47 %-ton 
canopy truck, $470. ‘46 club coupe, $650. 

FORD—’51 Deluxe (8) 2-dr., $1,490. °49 

Custom (S) conv., $985; 2-dr., $1,030; 

Custom (6) 2-dr., $950. °48 (6) %-ton 

pickup, $730. °46 SD (8) club coupe, 

$685, $640; (8) %-ton panel, $430. ‘'42 

(6) 4-dr., $300. 

HUDSON—’47 Commodore (6) 4-dr., $485. 

KAISER—’51 2-dr., $1,200. 

LINCOLN—’49 Cosmopolitan 2-dr., $1,000. 

i } "38 4-dr., $105. 

-_— * eo ee8 ‘ ‘ ‘ j “ MERCURY—’51 2-dr., $1,780*. ‘49 2-dr. 
ao : ae | - ~ 
as ; | $1,070. 

8 AXE aN ER NASH—'50 Statesman Super 4-dr., $980*; 

Rambler conv., $1,090*. ‘48 Super Am- 

bassador club coupe, $625*. ‘°46 (600) 

4-dr., $540. 

OLDSMOBILE—'49 (98) 4-dr., $1,300*. '47 

| (98) 4-dr., §$875*. ‘46 (78) sedanet, 
$575*; (66) 4-dr., $550. ‘41 (6) 4-dr., 
$100*. 

PACKARD—’49 2-dr., $1,050*. °'42 Clipper 
(8) 2-dr., $180. 

PLYMOUTH—’51 Cranbrook 4-dr., $1,850. 
'49 Deluxe (P19) 2-dr., $1,085. ‘47 SD 
2-dr., $765. °46 Deluxe coupe, $500. °42 
SD 4-dr., $380. °40 coupe, $160. 

PONTIAC—’50 (8) 4-dr., $1,400. 

STUDEBAKER—’50 Champion 2-dr., $1,- 
120. °37 (8) 4-dr., $105. 

WILLYS—’48 (4) station wagon, $605*. 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 
Friday. Prices are for sale of Oct. 19.) 
(Market strong on clean merchandise; 
late models showed improvement.) 
BUICK—’50 Special sedan, $1,310, $1,450. 
"49 Super sedan, $1,340*, $1,190, $1,310. 
’°48 RM _ sedan, §$1,010*. ’41 Special 
sedan, $225. ‘40 Super sedan, $205. 
CADILLAC—’49 (60) Special sedan, §2,- 
180. °48 (62) sedan, $1,900*, $1,740. 
CHEVROLET—'51 SL Deluxe sedan, §1,- 
730; club coupe, $1,705*. ‘50 FL Deluxe 
sedan, $1,250%, $1,195. ‘49 SL Special 
sedan, $1,095. °48 FL aerosedan, $970; 
SM club coupe, $810. ‘47 sedan, $695 
'46 FM conv., $600; SM sedan, $610, 
$630. °’42 sedan, $210. ‘41 sedan, $305, 





product °? 





$3° 

CHRYSLER -'50 Windsor conv., $1,380; 
NY club coupe, $1,520. ‘42 Windsor 
sedan, $215. 

DeSOTO—’49 Deluxe club coupe, $1,200. 

DODGE—’48 Deluxe sedan, $835. ‘46 busi- 
ness coupe, $580. 

FORD—'50 Deluxe (6) sedan, $1,150. °49 
Custom (8S) sedan, $1,000*, $980, ‘47 
SD (8) sedan, 700. '46 Deluxe (8) 
sedan, $650, $570 

HUDSON—’51 Hornet sedan, $1,760 

KAISER—'49 sedan, $830 

LINCOLN—’49 sedan, $1,105 

MERCURY—’49 sedan, $1,215*; club coupe, 
$1,060. ‘47 sedan, $600 

NASH-~—’50 Ambassador sedan, $1,475, $1, 
200. 

OL DSMOBIL. E —’49 (98) sedan, $1,240*. 


MAGAZINE roe ee 
’ . PACKARD—'51 (250) Mayfair, $2,325°. 
PLYMOUTH—’50 Deluxe sedan, $1,330. '49 
Deluxe sedan, $1,030, $1,035, °48 SD 
oa a club coupe, $820. '46 Deluxe sedan, $710 
PONTIAC ‘50 Chieftain (6) sedan, $1,410. 
_ . fee (8) sedan, $1,025. ‘47 (8) sedan, 


$83. ‘41 (8) sedan, $310. 
STUDEBAKER — 50 Champion sedan, §1,- 
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Gas Price War 
Ends in Austin 


AUSTIN, Tex.—-The gas price war 
here, which has been dragging on 
for the past few weeks, ended with 
Texaco and Humble following suit 
cf other major companies in grant- 
ing a one-cent reduction to stations. 

Gulf, Conoco, Sinclair, Cities 
Service and Magnolia reduced their 
prices earlier. 


However, the cuts in the whole- 
sale gasoline were not down to the 
two-cent cuts given along San 
Jacinto boulevard where the 
squabble first broke out among in- 
dividual operators. Most stations 
in that area were posting prices 
of 22% cents for regular and 24% 


cents for Ethyl grade. 


AUTOMOTIVE NEWS, 


$ tolnapere on apg sas ae 
Park Circle's $250,000 Shop Dept.— 
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Merchandising 


Memos to Dealers 


By Bob Finlay 














TRUCK by the advice of Charlie 
Thale, of the Quincy (Ill.) Auto 


M. J. Logan, Chevrolet zone manager, cuts the ribbon at the grand opening of the Aue tion, on when to wholesale: 


new service department of Park Circle Motor Co., Baltimore. The new facilities give the 


dealership a total of 40,000 square feet for the repair and service of motor vehicles. | 


Some of the 200 employes of the company are shown at the opening ceremonies. 


ADVERTISEMENT 





MARTIN LOEBER, PRES., LOEBER 
PONTIAC INC., CHICAGO, SAYS, 
“GENERAL TIRE DEPARTMENT 
MAKES HIGH PROFIT, INCREASES 


OVER-ALL SERVICE 


“General is the first and only company 


with a proved plan for profit. Their mer- 
chandising ideas really move General Tires 
and Tubes. It’s my belief that every car 
dealer should have a complete General 
Tire Department for more service sales, 
more profit .’”,—Gen. News Service 


SALES.” — 












MODEL D-12: Contractor's 
body. Reinforced throughout 
for hardest work. Tailgate 
braced both horizontally and 
vertically. Reversible tailgate 
hardware for extra convenience. 


MODEL D-1: Rub rail body with 
removable sides for platform 
Corner posts removable 
or stationary. Hinged sides 
optional. 


service. 





MODEL D-7: Straight side coal 
body with high ends. Note lower 
tailgate with permanent upper 
cross panels. Equipped with coal 
door and chutes. 








fouls 


Vv 











Whatever your hauling or dumping job, there’s 
a Hercules body to meet your needs . . . and 


every body is built extra strong to withstand 
toughest duty and last years longer. Only a few 
of the many outstanding models are shown 
here. Look them over, then send for full infor- 
mation on these bodies or any other types you 
HERCULES STEEL 
OHIo. 


may require. Act today. 
PRODUCTS CORPORATION, GALION, 





MODEL D-12T: Similar to Model 
D-12, except inclusion of built-in 
tire and tool pack. No sacrifice 
of body capacity, no increase in 
mounting height. 


MODEL D-24: Enclosed garbage 
body, completely watertight. 
Handles large capacity loads. 
Sliding arch cover. Also availa- 
ble with rounded tailgate. 





“If you can’t retail it, and can’t 
at it—-wholesale it.’ 

Thale was giving the case for 
auto auctions. Another bit of ad- 
vice was “to use fresh bait to catch 
fish.” He claims customers like 
|fresh merchandise just as fish like 
| fresh bait. 


Tough? 

HE other day we mentioned re- 
search that debunked disparag- 
jing misconception about human 
beings. 

Last week we were talking with 
|@ psychologist who was given the 
| job of organizing a Christmas party 
|for a company of American sol- 
|diers in Paris during World War II. 

These GIs were so tough that 

there was some question about 
| whether liquor or women should 
| be present. Finally it was decided 
that both should be. 


| e 


o * * 





huge success, 
rowdiness. 





paper ad to eliminate confusion in 
the mind of the public concerning 
reports of reshipment of foreign- 
made cars back to England. 

Said copy: “Don’t be confused. 
In a recent newspaper article, it 
was stated that some 3,500 Brit- 
ish-built automobiles are being 
shipped back to England due to 
tight government credit controls 
on the sale of new cars in Can- 
ada. 

“We wish to state that due to the 
popular sales demand none of the 
cars being shipped back are Hill- 
man, Humber or Sunbeam-Talbot 
motor cars, all of which are dis- 


|tributed by Alderson Motor Sales, 
| Ltd.” 





Maxson Plans Changes 
Maxson Cadillac- Pontiac Corp., 
Buffalo, has been granted a build- 
ing permit to make alterations to 
its building at 45 E. Jewett Pkwy. 


} at a cost of $40,000. 


As it turned out, the party was a| 
yet there was no 


How was it done? As the psy-| 


|chologist put it, the environment | 
| was controlled. This was managed | 
lby decorating the partv site with| 
svmbols of home—hollv, Christmas | 
tree lights, mistletoe, etc. | 

A practicing psychiatrist pointed | 
out that nearly everyone, if made | 
to feel secure and at home, will | 
be spontaneous, ethical and will 
willingly share with his neigh- | 
bors. | 


sonnel man who asked: 
should we go with this. Should we 
follow people home?” 

The psychologist’s answer: 

“You shouldn’t follow the work- 
er home, but the businessman will | 
| know a lot about the worker if dh 
knows something about the com- | 
munity in which he lives.” 

And, of course, if he can help to| 
make it a better community, he’ll 
be helping his business. 

+ * * 


| Clean ’Em Up 
DEALER in Louisville, 





Ky. 










(PRESS 


SELLE 


WESTERN NEW YORK 


Because WESTERN N. Y. 
5 1S SOLD ON THE 
»COURIER-EXPRESS 


ONE REASON i is that it’s a well bal- 


Reference was made to the per-| anced newspaper, making it an equal 
How pnd favorite with 


oth men and women. 


THE PROOF is found in the fact 


| that the largest newspaper circulation 


in the state, outside of New York City, 
is the Sunday Courier-Express*. . . 
Leading merchants selling men, as 


| well as those catering to women, find 


the morning Courier-Express the 


| most economical and productive way 
| to reach those families with the most 
| money to spend. 


*290,348 ABC Audit, 9/30/50 


fa gives the case for cleaning COLOR for Greater Sélling Power. 


up tradeins. 

“We recently had a trade in, that | 
was virtually a cream puff, from} 
|the exterior, but it had received 
|rough treatment inside, and under | 
the back deck. 

“The motor was really excel- 
lent, and body, fenders, paint job 
and everything else was fine. It 
was priced low. But it wandered 
onto the used-car lot, without be- 
ing put into condition. 

“Two men, who knew motors and 
cars, gave it an Okay to feminine 
friends, as thev knew it was sound 
mechanically. But women are sold 
by the eye, and men on a sound 
j}and mechanical basis. 

“Both of these women bought 
|elsewhere as they were not sold on 
on the eye. 

“We cleaned up the interior, re- 
placed a torn bit of fabric, put in 
|floor mats, washed and polished 
the car, and believe it or not, a} 
woman came in and took it with-| 
out question.” 


* * 








| Selle in Hospital | 
IM KANE, of Tupman Motors of 
Los Angeles, who was the win- 
iner of the. recent Lincoln-Cosmo- 
politan sales contest, has a good, 
{simple recipe for selling cars suc- 
|cessfully and in quantity. Here it| 
lis: | 
“I believe in staying with one 
line, in one neighborhood, and in | 
| making sure that my customers 
always get fair treatment. | 
| “This has always paid off for | 
|me, because, when I was in the! 
| hospital, with a broken back, cus- | 
|jtomers came to me and bought | 
|their cars, when I wasn’t able to 
|s° to them 


Not Ours 

LDERSON Motor Sales in Ham- 
ilton, Ont., distributor of Brit- 

ish-made automobiles, uses a news- 








* * * 








Full color (two, three 
available weekdays... 
one color, Sundays. _ 


BUFFALO 
-COURIER-EXP 


Western New York's aly | 


Se. \ 


er four) 










LICENSE PLATE 


FASTENERS 


\ 


l 
Nah 


- 






| 


On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each 
Packed 12 to Box- 
Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 














Order Direct from .. . 


HOUSER ENGINEERING 
MFG., INC., 


Bluffton, Ind. 


Over 100 Service Items 









& ’ 





ey 
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STREETS ONT 


ee 
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the finest BRAND... | 
‘of SERVICE for your K-F car! 





Se ee ae 


K-F Board Stresses Service— 


The first in a year-round series of point-of-sale billboard type posters is enroute to 
the country. The K-F 
appear on each of the four-color twice-a-month boards. 


Kaiser-Frazer dealers across 


| 





“cattle brand" trademark will — 





Affecting Factories and Dealers... 





Auto Advertising 


Challenge to Admen 








play respectively (classified dis- 
play includes amusements). 





The seller's market created by| 
the nation’s conversion to war pro- | 
duction is a challenge to the initia- | 
tive and imagination of admen, 
Irving H. MacKenzie, media direc- | 
tor of J. Walter Thompson ad| 
agency told members of the Denver | 
Advertising club. 


Thomas J. Cochrane, News ad 
director, announced that “the 
new rate card is unique in that 
the News has applied a straight 
formula that will provide an 
equitable distribution of increased 
costs, from the largest contract 
user to the smallest occasional 


CAR DEALERS 


The car dealer is now the No. 1 
service outlet. He employs more 
mechanics. The average of 6.4 
per dealership is more than twice 


’ 7 
4 MANUFACTURERS 


The tremendous volume of pur- 
chases and sales of the original 


4 


He said industry now could sell 
all the durable goods it could 
produce without advertising or 
sales stimulation, but, he pointed 
out, advertising now can help as- 
sure that when civilian products 
are again at full production the 
market will be ready to absorb 
them completely as a result of 
“increased public preference.” 


“One possibility,” he added, 


product will have 


example of community leaders. 


“Through the hometown news- | John R. Buckley, business man- 
papers Ford is able to reach in- 
dividual market centers with ad- 
vertising volume geared to each |ment of Robert F. Navin as Detroit 
market’s oest sales opportunities. | manager of the magazine. Navin, 
The hometown newspaper also per-|who joined the Good Housekeeping 
mits fast timing of advertising to 
meet immediate sales problems and 
J. Walter} 
Thompson handles Ford division | 


changing conditions.” 


advertising. 


* * * 


N. Y. News Hikes Rates 

A general rate increase for all 
black and white advertising clas- 
sifications of the New York 
News becomes effective Jan. 1. 
Premium space rates for comics, 
color roto, and monoroto, were 
uneffected. Reasons for the boost 
were the usual “inflationary spi- 
raling costs of production.” 

The new rates call for an in- 
crease of 10 cents a line on net 
daily retail contracts; 12 cents 
on net Sunday retail contracts; 
and 12 cents daily and 15 cents 
Sunday on gross contracts cover- 
ing general and classified dis- 


“is 
leadership selling and aggressive 
advertising designed to reach selec- 
tive markets comprised of the type 
of people who are the leaders, | 
whose acceptance and use of our 
influence upon 
others who instinctively follow the 





AtaAM CAST 


PLATES 


NAME 





DEALERS: 


The Modern Service Identification 
Emblem—Plus Advertising Value. 
Write TODAY for beautiful full-size 





equipment market -is larger than 
ever. The multi-billion dollar vol- 
ume of the manufacturers of cars, 
A trucks, buses and the suppliers of 
parts, accessories, and equipment 
has made this America's No. 1 
industry. 


user of space.” 
* * * 


as many as any other service 
establishment. He does 57% of 
all major repairs, 51% of all ad- 
justments and tune-ups, 21% of 
all lubrication—and it's increasing. 


| In Trade Papers 


The Automotive division of Mar- 
| tin-Senour, Chicago, has announced 
}a@ 12-month advertising program in 
|support of its expanded sales pro- 
gram directed at the automotive 
after-market. 

Copy, to appear in automotive 
| trade publications with a combined 
|circulation of 401,000, will be based 
on testimonials from automotive 
refinishers, Don A. Seeley, manager 
‘of the division, said. 

bd 7 ~ 


| Detroit Chief for GH 


ager of Good Housekeeping maga- 
zine, has announced the appoint- 





|staff in September, 1947, succeeds 
| Phil DeBeaubien, who has resigned. 
A native of Quincy, Mass., Navin 

raduated from Harvard university 
jin 1942, and during the war served 
on the staff of the commander-in- 
chief of the Atlantic fleet with the 
rank of lieutenant. After the war 
he joined MacFadden Publications. 


~ * * 





|Bemis Wins Award 

Bemistory, the employe maga- 
zine of Bemis Bro. Bag Co., St. 
Louis, has received one of three 
awards of excellence in the maga- 
zine division of the annual com- 
petition of the Society of Asso- 
ciated Industrial Editors. The 
award, presented to Editor Mina 
Sennott of St. Louis at the 
Society’s convention in Bilozi, 
Miss., was in recognition of edi- 
torial, production and appearance 
achievements. 










New Cars <—¥ 
re Oct. 
P Befo an 


THERE'S ONLY ONE WEEKLY NEWSPAPER 
ON WHICH THE DECISION MEN 

OF THESE TWO MARKETS DEPEND FOR 
THE NEWS OF THE INDUSTRY. 


Now, more than ever, they make their buying 
decisions from the pages of AUTOMOTIVE NEWS, 
for which they pay $8 a year. The renewal 

rate for subscriptions is 86.6%. Both 

figures are tops for the industry. 


* * * 


Boyd Goes to Packard 


Thomas R. Boyd, for the past two | 
years with Detroit Edison, has | 
joined Packard’s public relations | 
department as editor of Packard | 
News. 








* * * 


'PR to Handle PR for Casco 


| Norman D. Waters & Associ- 
| ates, ad agency for Casco Prod- 
ucts, Bridgeport, Conn., has 
| appointed Press Release, Inc., 
| 220 E. 42 8t., New York, as pub- 
lic relations counselors for this 
| 





THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 





account. 
Samuel Weiss has been as- 


PENOBSCOT BUILDING ° 


DETROIT 26, MICHIGAN 








signed by Press Release to direct 
| activties for Casco’s appliance 
and automotive divisions. Weiss 


FREE SAMPLE... Yours to keep and 
compare! 

©® NO OBLIGATION @ 
Stemac for the New York Post and is 
an instructor in public relations 
at City College of New York. 


ee 2409 


DENVER 


was formerly automotive editor | 


REPRESENTATIVES 
New York — Edward Kruspak, Advertising Manager, 51 E. 42nd St., Murray Hill 7-6871 
Chicago — J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 
| los Angeles —R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
Detroit — Dick Webber, 2666 Penobscot Bidg., Woodward 3-0495 
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_% 7 
Economic Muscle 
. _" 
Is Biggest U.S. 
“ a 
Asset, Ford Says 

BOSTON.—While conceding that 
America must carry a big stick on 
the international road, Henry Ford 
II, president of Ford Motor Co., 
asserted last week that our biggest 
weapon is “our own economic 
health and strength.” 

“To me,” he said in a talk before 
the 36th anniversary meeting of the 
Associated Industries of Massachu- | 
setts, “our ability to stay alive and | 
be a force for good in the world 
over the short or long term—de- 
pends upon our stubborn insistence | 
on continuing to increase the fruits 
of our freedom of opportunity .. . 

“We are strong because we are 





Quantity 


PRODU 


of 


GREY IRON 


«fl. 


ONE OF TH 


4 ¢@) BLU (Gs E[@),\ 


«[- 
aed 


ESTABLISHED’ 1866 


THE WHELAND COMPANY 
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E NATION'S 
LARGEST AND MOST MODERN 


free—-and the 
is to stay free.” 
Ford said that the big stick must 
be part armed might, part standby 
capacity to produce more weapons 
and part military and economic aid 
to our friends and friendly cooper- 


way to stay strong 


ation toward peace with all the 
peoples of the world. 
“I will never buy the idea.” Ford 


said, “that we have to give up our 
liberty in order to save our liberty. 





“Such talk always sounds to me 
like the frantic talk of frightened | 


men who have lost faith in them-| 


selves and in people.” 

The enemy, he said, is not an | 
idea nor the Russian people but a| 
group of unprincipled demagogues | 
who have power over the people of 
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Russia and several other nations. | Styler Walker Redesigns Recess Club 


CTION 


Oe NSAIN CIS 
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DIVISION 


PLANTS 
2, TENNESSEE 








time on grease jobs: 


xSwings in a complete 360° 
of-the-way fittings. 





change direction. 


The Universal Swivel Coupler seals at high or low pres- 


sure and is leakproof. Costs 


for itself by speeding lubricating time. Order from your 
jobber — if he does not have them use coupon below. 


[_] Check enclosed [_] Send 


(we prepay) 


Name 





More than a face-lifting job was the treatment given by Industrial Designer George 
| W. Walker, currently styling consultant to the Ford Motor, to the rooms of the Recess 
club, in Detroit's Fisher building. The Walker organization literally redesigned “from | 
the chassis up." Shown before one of the new murals highlighting the private dining | 


rooms are Designer Walker (right), president of Recess in 1949, and Keith Fraser, the 


current president. 





OPS Issues Wholesale Price Ceilings .. . 











Test Bites Writers 


Newsmen Get Shaken Up 
In Willys Car Test 


ERIE, Mich. —It finally hap- 
pened here last week! 

After years of putting yet-to- 
| be-introduced cars through the 
| paces without accident, news- 
men gave the new Willys the 
supreme test on a country road 
just north of Toledo last Mon- 
day—but Willys-Overland’s new 
entry was able to limp home 
under its own power despite a 
| bashed-up rear end. 

Driver of the test car, Charles 
| Bonner, auto editor of the Cin- 
cinnati Times-Star, had stopped 
| on the narrow country road to 
permit another auto to pass be- 
fore he turned into the test area 
on a farm. With him was Herb 

Wilson, auto editor of the Chi- 
cago Herald-American. 

Mrs. Agnes Trabbic, of Erie, 
crashed her car into the rear of 
| Bonner’s Willys. No one was 
| seriously injured. 





New Willys Car Bows in Dec. 


(Continued from Page 1) 
ceiling prices” on the new car a 
day after the company declined to 
estimate prices. In an _ unprece- 
dented move, OPS issued the fol- 
lowing wholesale prices: 

Deluxe six-cylinder “L” head 
Model 675, ‘$1,310.25; Super De- 
luxe six-cylinder “F” head Model 
685, $1,415.75; Custom six-cylinder 
“F” head Model 685, $1,468. 

OPS said retail factory ceilings 
for these new models have not as 
yet been established. In the past, 
OPS has announced only the retail 
ceilings for new cars. 

+ * * 

HE new car will be the first 

offered by Willys-Overland since 

1942 when the Americar was aban- 
doned due to the 
war. Since that 
time, the com- 
pany has devoted 
its output to 
jeeps, station 
wagons and light 
trucks, which will 
be continued. 

“Interior pas- 


our new car is 
roomy and com- 
parable to that of 
the most expensive automobiles on 
the road,” Canaday declared. 

“The new car,” he said, “will 
open up to us that 90 percent 
of the market in which the com- 
pany has had no representation 





Ward M. Canaday 


| at all since discontinuance of 





DeSoto Switches 
Nichols, Spitzer 
In Region Posts 


DETROIT.—Byron J. Nichols, 


senger space of | 





Here’s how the Universal No. 360 all-steel Swivel Coupler saves 


* Patented swivel action locks instantly and automatically 
in any of 18 stations on 360° swivel, and without ratchet 
or locking sleeve. Simply strike against hard surface to 


Mail No. 360 Swivel Couplers ot $2.79 


(plus postage) 
[-] Send 24-page 1950 catalog showing complete line. 





circle, easily reaching out- 





only $2.79 — quickly pays 








c.O.D. Open Account 











City 
Name of Jobber__ 


A complete line of 





Lubricating 


Address. ea 


UNIVERSAL LUBRICATING SYSTEMS, INC. 7°4 Allegheny Ave. 


Automotive 


SE ee 


2 a ea eae ee all 


Oakmont, Pa. 





Tools and Accessories 


|formerly DeSoto’s Atlanta regional 
|/manager, has been named regional 
|sales manager in Chicago, it was 





B. J. Nichols 


D. J. Spitzer 


announced last week by J. B. Wag- 
staff, DeSoto’s sales vice-president. 
At the same time, it was an- 
nounced that David J. Spitzer, an 
Atlanta district manager, will take 
over the Atlanta regional office. 


Nichols will replace Burnham 
Miller in Chicago, Wagstaff said, 
who recently resigned. Nichols 


joined DeSoto in 1940 as a district 
manager in Denver. 

Spitzer joined DeSoto in 1947, 
Wagstaff continued, following four 
year’s service in the Air Force. Be- 
fore joining DeSoto, he held an 
executive post with a _ business 
closely connected with the automo- 


| tive industry. 


Willys passenger sedan produc- 
tion in April, 1942, on account of 
the war. Our present greatly 
improved plant and sound finan- 
cial condition have been built up 
entirely on that 10 percent of the 
market which is interested in 
light trucks, dual-purpose station 
wagons and the unique Jeep.” 

In anticipation of this large new 





Henry Renamed 
As President 
Of Old Timers 


DETROIT. — The executive com- 
mittee of the Automobile Old Tim- 
ers, recently named at the Detroit 
convention, has been formally an- 
nounced. It consists of Chairman 
J. E. Henry, president of the Old 
Timers and retired Buick dealer 
from Philadelphia; C. M. Bishop, 
New York; Reginald M. Cleveland, 
New York; Morton R. Cross, New 
York; George Conrad Diehl, New 
York; Frederick H. Elliott, New 
York; C. Ray Palmer, Brooklyn; 
Alfred Reeves, New York; J. Max- 
well Smith, Philadelphia, and R. A. 
Stranahan, Toledo. 

Henry was reelected president of 
the organization for 1952, and Wil- 
‘liam L. Hughson, San Francisco, 
|was named honorary president. 
| Other officers are Elliott, executive 
vice-president; William E. Holler, 
Mt. Dora, Fla., first vice-president; 
|Reeves, second vice-president; 
|Stranahan, third vice - president; 
| Palmer, treasurer, and Bishop, sec- 
retary. 

All of the officers mentioned are 
directors, along with M. O. Ander- 
|son, Seattle; Earle C. Anthony, Los 
Angeles; Ernest Burwell, Spartans- 
burg, S. C.; L. L. Colbert, Detroit; 
Frederick C. Crawford, Cleveland; 
J. Frank Duryea, Madison, Conn.; 
Harvev S. Firestone, Akron; Henry 
Ford II, Dearborn; Paul T. Graves, 
Detroit; Sam P. Hale, Ardmore, 
Okla.; Joseph S. Hildreth, Philadel- 
phia; Paul G. Hoffman, Pasadena, 
Calif.; Charles K. Kettering, De- 
troit; George W. Mason, Detroit; 
Martin J. Moore sr., Elizabeth, 
N. J.; Henrv R. Selden, Avon, N. Y.; 
A. B. Smith, Portland, Ore.; Hurl- 
but W. Smith, Syracuse, N. Y.; 
Lynn S. Snow, Oak Park, IIl.; John 
Van Benschoten, Poughkeepsie, N. 
Y.; Thomas J. Watson, New York; 
Birkett L. Williams, Cleveland; 
John E. Wilks, Pasadena, Calif., 
jand Charles E. Wilson, Detroit. 








Chrysler Swiss Dealers 
Entertained by Thomas 


DETROIT.—C. B. Thomas, presi- 
dent of Chrysler Corp.’s Export 
division, was host here last week 
at a dinner in honor of 37 Chrys- 
ler-Plymouth distributors from 
Switzerland. 

The dealers, who were accom- 
panied by several prominent Swiss 
newspapermen and bankers, made 
a one-week visit here and in New 
York in a plane chartered by 
Chrysler’s Swiss organization. 
Thomas was presented with an 
| atmospheric clock by the group. 





|}source of business, particularly in 
metropolitan areas, the company 
intends to franchise dealers in open 
|territory to the extent that the 
|available materials for production 
| will permit, Canaday said. 

- * + 


| 
| {*‘ANADAY pointed out that a 
factor in the government’s au- 
thorization of materials for the new 
car is “its revolutionary construc- 
tion along aerodynamic lines which 
conserves vital materials and pre- 
cious gasoline through elimination 
of needless weight.” 

“The passenger car will be pro- 
| duced in space not required for 
utility car output,” Canaday de- 
clared. “We have room in our 
factory to do this; our plant has 
turned out as many as 314,437 
vehicles in a single year.” 





Another Dealer 


BANKS ON 


Carlife. 
Guaranty 
8 72 % 


THE HARR MOTOR CO. 
Ford Dealers 


WORCESTER, 
MASS. 


WRITE OR WIRE 


The Carlife Guaranty 


8827 Strathmoor 
Detroit 27, Mich. 








New Goop Stops Oil Burning! 


® Restores Compression! ®Saves Gas! 
Proportionate amount 
of Fisher's Compression 
Seal in each cylinder 
bore, expands approxi- 
mately 30 times its 
original size. By closing 
and sealing excessive 
clearance between pis- 
ton and cylinder wall, 
it restores compression 
and reduces oil con- 
sumption accordingly. 
Here is a profitable 
automotive item to 





Only supplement seasonal 
$3 95 sales slumps; an item 

. which will appeal to 
Postpaid every motorist and ring 


up PROFITS for you! 
UP TO 100% PROFIT IN EACH TUBE 
Write today for free information about our 
amazing profit sharing plan. 


ADVANCED ENGINEERING 


Box 7013, Dept. AN-29, Los Angeles 37, Cal. 
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SAE Busy 


at Chicago 


Three National Meetings to Run Concurrently; 


| 


CHICAGO.—Three national engi- 
neering meetings of the Society of 

utomotive Engineers have been 
scheduled for Oct. 29- Nov. 1 here 
to enable engineers jointly to con- 
sider problems related to commer- 
cial vehicle transportation, fuels, 


libricants and diesel engines aris- | 


ing from war emergencies and 
from growing civil and military 
demands. 

The SAE National Transporta- 


Diesels, Transportati 


on, Fuels Are Topics 


meeting will hear nine technical 





design and construction, report on 


|U. S. Navy diesel engine starting! § 
tests, use of diesels in sub-zero 


}areas, and injection equipment. 
General chairman of the indi- 

vidual meetings are: F. B. Lautz- 

enhiser, International Harvester 





| Co., transportation; M. R. Ben- 
| nett, also of International Har- 


papers, including an outline of fu- 
ture developments in diesel engine 





a 
NADA Winds Up 
Last in Series 


Of Fall Meetings 


WASHINGTON.—The fall series 
of NADA regional advisory council 
meetings was rounded out Oct. 19 
in New Orleans with Regional 
Vice-President R. S. Abbott pre- 
siding over Region 10, AvToMmoTivE 


,| News was told last week. 


More than 400 state association 
officials, NADA directors, associa- 
tion managers and dealers attend- 
ed the 12 meetings, it was said. 

The meetings were held in Hot 
Springs, Ark.; White Sulphur 


tion meeting will be held Oct. 29-31| vester, diesel engine, and M. L. | | 
in the Hotel Knickerbocker, while | Hamilton, Sinclair Refining Co., 
the Drake will house the SAE) fuels and lubricants. 


Springs, W. Va.; Minneapolis, At- 
lanta, Boston, New York City, De- 
troit, Chicago, Asheville, N. C.; 
Seattle, New Orleans and Sun Val- 











or Ne 


Se same 15> emu em nN SNe 


national diesel engine meeting Oct.| The SAE Chicago section is wa * it 1 ' ‘ = 


29 and 30, plus the SAE national | 
fuels and lubricants meeting Oct. | 
30 through Nov. 1. 
Sessions will be combined for a 
joint dinner at the Drake on Tues- 
day, Oct. 30, with C. F. Kettering, 
General Motors consultant, speak- 
ing on “Future Energy Supply.” 
Eight technical papers at the 
SAE national transportation meet- 
ing will be concerned with auto- 
matic and hydraulic transmissions, 
gas turbine powerplants for trucks, 
impact of legal developments on/| 
highway transportation, vibration | 
dampers for trucks and buses and} 
lubrication. 
The SAE national diesel engine | 








operating in the three meetings un- 
der the direction of Chairman J. E. 
Kline, Standard Oil Co. (Ind.). D. 
W. Wing, Precision Scientific Co., 
is chairman of the Chicago sec- 
tion’s reception committee. 

SAE Past President A. T. Col- 
well, Thompson Products, Inc., will 
be toastmaster at the Oct. 30 joint 
meeting. A speaker other than Ket- 
tering will be SAE President Dale 
Roeder, Ford Motor Co. 


GM's President Wilson Visits Oldsmobile— 

















ley, Id. 
The fall meetings were called a 
“huge success” by NADA Presi- 





C. E. Wilson (second from right), president of General Motors, inspects Oldsmobile | dent McKay. 
rocket engine production at the Lansing plant, while D. C. Burnham, manufacturing; “These meetings,” he said, “pro- 
manager, shows him a machined piece for the 3.5-inch bazooka rocket which the com-| vide a means of discussion with 
pany is producing in volume. Others in the photo are, left to right: T. C. Downey, 
works manager; J. F. Wolfram, Oldsmobile general manager, and S. E. Skinner, GM 
accessory divisions vice president and former Oldsmobile general manager. 


| representative dealer leaders in all 
| sections of the country. For sev- 
|eral years now, they have proved 


————|to be of great value in the formu- 


Wondering how new-car and truck production and sales are making out? AUTOMO- lation and operation of NADA pro- 
TIVE NEWS gives you the entire story every week throughout the vear. 


| grams.” 





FRAN! Fastest Selling 
ENGINE SAVER 


Famous FRAM Oil & Motor Cleaner 


built a 16-year sales miracle 


Finance Company | 
Accused of 1,018 | 


Credit Violations 


NEW YORK.—Personal Finance 
Co. last week faced the possibility | 
of more than $5,000,000 in fines for | 
1,018 alleged violations of Regula- 
tion W. 

With William E. Thompson, pres- 
ident, pleading his firm not guilty 
to all the charges, Nov. 14 was set | 
for the firm’s trial date in U. S.| 
district court. 

The government charges Per- 
sonal Finance with making loans in | 
excess of amounts and for longer | 
periods than allowed under Regu- | 
lation W. | 

It also charged that the finance | 
firm “wilfully” falsified its records | 
and failed to keep certain records | 
as required. 

Personal Finance boasts a work- | 
ing capital of $144,000,000 and op-| 
erates offices throughout the coun- | 
try. It has 59 branches in New York | 
State. 










| Labor 


(Continued from Page 1) 





Ist in Sales. Today, 15 million American motor- 
ists keep their engines clean with Fram . . . and keep 
coming back for new Fram Replacement Cartridges. 
That’s the “miracle” of Fram! Every Fram Oil 
and Motor Cleaner sold starts an endless chain of 
profits. And Fram helps you sell with giant billboards 
from coast to coast and powerful advertisements in 
Life, Collier’s, Saturday Evening Post and Popular 
Science, That’s why it pays you to sell Fram! 


A 
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demands, which called for raises 
of from 20 to 30 cents an hour. 

Labor observers forecast an early 
Auto-Lite settlement, despite the 
fact that the walkout was author- 
ized by the UAW International Ex- | 
ecutive Board. Only 270 workers | 
were directly involved in the wage 
controversy. It was the first au- 
thorized strike against Auto-Lite 
since the organizing riots of 1934. 

* * * 

N WASHINGTON, the NLRB 

estimated it would save upwards 
of $3,000,000 as the result of a 
newly-enacted amendment to the 
Taft-Hartley law. The amendment 
dispenses with the requirement that 
the NLRB must conduct elections 
among employes on_ union-shop 
proposals. 

In signing the measure, President 
Truman said he hoped it would 
open the way to further changes 
in the Taft-Hartley law. The 
amendment, first in the four-year 
history of the labor law, was co- 
sponsored by two senators whose 
political views are generally diver- 
gent—Taft of Ohio and Humphrey 
of Minnesota. 

—Mac Gorpon 


NPA Acts to Curb | 
Maker Hoarding | 


WASHINGTON.—NPA last week 
laid the basis for clamping stricter 
curbs on hoarding of scarce mate- 
rials by manufacturers. It issued 
a list of more than 100 materials 
—chiefly chemicals—and directed 
for the first time that manufac- 
turers shall carry only a “practi- 
cable minimum working inventory” 
of them. 


OIL * AIR « FUEL * WATER 


Ist in Performance. 


Positive proof of Fram’s value was obtained 
in recent Dust Tunnel tests, when Fram 
Complete Engine Protection cut engine 
wear 90%! Outstanding performance like 
this has brought Fram to its present position 
of leadership in just 16 years! And it’s this 
same outstanding performance that helps 
you sell more filters . . . more cartridges . . . 
and assures you of satisfied customers. 








FRAM CORPORATION, Providence 16, R.I. 
In Canada: J.C. Adams Co., Ltd., Toronto, Ont. 
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First showing of the remarkable new Six every- 
body is anticipating. 
De Soto Six—the kind of car the whole world 
expects Walter P. Chrysler to produce. 
De Soto Six—product of the engincering, rc- 
search and manufacturing skill of Chrysler— 
touches new peaks of style and beauty—gives 
new measure of quality and performance for 
cars selling well under $900 at the factory. 
De Soto Six —the most talked of, the most cn- 
thusiastically awaited carin automobile history 
—embodies qualities of beauty, style, luxury, 
long life and value which have not yet 
As 
o T O 


Dp 1 S$ oO 


—— 
tte eae 


wnouucements im your local newspapers usll form you of the nearest De Soto Six dealer 


T O M 
{Division of Chrysler Corporation} Detrost 


appeared from any other manufacturing source. 


De Soto Six is possible today only because of 
the vast strides which Chrysler engineering 
and manufacturing science have made within 


the past twelve months. 

De Soto Six—an extraordinary car which will 
confirm in every respect the natural enthusiasm 
of its builders—now on display throughout 


the United States. 
De Soto Six —Walter P. Chrysler assures you 
that you will find, in this great new Car, per: 
formance and beauty not approached by any 


other popular priced Six. 
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This year a new car—the Mercury 8—joins the Ford-Lincoln family . . . fulfilling the desire of many motorists for a quality car 
priced between the Ford V-8 and the Lincoln-Zephyr V-12 and combining many virtues of each." The Mercury brings to a new 


price field an established tradition—the Ford tradition — of progressive engineering, mechanical excellence and outstanding value. 


THE NEW 


Ma Kk hk ’ ’ Mh 4k ) V P/ 4 TYPE 


A PRODU 





THE FOR D MOTOR cOM™MPAN Y 





In the Post 
since 1938 







The Mercury 8 is a big. wide car, with exceptional room for passengers and luggage. Clean, flowing 


body lines are Lincoln-Zephyr inspired. A new 95-horsepower V-type 8-cylinder engine provides 






an extremely favorable power-to-weight ratio and assures brilliant performance with V-type 






economy. Mercury brakes are hydraulic; body and chassis all-steel. Appointments and upholstery 





are luxurious. New developments in weight distribution, soundproofing and seat construction 







make the Mercury an extremely comfortable and quiet car Your Mercury dealer invites 


you to see and drive this new quality car—a new name, a new car, and a new value for 1939 









FEATURES OF THE MEW MERCURY 8 luxurious appointments and upholstery * new 






116-inch wheelbase; more than 16 feet over-all soft seat construction * thorough scientific sound- 
length * exceptional width and room for pas- proofing * balanced weight distribution and cen- 
sengers * new 95-hp. V-type 8-cylinder engine ter-poise design * large luggage compartments 







* new hydrauhe brakes * modern flowing lines ¢ FORD-BSUILT MEANS TOP VALUE 






















FORD MOTOR COMPANY, MAKERS OF 








FORD. MERCURY. LINCOLN-ZEPHYR ano LIncoun MoToOR cars 
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Convention Hears Forecast of 1,000,000 Trucks in °52 .. . 





ATA Road Crusade Launched 


(Continued from Page 2) 


White Motor Co., estimated at a 
press conference that material allo- 
eations will cut 1952 truck produc- 
tion to a million units as compared 
with about 1,400,000 this year. 

He sided with those at the con-| 
vention who predicted that from 
three to five million more trucks 
will be on the road by 1960, caus- 
ing more congestion than at pres- 
ent unless highway planners make 
room for them in urban and over- 
the-road travel. 

Black insisted that in addition to 
halting diversion of money paid by 
car and truck users, better use of 
the five billion dollars they pay 
annually should be made in behalf 
of road building and maintenance. 

“One curse adding to cost is 
different road regulations in dif- 
ferent states,” he asserted. “Some 
laws have no relation to the pres- 
ervation of roads.” 

A. K. Davis, vice-president of the 
Wachovia Bank & Trust Co., Win- 


Insurance Rates 


Up 20% in Pa. 


HARRISBURG, Pa. — (UTPS) — 
An average 20 percent increase in 
Pennsylvania’s automobile insur- 
ance rates has been authorized, ef- 
fective Oct. 22, by the state insur- 
ance department. The increase was 
requested by insurers affiliated 
with the National Bureau of Cas- 
ualty Underwriters. 

The rates approved provide for 
an increase of 30 percent on prop- 
erty damage and 11.4 percent on 
bodily injury for private passenger 
cars. Property damage rates for 
commercial vehicles go up 12.1 per- 
cent. 

Leslie said the new rate changes 
in Pennsylvania will be applied uni- 
formly on a statewide basis. Similar 
rate hikes have already been put 
into effect in 30 other states. 





Another Dealer 
Cuts Overhead with 


Carlie. 
Guaranty 
eee 


WAGSTAFF MOTOR CO. 
DeSoto-Plymouth 


ATLANTA, 
GEORGIA 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 











Post-Convention 


CRUISES 


to the 


CARIBBEAN 


SS OCEAN MONARCH 
Sailing February 2 
7 days........$195 and up 
RMS MAURETANIA 
Sailing February 1 
18 days....... $495 and up 


DON'T WAIT 


Reserve accommodations NOW 
by writing N.A.D.A.'s official travel agent: 
Westheim Travel Service, Inc. 
1560 BROADWAY, NEW YORK 19, N. Y. 


(This agent is also authorized to handle your 
train or plane reservations to and from New 
York, if you so desire.) 











ston Salem, N. C., told the common 
carrier conference that a shortcom- | 
ing of truck operators in many 
instances is  undercapitalization. | 
Unless such owners correct this 
situation, he declared, many will | 
fall by the wayside. 

“If cash to meet the requirement 
of a current ratio of at least 1% 
to 1, and a debt-to-worth ratio of 
75 percent is not available now, 
reserves should be set aside from 
operations on a _ budgeted basis,” 
he said. 

William Bresnahan, research di- 
rector of ATA, reported an appar- 
ent easing up of the drive to 
reduce load limits. He charged fur- 
ther that “competitive interests” 
are endeavoring to ruin the truck- 
ing industry through efforts to 
force down weight and pay loads. 

Joseph Keller, ATA _ counsel, 
forecast that if the national 
emergency worsens, “there will be 
no quibbling over the weight sit- 
uation.” Ben Miller, ATA indus- 
trial relations director, warned 
his listeners that they must 
guard against a severe shortage 
of workers, due largely to “pirat- 
ing” from defense plants. 

Sharing the limelight with the 

convention was the national truck 
roadeo, engaging state champions 
of the four divisions of competition. 
Early arrivals among the drivers 
took advantage of practice facili- 
ties south of Soldier Field through 
the courtesy of manufacturers who 
provided trucks and equipment in 
advance of the championship 
rounds. 

As had been anticipated, some of 
the most effective and important 
work was accomplished at the 
numerous group conferences, such 
as those for automobile transport- 
ers, film carriers, contract carriers, 
irregular route common carriers, 
oil field haulers, private carriers, 
regular common carriers and tank 
truck carriers. 

President Mullady sounded a key- 
note at the convention when he 
said that “Washington can’t afford 
to let the highways fall behind in 
the preparedness program.” 

“Mechanically and organization- 
wise, we’re in better shape than 
in World War II, but our roads 
have deteriorated to such a de- 

plorable state that the govern- 
ment has to act now or we'll be 
badly hampered,” he continued. 

“The problem of highway main- 
tenance and construction is the 
users’ problem, which means it’s 
everybody’s problem. We _ need 
highways developed to fit the traf- 
fic rather than traffic fitted to the 
highways.” 

E. J. Thomas, president of Good- 
year Tire & Rubber Co., spoke in 
the same vein at the convention. 

“It is not the number of cars 
on the road or the weight of the 
trucks,” he pointed out. “It is that 
we have too few modern roads. If 
we are to restore and improve our 
mobility, we must start building a 
new national highway system de- 
signed for modern loads and 
speeds.” 

ATA crystallized the problems 
of inadequate highways with the 
official slogan, “Let’s Get Out of 
the Muddle.” 

“The answer is adequate high- 
ways to keep pace with our 
growth,” the ATA said. 

Those participating in the group 
conferences weighed both the im- 
mediate and long-range pictures. 
They emphasized the necessity for 
more attention to highways, bridges 





Kohl Represents Dealers 


On NPA Committee 
WASHINGTON.—Frank J. Kohl, 
president of the Rhode Island Au- 
tomobile Dealers Assn., has been 
named a member . 
of the New Auto- 
mobile Dealers 
Advisory commit- 
tee to the Nation- 
al Production Au- 
thority. He is 
scheduled to at- 
tend the first 
meeting Nov. 5. 
Kohl is presi- 
dent of Kohl 
Chevrolet Co. ' 
West Warwick, Prank J. Rehi 
N. J. He is serving his second term 
as president of the Rhode Island 
dealer group. 








and access roads for the good of 
all traffic. They recognized the vital 
need for removing traffic bottle- 
necks. 

It was also stressed that there 
must be a freer flow of traffic 


rather than bumper-to-bumper con- 


ditions. 

Nor were the evils of diversion 
overlooked in the discussions. 
Funds should revert to proper 
spending on highways, since the 
money is raised by automotive 
taxes and licensing, it was stressed. 

Patchwork efforts, stated con- 
ference speakers, should give way 
to redesigning of highways, with 
more of them unimpeded by in- 
tersecting roads, and the main 
highways built to take care of 
two to three lanes of traffic in 
each direction. Surveys of traffic 
flows, it was said, will provide 
the answers. 

Key considerations in highway 
construction are the foundations 
and drainage, the convention 
agreed. Road surfaces were de- 
scribed as secondary in importance. 

Among government officials ad- 
dressing the convention were Dan 


A. Kimball, secretary of the Navy, | 


who devoted his talk principally 
to observations on _ international 
conditions on a recent trip abroad, 
and John M. Redding, assistant 
postmaster-general, who discussed 
the growing trend toward using 
trucks in hauling mail. 

Redding reported that 177 truck 
mail routes have been placed in 
operation for short hauls since 
February. The routes fan out from 
major cities such as Chicago, Bos- 
ton, Washington, St. Louis, Colum- 
bus, Cincinnati, Louisville, Indian- 
apolis, Atlanta and Philadelphia. 
To these it is proposed to add 
Pittsburgh, Newark, New Haven, 
Springfield, Mass.; Birmingham, 
Jacksonville, Fort Worth, Dallas, 
San Francisco, Los Angeles, St. 
Paul. and Portland, Ore. 

“The shift from rail to truck 
contract was dictated by hard eco- 
nomic facts,” Redding said. 


OPS Ups Prices 
On Lead, Zinc; 
New Battery Rule 


WASHINGTON. — OPS last week 
authorized price increases of two 
cents a pound on lead scrap and 
1% cents a pound on zinc scrap. 

OPS reportedly took the action 
at the behest of Defense Mobilizer 
Charles E. Wilson. The price factor 
has resulted in lead and zinc sup- 
plies moving slowly into’ the 
market. 

The ceiling price for secondary 
lead containing 99.85 percent lead 
is set at 19 cents a pound, with 
poorer grades at corresponding 
lower prices, Lead scrap other than 
battery lead is placed under a ceil- 
ing of 17% and 16% cents a pound, 
depending on quantity. 

Antimonial lead ceilings are set 
at 19 cents a pound for lead con- 
tent, but the ceiling price for anti- 
mony content remains at 51 cents 
a@ pound. 

The ceiling price for battery lead 
plates is set at 19 cents a pound of 
lead and antimony content less a 
smelting charge of 2 cents or 2% 
cents a pound depending on quan- 
tity. 

Ceilings for used storage batter- 
ies in boxes are set at 7.60 cents 
and 7.40 cents a pound depending 
on quantity. This is an increase of 
one cent a pound over previous 
ceilings. 

At the same time, OPS added a 
new provision to CPR 53, which 
permits a person to trade in a used 
battery for a new battery at an 
allowance in excess of the ceiling 
price set in the regulation for a 
used battery. This provision also 
permits a refund in excess of the 
ceiling price set in the regulation 
for a used battery when the refund 
is made under a new battery guar- 
antee contract. Such allowances fol- 
low customary trade practice. 

The amended regulation also sets 
a ceiling price of $2.80 for a used 
passenger car battery on an “as is” 
basis. This is an alternative method 
of pricing for a seller who does not 
have the proper facilities for drain- 
ing and weighing batteries. 








Auto-Lite Boosts Crusade for 


Free Germany. 


Freedom— 


As part of the campaign of the Crusade for Freedom, Royce G. Martin (left) presi 
dent and board chairman of Electric Auto-Lite and Gen. Lucius D. Clay, national chair- 
man of the Crusade, were seen and heard by the nationwide television audience of 
the CBS network Oct. 23, when they appeared on Auto-Lite’s “Suspense” program 
The entire show was devoted to the Crusade, with the “Suspense” drama being a 
documentary called ‘‘A Train from Czechoslovakia,’ based on the locomotive engineer 
who successfully piloted his train and passengers from behind the Iron Curtain into 





200 at Northwest Service Symposium... 





TACOMA, Wash.—The outlook 
for automotive parts and service 
business received a thorough dis- 
cussion by several speakers at the 
fifth annual convention of the 
Northwest Automobile Dealers 
Service and Parts Managers Assn. 
here this month. 


The following expressions of 
opinion highlighted the addresses: 

1. A tremendous parts and 
service volume is ahead because 
more vehicles are on the road 
than ever before; greater use is 
being made of these vehicles, and 
it is vital that civilian transpor- 
tation be kept rolling. 

2. Because of competition from 
the draft and from defense indus- 
jtry, a serious shortage of skilled 
mechanics and parts men faces the 
automotive service industry. The 
industry must do everything possi- 
ble to retain its present skilled help 
and to interest and train new men 
in the trade. 

3. The parts situation is growing 
tighter, but vital supplies are being 
and will be produced. Substitute 
materials and poorer quality will 
be more evident. Slightly larger in- 
ventories must be carried to allevi- 
ate delays between ordering and 
receipt of supplies, but strict stock 
controls must be kept and re-order- 
ing of individual items must be 
done consistent with sales of those 
items to avoid inbalance in both 
inventories and production under 
allocations. 

Headline speaker was E. J. 
Krause, general service manager 
of Buick, who cited figures to show 
that there is a “terrific volume” 
ahead in the service and parts 
fields. 

“Whose business will this be?” 
Krause asked. “Anyone’s who has 
the desire and attitude to have it, 
and the space and manpower to 
handle it.” 

The right attitude toward the 
service phase of a dealership opera- 
|tion, Krause pointed out, is of ut- 
|most importance, as is reflected by 
| the great variations in service sales 
among dealerships of similar new- 
car volume. 

Space in the service shop, he said, 
must be utilized to the fullest pos- 
sible extent. There should be no in- 
side storage of wrecked cars or 
dealer and demonstrator cars. There 
should be a mechanic to every stall 
and shop layout should be organ- 
ized to save space and time. 

“Rent additional space away from 
the dealership if necessary,” Krause 
added. “Consider subletting used- 
car reconditioning; consider using 
two shifts, and have plenty of park- 
ing space—twice as much as the 
building area.” 

Full utilization of the mechanics’ 
time was also emphasized by 
Krause. His suggestions included: 
Have one or two service salesmen 
start the day early so that when 
the mechanics arrive they’ll find 
work waiting for them; eliminate 
| between-jobs waste time; install a 








Big Volume Expected 
For Parts, Service 


service control system; use time 
and labor-saving equipment. 

Krause declared that the man- 

power problem facing dealers to- 
day is most serious. To offset the 
draft of employes into defense 

plants and to obtain additional 
trained men, Krause offered the 
following rec dations: 

Adopt personnel policies competi- 
tive with local conditions; see that 
all employes are treated fairly; 
point out the advantages of their 
present jobs to employes; hold or- 
ganization meetings for the airing 
of problems and grievances; carry 
on continuous training programs; 
install labor-saving equipment; up- 
grade men in the dealership; train 
on-the-job; seek new employes 
from automotive trade and voca- 
tional high schools; employ handi- 
capped veterans wherever they may 
be fitted for particular tasks. 

The employe problems were fur- 
ther discussed by James Frazer, 
Washington state supervisor of ap- 
prenticeship for the U. S. Depart- 
ment of Labor. 

Many automobile dealers, Frazer 
said, are not utilizing to its full 
extent the apprenticeship program 
available to them. 





K-F Names Girard 


Vice-President 


WILLOW RUN—Appointment of 
Steve A, Girard as vice-president 
in charge of operations of Kaiser- 
Frazer was an- 
nounced Friday 
by John L. Hal- 
lett, vice - presi- 
dent and general 
manager. With 
K-F since 1946, 
Girard has been 
assistant general 
manager for the 
past year. 

Previously he 
served as general . 
sales manager Steve A. Girard 
and as a vice-president of K-F 
Export Corp., representing the 
company in the formation of Ned- 
erlandsche Fabrieken, N. V., Rot- 
terdam, Holland, assembly affiliate. 





2 British Mek one 


Cut Canada Prices 


OTTAWA.—New low prices have 
been announced for Vanguard and 
Triumph cars and vans throughout 
Canada, it has been announced 
here. 

The new prices set the Triumph 
Mayflower at $1,595 against the old 
price of $1,725; the Vanguard de- 
luxe sedan at $1,895 from $2,145, and 
the deluxe station wagon at $2,095 
from $2,355. The new prices include 
the usual equipment given at the 
oe prices, the announcement 
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Advertising has one foot in the door of a great new development. 


A new mass market is being opened up. This is as clear and certain to those 
doing pioneer work in it right now as was the mass consumer market to the 
Parlins and other pioneers of their day. 


This new mass market is business . . . a whopping four times bigger than all 
the consumer field . . . at least five hundred billion dollars worth of market. 
A market with no limitation other than that of your own vision. 


A market that hundreds of advertisers have been scratching at for years. 
But unless they make a specialized product, limited to specialized markets, 
they’ve been going about it the extravagant way... 


Everything about the business market is BIG. It’s the unceasing hunger of 
the automaker, buying thousands of parts from thousands of suppliers. It’s 
the fantastic chemical field, fastest-growing of all American industry. It’s the 
food, drug and clothing businesses. It’s aviation, insurance, wholesaling . . . 
It’s every transaction that goes on behind the sale made at the retail counter. 


mass coverage of business management 
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Once upon a time, around 1910 or thereabouts, a great research man 
addressed an audience of sales and advertising men. 

He bounced them right smack on their backsides . . . 

“America is no longer a class market,” he said. “Within a few years 
three million automobiles will be on the roads.” 

They thought he was off his trolley... 

His name was Charles Parlin. He worked for Curtis. 

He pioneered the mass customer market. 

Who’s going to do the same for the mass business market? 


It’s several millions of businessmen . . . not a relatively few isolated 
thousands. It’s owners, partners, presidents, vp’s, treasurers, managers. . . or 
any man who has anything at all to do with the buying of anything for 
business and industry. 


It’s a market bountifully big enough to support a big selling idea. An idea 
already proved by your consumer cousins. Proved magnificently by you, 
yourselves, in the passenger car field. 


Do you want to increase volume and cut sales costs on your trucks, your 
salesmen’s cars, your tires, your maintenance parts, or whatever else you 
make for the business market? Mass attack! Surround the major buyers 
with Nation’s Business and its 85 percent coverage of big business (47 per- 
cent of the executives). Saturate small business . . . Nation’s Business has 
56 percent of its coverage here. Get double-duty with NB’s powerful trade 
ad dealer coverage. March into any major trading area anywhere in the 
U.S.A. with at least twice the strength of any other magazine for businessmen. 


Nation’s Business and its three-quarter million businessman readers will 
put you in this market with both feet! 
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NATION’S BUSINESS 


A GENERAL MAGAZINE FOR BUSINESSMEN 
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Wider Usage | 
6 . e o 
Of ‘Oilite’ Urged 
DETROIT.—Expanded use of Oil- 
ite products of metal powder as a} 
means of meeting both the critical | 
machine tool and “tooling up” sit-| 
uation in industry, was proposed | 
by A. J. Langhammer, president of | 
Amplex division, Chrysler Corp. 
Finished machine parts made} 
from Oilite can be used in thou-| 
sands of defense and civilian prod- | 


ucts, Langhammer said, and often 
are longer-lasting and of greater 





service than those produced from | Kennedy Chevrolet Assists Red Cross— 


machine tools. They are shaped by 
a single stroke of a press, elimi- 
nating many machining operations. 


Reo Adds Three Outlets 


In Pennsylvania, Texas 


LANSING.—Appointment of two 
new Reo 








Jack Kennedy Chevrolet Co., St. Louis, 
periodical visits by the American Red Cross 


has made its showrooms available for 
blood bank. Show windows are curtained, 


cots moved in and necessary equipment installed. The above photograph, taken on the 


first day, shows some of the personnel of 30 workers who handled 120 pints of blood. 








On the Financial Front. . 





Femina and oneness Packard, Reo Show 
Gain in Short Total 


sales vice-president. The two Penn- | 
sylvania distributors are Reading 





Reo Sales and Service, Reading, 
and Mohan Motors, Schuylkill 
Haven. Reading Reo is managed | 


by Robert T. Gruber, veteran of 
15 years in the trucking business. 
Mohan Motors is owned and man- 
aged by Daniel F. Mohan and occu- 
pies a new building. 

Moral Rogers Trucking has been 
signed as Reo distributor in Wichita 
Falls, Tex. Moral Rogers, owner, 
has been closely identified with the 
trucking business in the Wichita 
Falls area for 20 years. The com- 
pany recently purchased a new lot 
and building on a main highway. 





Cornette, Wegman Part 


Announcement is made that E. M. 
Cornette has purchased the inter- 
est of Blitz Wegman in Hendry 
County Motors, Clewiston (Fla.), 
Ford dealership. The following are 
the dealership’s new officers: Presi- 
dent and manager, Cornette; 
vice-president, Grace Cornette, sec- 
retary -treasurer, Lillian Hooks. 
Cornette and Wegman had been 
business partners for many years. 





By George Deery 
Associate Editor 

HILE the short position in 

the stocks of four vehicle mak- 
ers was being lightened, the bears 
added slightly to their stake in 
Packard and Reo, according to New 
York stock exchange’s compilation 
for the month ended Oct. 15, com- 
pared with Sept. 14. 

The Packard total increased to 
9,100 from 8,500 and Reo edged 
up to 5,460. A month earlier the 
latter was credited with 5,260 
shares on the short side. 

General Motors is still the top 
target among all categories for 
those who anticipate a stock mar- 
ket decline. However, the latest re- 
port by the Big Board shows that 
the aggregate for GM dropped to 
78,849, as compared with 82,701 a 
month earlier. 

. . 

TUDEBAKER, with the next big- 

gest sum among the automotive 
issues, had 49,668 shares compared 
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with 51,250, and Chrysler’s 40,723 
versus 42,762 put it in third place. 

The Hudson total was cut to 17,- 
816 from 23,086 a month ago and 
the shares earmarked for the bear- 
ish element in Nash aggregated 
8,175, against 9,835 in the Septem- 
ber accounting. 

Among the rubber companies, 
Goodyear chalked up the sharp- 
est gain to 11,021 from 7,015. 
Goodrich showed a slight rise to 
16,660 from 16,005. 

Decreases were the rule in the oil 
issues, with Texas Co. and Conti- 
nental being the exceptions. Texas 
gained to 7,300 from 4,805, while 
the latter moved up to 6,002 from 
5,092. Others in this classification 
were Gulf, 6,820 against 12,870; Pure 
Oil, 5,883, versus 6,178; Sinclair, 
5,930, as compared with 6,687; So- 
cony-Vacuum, 8,365 against 8,972. 
Standard Oil of New Jersey was 
credited with a drop to 18,602 from 
23,345. 

Fedders - Quiggan was another 
gainer, hitting the 5,000 mark, 
whereas a month earlier its total 
was 3,775. Gar Wood, likewise, was 
in the plus column with 14,500 
shares short, or 200 more than on 
Sept. 14. 

The short position for all stocks 
on the Big Board equalled 2,651,473, 
up 13,287 from the preceding month, 
and at the highest level since May 
6, 1932, when 2,731,311 shares were 
recorded. Kaiser-Frazer was listed 
as having the third highest total 
on the New York curb exchange— 
12,342 shares, compared with 12,112 


last month. 
= a 7 


Outlook for Extras 

A NOTHER bumper crop of divi- 
“4% dend payments is in prospect 
near the end of the year, according 
to Standard & Poor’s Corp. Total 
disbursements may not quite match 
the record-breaking figure estab- 


\lished in the corresponding period 


of 1950, but will be exceptionally 
high as measured against previous 
standards. 

The conservative rate of payout 
in recent years is enabling cor- 
porations to maintain dividends 
even in the face of a moderate 
drop in earnings. 

This condition is likely to con- 
tinue — first, because of prospects 
that aggregate corporate profits 
may tend to stabilize next year, and 
second, because the cash flow (tax 
free) will increase considerably as 
depreciation on new plants is ac- 
celerated under certificates of 

necessity, the service adds. 
* * * 


Associates Investment Nets 


$8,769,451 in 9 Months 


After making allowance for taxes 
in full in accordance with the most 
recent proposals for a 1951 revenue 
act, Associates Investment and all 
subsidiaries returned a consolidated 
net income of $8,769,451 for the nine 
months period ending Sept. 30, as 
compared with $8,004,095 in the 
same period of 1950, Robert L. Oare, 
chairman, announced. This is 
equivalent to $8.11 per share and 
compares with $7.65 per share for 
the first nine months of 1950. 

The gross volume of finance re- 
ceivables acquired in the nine 
months totaled $712,689,414, an in- 
crease of $130,832,555 over the vol- 
ume in the like period of the previ- 


| tent 
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ous year. Oare stated that the re- 
laxation of Regulation W on Aug. 
1 of this year, permitting autos to 
be sold on a monthly payment basis 
of 18 months instead of the previ- 
ous 15 months, helped to some ex- 
in the better distribution of 
cars to the public. The effect was 
to lower the monthly payment by 
approximately 20 percent, he said. 


L-O-F Sales Up 
$12,832,530 Net Shows 


Impact of Taxes 


Increased sales and earnings be- 
fore taxes for the first nine months 
of 1951 have been reported by Lib- 
bey-Owens-Ford Glass, but provi- 
sion for taxes computed on the 
basis of the pending bill approved 
by House and Senate conferees 
amounts to $28,592,954 this year 
compared to $17,033,217 for the 
same period last year. 

Net earnings after taxes for the 
nine months ended Sept. 30 were 
$12,832,530, equal to $2.50 a share, 
compared with $22,057,172, equal to 
$4.30 a share in the like period last 
year. Taxes for the nine months 
amount to $5.56 a share as com- 
pared with $3.32 a share in the 
same period last year. 

John D. Biggers, president, re- 
ported the backlog of orders has 
declined, and shipments of most 
standard products can now be 
made promptly. 

+ * * 


Auto Fibres Shows 
Net of $3,421,357 
J. R. Millar, chairman of Nation- 


al Automotive Fibres, has reported 
consolidated net profit for the nine 


months ended Sept. 30, of $3,421,357, | 
equal to $3.43 per share on the 996,- | 


145 shares of capital stock out- 
standing. This is after provision for 
an estimated total federal income 
and excess profits tax of 55 percent 
or $4,137,840. 


L-M Chiefs Meet 


Dealer Council 


DETROIT.—Eleven Lincoln-Mer 
cury dealers, members of the Lin 
coln - Mercury National Deale 
Council, were guests last week at : 
two-day meeting with division man 
agement personnel, according t 
Joseph E. Bayne, general sale 
manager. 

Among those to attend were Ly! 
A. Byers, Berkeley, Calif.; L. H 
Clay, New Orleans; E. W. Davis 
Kansas City; H. M. Fergusor 
Cleveland; C. E. Francis, Portland 
Ore.; J. R. Johnson, Hartford 
Conn.; Fred Rollins, El Paso, Tex 
| Gerry Rubin, Homestead, Pa.; B. E 
Spriggs, Annapolis, Md.; E. M. Stiv 
ers, St. Louis, and C. F. Turbivill 
Houston. 


'Maker of Penolube Told 


To Revise Origin Claim 
| WASHINGTON. Pennsylvania 


| Oil Terminal, Inc., of Silver Springs, 
|Md., was ordered by the Federal 
|Trade Commission last week to 
| stop representing that its Penolube 
| motor oil originates in the Pennsyl- 
|vania oil field. The order also pro- 
|hibits the advertising or sale of 
|used motor oil without disclosure 


|that it is reclaimed or reprocessed. 
| The FTC order also was directed 
|against Douglas Price, president of 
|the corporation, and Eugene K. 
Johnson, former president and now 
a Penolube distributor. Issuance of 
|the order, it was stated, represents 
affirmance by the FTC of the trial 
examiner’s initial decision in the 
| case. 





Elsam in New Position 
Hugh C. Elsam has been appoint- 
|ed ad manager for Firestone Tire 
& Rubber of Canada. He succeeds 
J. B. Searcliff who has been trans- 
ferred to parent company’s ad de- 
partment at Akron. 












. SALESMEN. 


OF THE 





W. K. BRA ASCH 


No. 2—Aut 

No. 3—Fifty Ways to Find 
No. 4—Personality—the Key to 
No. 5—Used Car Salesmanship. 








AUTOMOTIVE SALESMANSHIP 


By W. K. BRAASCH 


Dean of Automotive Sales Trainers 
4 BRIEF DIGEST OF THE FIELD-TESTED SALES PRIN- 
_; CIPLES USED IN TRAINING OVER 30,000 AUTOMOBILE 


THIS MANUAL CONTAINS DETAILED OUTLINES 


AUTOMOTIVE SALES TRAINING CLINICS 


SIX OUTLINES IN ONE MANUAL 
No. 1—Nine Steps in Selling Automobiles. 


a dua 
—. $1.00 
Postpaid 


No. 6—Organizing Your Sales Talk. 


W. K. BRAASCH, 332 S. MICHIGAN AVENUE 


The Technique of 


SIX TALKS FEATURED IN OUR 


CHICAGO 4, ILL. 











There is a HERMAN BODY designed for 


AMAS 










ONG yj 
@ boe=-- Ua 

o>" =e s 
o _ o,- 


The HERMAN “FORWARD 


Trim, modern, 
wheelbase and 





6 


- 


with 








bodies, lunchwagons, etc. 


DAVI 5 Jato 






ORT, 
~O% 


WRITE, WIRE, OR PHONE COLLECT 


your Customers’ 


Specific Needs! 


( 


o 


ee Pal N 
CONTROL” Delivery Body 


“room to spare 
larger capacity is 
special interiors for these bodies—bookmobiles, display rooms, hatchery 


Used wherever shorter 
Herman builds many 


interior.” 
paramount. 





HERMAN BODY COMPANY s:1. touts 10, mo. 








THE EXTRA-COMFOR 


T SEAT. CUSHIONING 


IN THE NATION’S LEADING CARS 


GEORGE P 


STFOAM SALES. 


1914 FI 





HOOPER 


HER BLOG 





eer ep a eee ee Bene re 

















a 


— 











AUTOMOTIVE NEWS, OCTOBER 29, 1951 


37 













c ¥4 


Jers 
223" 
i Sens 


Special Trailer for 


paign against the truck industry 
antiquated system. 

One of the complaints against 
frequently a delay of several days 
ing less-than-carload lots. 


and truck shipment. 
Steel containers are picked up 


the consignee, 





Ingenuity vs. the Crying Towel 


Take to 


Railroads have been hit hard by the versatility and speed of truck 
over-the-road transportation. In the United States many railroads, 
failing to keep up with competition, have resorted to a smear cam- 


The German railroad system, the Bundesbahn, is using ingenuity 
to overcome this problem. They have developed a package car 
system by which they seek to combine the advantages of both rail 


house which is shipping. These are loaded on flat cars and at the 
other end of the rail line are transported by truck-trailer directly to 


The project demonstrates the versatility of the truck-trailer, even 
to the point of aiding a competitor. 


* 





Loading, Unloading 


instead of trying to modernize an 


shipping by rail is that there is 
on each end in loading and unload- 


by special trailers directly at the 


Tax Boost Brings $30 to $135 Rise ... 





(Continued from Page 1) 
ferred until its 1952 car models are 
publicly introduced. 

On the same day the Packard 
announcement was made, OPS an- 
nounced wholesale price ceilings 
for the 1952 Willys cars. The Willys 
wholesale ceilings, which omit deal- 
er discounts and taxes, are: Deluxe 
L-head six, $1,310.25; Super Deluxe 
F-head six (Aero Wing), $1,415.75, 
and Custom F-head six (Aero Ace), 
$1,468. 

Just beating the deadline making 
possible increase of the excise taxes 
on Nov. 1, President Truman signed 
the new tax law on the same day 
Congress adjourned. 

* * o 

HE President failed in his ef- 

forts to modify the Herlong and 
Capehart amendments before con- 
gressional adjournment. Thus, deal- 
er discounts will be protected in 
case OPS acts under the Capehart 
amendment to give new-car makers 
still further price relief. That 
would constitute the fourth post- 
OPS round of price boosts. 

The first round came last March 
with the “token” hike of 3% per- 
cent in new-car prices. June 
brought relief for the new Chrysler 
V-8 cars, as well as the Ford and 
Dodge truck lines. Chevrolet trucks 
went up in August, and the Revi- 
sion 1 plan for new cars came along 
in September. 

Now, the excise tax rise effects 
all segments of the automotive 
industry across the board, as well 
as personal income and capital 
gains imposts. The gasoline ex- 
cise will move from 1% to 2 cents 
a gallon on Thursday. 

The House Rules committee was 
credited with keeping a Capehart 
amendment modifier off the floor 
in the final-adjournment rush. The 
Herlong amendment on _ dealer 
markups got little committee atten- 
tion, but danger existed it might 
have been worked in, had floor ac- 
tion been reached on the Capehart 
amendment measure. 

e * = 

RESIDENT TRUMAN’S_ en- 

dorsement of the new tax law 

put auto maker comptrollers to 











Obituaries 


Frank G. Webb, 83, 


Founder of AAA 

SAN DIEGO, Calif—Frank G. 
Webb, 83, founder of the American 
Automobile Assn., died at his home 
here on Oct. 22. 

Mr. Webb drove his first auto- 
mobile at the turn of the century, 
when he obtained a special permit 
to “drive an open automatic pleas- 
ure carriage operated by gasoline 
in Prospect Park, Brooklyn.” Fol- 
lowing an early association with 
earlier motoring enthusiasts, the 
AAA was formed under the leader- 
ship of Mr. Webb in 1902, when 
there were 23,000 cars in the entire 
nation. 





* * * 


John A. Blackburn 
ST. PETERSBURG, Fla. — John A. 
Blackburn, 56, retired automobile dealer 
who came to St. Petersburg four years ago 
from Miami, died Oct. 1S. 
* * * 


Ernest W. Kennedy 
DECATUR, Alan. — Ernest W. Kennedy, 
operator of an automobile dealership here 
since 1943, died Oct. 11. 
* * 7 
John V. Hargrove 
GRAFTON. Wis. — John V. Hargrove. 
territory representative for AP Parts Corp.. 
Toledo, was Killed in an automobile acct. 
dent near here Oct. 14. Mr. Hargrove had 
heen with AP since 1919, and had heen 
the company’s representative in the north- 
ern Illinois - northwestern Indiana - eastern 
Wisconsin area. 
* * . 
James E. McBride 
HULL, Mass. — James E. McBride, 65, 
treasurer of McBride-Abdella Motor Car 
Co., died recently at New England hos- 


ital, Boston. 
B - * 


Suicide Listed for Death 


Of Hudson Co-Founder 


NORWALK, Conn. — Death of 
Frederick O. Bezner, 73, one of the 
founders of Hudson Motor Car Co., 
was declared last week to be a sui- 
cide by medical examiner William 
H. MeMahon. 

Bezner was found on the beach 
near his home, and died 18 hours 
later in Norwalk hospital on Oct. 
17. He had been declared missing 
following his customary walk. 


work figuring out the higher car, 





people like you have, through inac- 
tivity, let it get dirty. If you think 
that your participation in politics 
would injure your business, remem- 
ber that unless you have a clean, 
sound government, your business 
and all business as we know it will 
eventually be a thing of the past. 


“Don’t ask favors of government 
that you wouldn’t want others to 
ask. And when you seek proper fa- 
vors, seek them in the legitimate 
way. Remember, almost every case 
of government corruption has in- 
volved a private citizen as well as 
a governmental official. 

“Restoration of national morality 
is a job for all of us. Efforts must 
be exerted in our own personal 
lives, in our homes, in our commu- 
nities.” 


Dr. J. L. Brakefield, of Bir- 
mingham, Ala., public relations 
director of the Liberty National 
Life Insurance Co., attributed 


Use of Rubber 
Gains Slightly 


NEW YORK.—New rubber con- 
sumption in September increased 
2.29 percent to 106,913 long tons 
from the 104,524 long tons con- 
sumed in August, according to the 
Rubber Manufacturers Assn. 

Consumption of natural rubber 
during the month was up 1.57 per- 
cent to 37,362 long tons from 36,784 
long tons used in August. Use of 
synthetic rubber amounted to 69,551 
long tons, an increase of 2.67 per- 
cent from the 67,740 long tons used 
during the previous month. 


Consumption of reclaimed rubber 
by the industry was estimated at 
26,440 long tons, 8.78 percent lower 
than the 28,985 long tons used in 
August. 








Businessmen Warned 


Must Take Active Role to Clean Up Corruption 
In Government, Fla. Dealers Told 


(Continued from Page 2) 


subversive activities in America 
today to the fact that the men 
who first promoted them 40 years 
ago were ignored. 

“Suddenly we have awakened to 
find that ideologies contrary to the 
American way of life have gained 
more than a beachhead in our 
thinking,” he said. 

Dr. Alfred P. Haake, economist 
and consultant for General Motors, 
pleaded for a return of the present 
trend of government back to the 
principles on which it was founded. 

Reviewing the problems facing 
the nation, Dr. Haake, in speaking 
of the trends of the times, declared: 
“They are not inevitable or irre- 
vocable. It is only the unwilling- 
ness of the people to change them 
that makes them seem so.” 

Presiding at the sessions was 
Stanley Peeler, of West Palm 
Beach, state association president. 

William J. Grant, of St. Peters- 
burg, was elected first district vice- 
president, succeeding Hammond 
Jones, Lakeland, who was named 
to the board of directors. Leo J. 
Adeeb, of Miami Beach, was named 
fourth district vice-president, suc- 
ceeding W. R. Bird, of Homestead, 
resigned. 

The 1952 convention will be held 
in Miami Beach. 


Ford Officially Opens 


Cleveland Parts Depot 


CLEVELAND. — Ford officially 
opened its new parts depot here 
last week, with Dennis M. Fifer, 
depot manager, acting as host at 
ceremonies. The depot will serve 
375 Ford dealers in sections of 
Ohio, Pennsylvania, Indiana and 
Tilinois. 

The depot, which has actually 
been in operation since Aug. 1, 
covers more than 16,000 square feet 








of floor space. It is equipped with 


| truck, parts and accessories levies. 
Notices to dealers were expected 
to be mailed out early this week in 
time for the Nov. 1 deadline. 

Dealers were waiting for the tax 

notices from the factories, since 
they have their own deadline to 
meet on Nov. 5. That’s when the 
car price ceiling posters must be 
on display, as required by OPS’ 
new CPR 83. 

The posters must break down 
six separate items in the deliv- 
ered price of each body style, in- 
cluding the “basic” ceiling price 
and the excise tax. The “basic” 
ceiling is a single figure in which 
is included the dealer markup. 
CPR 83 calls for no disclosure of 
wholesale car prices, either on the 
posters or purchaser invoices. 

OPS spokesmen said “Special Or- 
ders” on prices of the various 





Used-Car Order Near 


WASHINGTON. — Still unre- 
leased by OPA at press time 
Thursday was the new regulation 
on used-car price ceilings. A 
spokesman said “troublesome” 
features were being ironed out 
and public release might not be 
scheduled before this week. 





makes would be ready before next 
Monday’s poster deadline. 
* 2 * 


N THE whole, dealers were re- 

sponding to the new regulation. 
Release of the new excise tax 
amounts was all that held up early 
dealer poster displays in most areas 
last week. The automotive services 
order, CPR 34, has required dealers 
to exhibit labor-charge ceilings 
since last June 15. 

The new tax law again requires 
the excises for vehicles and parts 
to be rigured on the manufactur- 
er’s price, plus added equipment in- 
stalled in assembly. 

Where an auto part is traded 
in for a reconditioned or rebuilt 
part, the tax will be paid only on 
the cash difference. The tax will 
be refunded on any parts used 
for repair or replacement of farm 
equipment. 

Income taxes for individuals will 


1;advance by amounts ranging from 


11% percent to just over 12 percent. 
The increase will be smaller in the 
highest income brackets, because 
the percentage of boost is reduced 
by the limitation of 9 percent of 
present take-home pay. 

One-sixth of the annual increase 
is effective for 1951, to be paid in 
the final two months of the year. 
The withholding rate will rise Nov. 
1 from the flat 18 percent rate to 
20 percent. The ceiling on the 
amount of an individual’s income 
that can be taken in taxes is raised 
from 87 to 88 percent. 

- * * 


ORPORATE tax rates increase 

from 25 to 30 percent on the first 
$25,000 of corporate income and 
from 47 to 52 percent on all income 
above $25,000. This clause is retro- 
active to Apr. 1, but bookkeeping 
will be expedited by making % of 
the increase applicable to the full 
income for 1951. 

Excess profits are to be taxed 
at an extra 30 percent, raising the 
1951 rate to 80% percent and the 
levy for 1952 and thereafter to 82 
percent. The formula for comput- 





Car Prices Up 3rd Time in ‘51 


ing taxable corporate income has 
been completely overhauled—pro- 
viding lower ceilings for companies 
in business only since July 1, 1945. 
Excess profits relief is provided for 
a number of classes of corporations 
under relaxed provisins in the new 
law. 


Ford Announces 
Driver Training 


Films for Schools 


DETROIT.—A series of six films, 
designed for use in high school 
driver-training programs, has been 
made available to schools. The Ford 
division was host to a group of 
educators and others interested in 
highway and safety at a premiere 
showing of the films here last week. 


The films represent nearly a 
year’s work, and were produced by 
the company in cooperation with 
the Traffic Safety Commission and 
the National Education Assn. They 
will be made available without 
charge to schools from the com- 
pany film laboratories, it was an- 
nounced. 

Two of the films were shown at 
the meeting, “Parking the Car,” 
and “Driving in the City.” Others 
in the series, the company said, 
are “Driving on the Highway,” 
“Driving at Night,” “Care of the 
Car,” and “Driving Under Adverse 
Conditions.” 

—Sam Sampson 


Banham New Chief 
Of Toledo Dealers 


TOLEDO.—D. Nelson Banham 
succeeds Art Seltzer as president of 
the Toledo Automotive Trades Assn. 
for the ensuing year. 


Other board members elected 
were: James Ward, first vice-presi- 
dent; John O. Davis, second vice- 
president, and Edward P. Trepin- 
ski, secretary-treasurer. 

The following committees were 
appointed: Labor—Bob Eddy, Bob 
Reese, Art Seltzer, Matt Tank and 
Don Wearley; grievance—R. H. 
Roth, George Kopf, John Davis, 
Frank Skelding and Tom Gardner; 
special activities — Earl Bauer, 
chairman; zoo drive—Bob Reese, 
coordinator, and Bill Wyatt, Jim 
Huebner, Art Seltzer, Jim Ward 
and John Davis, team captains. 








Aerocar Shown 
West Coast Cities See 
Flying Auto 

PORTLAND, Ore. — First Port- 
land public showing of Moulton B. 
Taylor’s Aerocar was held in Port- 
land at International airport last 
week. It made numerous successful 


demonstrations for the press, city 
and aviation officials. 


Later flight and driving demon- 
strations were held at Salem, Med- 
ford, Redding, Sacramento, San 
Francisco, Fresno, Bakersfield, Los 
Angeles and San Diego on a trip 
to the Motorama show at Los An- 
geles Nov. 11-17, where it will be 
exhibited under sponsorship of 
General Petroleum Corp. 











Nash Consultants at Paris Show— 


Shown at the Paris Auto Salon are two Nash Motors consultants, Helen Rother, 
interior stylist, and Pinin Farina, internationally known custom body designer. They 
discussed the Pinin Farina body on a Lancia Aurelia chassis. 











Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 


Week Week Jan. 1 Jan. 1 
Ended Same Ended Oct., to oO 
Oct. 27 Week, Oct. 20, 1951, Oct. 28, Oct. 27, 
1951 1950 1951* to Date 1950* 1951* 
CHRYSLER 21,424 36,754 20,168 75,477 969,741 1,059,147 
Chrysler 3,401 5,418 $3,396 11,986 135,093 148,255 
DeSoto 2,214 3,322 2,220 7,988 99,865 102,591 
Dodge 5,920 10,084 5,881 21,095 267,502 284,092 
Plymouth 9,889 17,930 8,671 34,408 467,281 524,209 
FORD 20,573 34,778 20,212 82,045 1,362,385 1,011,716 
Ford 15,424 28,405 15,204 61,805 1,055,943 781,171 
Lincoln 569 798 567 2,269 28,893 24,385 
Mercury 4,580 5,575 4,441 17,971 277,549 206,160 
GEN ERAL MOTORS .... 38,292 64,871 38,058 153,769 2,548,023 1,954,327 
Buick 7,480 11,269 6,705 28,932 456,484 352,093 
Cadillac 1,910 3,034 1,909 7,604 92,270 89,446 
Chevrolet 18,556 32,322 18,477 73,622 1,278,943 966,538 
Oldsmobile .. 4,905 8,065 5,154 20,510 328,605 248,544 
Pontiac . - 5,441 10,181 5,813 23,101 391,721 297,706 
KAISER-FRAZER 1,126 3,856 1,000 4,375 117,833 85,419 
Frazer wees 10,200 
Kaiser ee is 1,126 3,856 1,000 4,375 107,633 85,419 
CROSLEY . , 70 235 66 287 5,950 4,436 
HUDSON 1,581 3,163 1,580 6,318 113,208 87,377 
NASH — 2,184 3,633 2,542 10,976 159,442 137,885 
PACKARD ..... 1,636 2,516 1,664 3,300 53,165 63,538 
STUDEBAKER - 3,840 3,150 3,838 16,482 227,217 194,865 
WILLYS-OVERLAND?+ 461 880 420 1,499 31,165 22,840 
Total Cars, U. S. ........ 91,187 153,836 89,548 354,528 5,588,129 4,621 550 
¥Includes station wagons and Jeepsters. *Revised. 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 
































Week Week Jan. 1 Jan. 1 
Ended Same Ended Oct., to to 
Oct. 27, Week, Oct. 20, 1951, Oct. 28, Oct. 27, 
1951 1950 1951* to Date 1950* 1951* 
CHEVROLET 6,730 9,564 6,448 25,514 415,332 374,371 
CROSLEY ........ 15 24 7 50 443 611 
DIAMOND T 125 127 119 492 5,114 6,500 
DIVCO ; 86 92 84 370 3,965 3,848 
DODGE ..... : 2,992 3,412 3,018 10,911 95,619 140,684 
FEDERAL 50 35 51 218 1,506 2,205 
FORD 4,442 6,175 4,683 18,597 299,170 278,411 
GMC ......... we) 2,309 2,247 2,261 8,719 89,987 107,567 
INTERNATION 2,314 10 2,985 11,449 83,011 138,027 
MACK ...... basa 290 330 206 687 9,290 12,683 
= , 371 444 .364 1,422 6,587 11,926 
STUDEBAKER ...... 1,360 1,000 1,257 5,028 41,288 43,182 
Vi ee 372 387 388 1,326 11,840 13,187 
WILLYS-OVERLAND ~ 2,145 1,288 2,156 8,370 37,643 79,727 
MISCELLANEOUS 331 190 331 1,324 8,227 13,609 
Total Trucks, U. S..... 23,932 25,375 24,358 94,477 1,109,022 1,226,538 
Total Cars, Trucks, } 
ican : itis 115,119 179,211 113,906 449,005 6,697,151 5,848,088 
Total Cars, Trucks, 
Canada ........ edi uae 6,255 8,168 6,326 25,0038 326,814 346,426 
Grand Total 


Cars and Trucks, 

U. S. and Canada........121,374 187,379 120,232 474,008 7,023,965 6,194,514 
*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
Drive, Sterling, Nash, etc. 











NPA Is Due to Readjust 
Car, Truck Quotas 


(Continued from Page 1) 


costs in their operations deal of study for the past several 
the current quarter. months. ; 

For the industry as a whole last| Originally, it was planned to 
week, car production was up to|make some changes for the first- 
NPA-permitted levels, although | quarter of 1952, but a delay was 
well below schedules obtained in|granted at the behest of the auto 
1950. | manufacturers themselves. 

ared likely that U. S. Meantime, makers have been op- 
ueeas Oa build 412,000 cars and| erating on = ne percent- 
114,000 trucks for a total of 526,000 | 48¢5 Since wune oll: ; 
vehicles this month, as compared | poe erage ag owe Chrysler, 21.65; 
with 659,371 cars and 111,418 trucks | Crosley, 4 ord, 21.35; General 
for a total of 770,789 vehicles in| Motors, 41.35; Hudson, 2.95; Kaiser- 
October, 1950. | Frazer, 1.55; Nash, 3.30; Packard, 

* 


during | 


. ~ 2.15; Studebaker, 4.25, and Willys, 
29 | 1. 
UTO industry observers said Only Chrysler, Ford, GM and 
that with such a discrepancy | studebaker were able to build up to 
between this year’s and last year’s| their permitted levels during the 
output rates, there was no doubt | third quarter of this year 
that the break-even points of some | ae ; 
makers must be in jeopardy. OTHERS were hampered either 
NPA’s plan to revise individual by materials shortages or sales 
percentages of output is nothing | resistance. 
new. The government agency has Failure of some firms to build 
been giving the matter a great |up ‘9 allowable levels because of 
|sales resistance is believed to have 
|brought about NPA sentiment for 








Auto Stocks |a change in individual output per- 
Oct. Oct. 1951 | centages. 
24 17 High Low Defense planners are said to be 
Chrysler 71% 72 82%, 65%| planning on ordering more auto- 
Crosley 2% 3 54 2%| mobile production cutbacks, and 
GM 51 52 54 46 they fear that a passenger-car 
Hudson 13% 14 20% 12%) shortage may be in the cards for 
K-F 6 6% 8% 4% | next year. 
Nash 19% 19% 22% 17%! For that reason, it is said, the 
Packard 4% 4% 6% 4% | government figures that all the cars 
Stude. 30% 295%, 35% 25% possible should be built while the 
Willys 9% 9% 112 7% |materials are available for their 
— - production. 
Average 23.27 23.44 In case of allout war, defense 
Compiled from reports of trading on the| Planners say, lost car production 


N. Y. Curb and N. Y. Stock Exchange. |aagnt be just as bad as lost mili- 


tary output. 
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As Cars Become Scarce... 





boosted Nov. 1, yet customers are 
hard to entice 
* * * 


impending increase in the auto 
excise tax would bring a temporary 
increase in ‘sales, but most areas 
report that it did nothing to im- 
prove the market. 
Dealers in Los Angeles descibed 
the current market as “one of the 


tradeins than they have in months. 

Figures spoke eloquently for 
Akron. New-car sales there in 
the week ended Oct. 13 skidded 
to 254 units, against 439 in the 
same week last year. 

For the first two weeks in the 
month, sales amounted to 540 units, 
about 39 percent below the 883 
new cars sold in the first two 
weeks of October, 1950. 


* * * 


To story was similar in Colum- 
bus, O. New-car sales in the 
first 15 days of October totaled 
only 594, against 758 in the first 
half of September and 998 in the 


f igpmeion was some hope that the| 


softest of the year,” despite the fact 
that they are offering more for 





Dealers Anticipating 
Sales Recovery 


(Continued from Page 2) 


first 15 days of October of last 


year. That’s a decline of 40 percent | 


from last year’s level. 


Sales nationally in October of 
last year were still riding the crest 
of the Korean war-inspired buying 
and wound up at 580,373 units. 

A 30 percent decline from last 
year’s figures would result in 
about 406,000 new-car sales for 
October of this year, while a 35 
percent decline would bring the 
figure to about 377,000. 


Preliminary reports indicate that 
new-car sales in September of this 
year trailed those of the same 
month last year by about 32 per- 
cent. 

* * + 


EPTEMBER new-car sales in the 

29 states, which have so far re- 
ported, amount to 196,232 units, 
against 289,411 for the same states 
in September, 1950. 

Should the ratios for the 29 
states reported hold for the rest 
of the nation, September sales 
would amount to about 424,000 
units. The total for September, 
1950, was 625,755. 








Grand Jury Order Issued 


For Palumbo in Phila. 


PHILADELPHIA. — Federai 
Judge Ganey has issued a body 
attachment for Frank Palumbo, 
the restaurant man who owns a 
Ford dealership here, for fail- 
ure to keep a date with the fed- 
eral grand jury on rackets. 

Palumbo’s’ attorney, Jacolh 
Kossman, immediately filed a 
petition in U. S. District Court 
to dismiss the petition on th: 
ground that no subpena had 
ever been issued and therefore 


no criminal contempt was _ in- 
volved. 
Palumbo’s attorney claimed 


that his client was in Detroit on 
business, but Judge Ganey said 
that Palumbo’s business was to 
be in Philadelphia. 





Gas Price War 


Ends in N. J. 


JERSEY CITY.—The price of 
gasoline was back to a 23.9 cents- 
a-gallon average in Northern New 
Jersey following a _ three-month 
price war in which motor fuel cost 
was chopped down to 15.9 cents on 
the gallon. 

The price-juggling came to a halt 
when major oil companies discon- 
tinued supplying their dealers. 
Price of premium gasoline was sell- 
ing variously from 25.9 to 26.4 in 
contrast with the 19.9 cents a gal- 
lon during the price war. 
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Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 
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ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 
at regular rates, but if signed "Box No. ......, in care of Automotive News, Detroit 26, Mich.’ add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same ‘day 
received. Display Ads: $9.80 per inch, per insertion. 


MICH. 








Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 





HELP WANTED 


REGIONAL SALES MANAGER 
growing organization, 





in fast 
now establishing 


national distribution for Fab-Spray (see 
product advertisement in Automotive 
News Sept. 24, Oct. 8, 22). Guaranteed 


salary, traveling expenses, commission on 
territorial volume. New car furnished. 
Only capable, aggressive man with ex- 
tensive selling experience in automotive 
or allied lines will be considered. Write 
full qualifications, personal statistics, 
business background, references and 
availability. All inquiries held in strict 
confidence. Henderize, Inc., 5667 Free- 
port Blvd., Sacramento, Calif. 


ACCOUNTANT-OFFICE MANAGER. There 
is an opening in our organization for 
a man who has had accounting experi- 
ence and can handle the entire clerical 
department of our dealership. Please 
under no circumstances contact us direct 
without first filing out an application 
giving your complete history. All replies 
will be handled with strict confidence. 








Automotive News, Detroit 26. 





ASSISTANT MANAGER 


AUTO LEASE ASSISTANT MANAGER for 
a successful, recentiy established automo- 
bile leasing corporation. This is an oppor- 
tunity for an energetic, capable man with 
ambition, willing to pay the price of suc- 
cess through hard self-application, to get 
in on the ground floor of a young cor- 
poration. Applicant must have some 
experience, and a thorough knowledge of 
the automobile leasing business, but not 
necessarily a present executive. Between 
thirty and forty-five, willing to live within 
a fifty-mile radius of New Haven, Conn. 


Salary plus lucrative profit participation 
with opportunity of investing earned 
bonuses into corporate stock. 


Your application must contain complete 
personal and business background and 
photograph. 


WRITE BOX 5554 
c/o Automotive News, Detroit 26 








The Cochrane Chevrolet Co., 601 State | 
St., Bridgeport, Conn. ° 
USED CAR SALES MANAGER. Buick 
dealership in southern Minnesota. Ex- 
perience preferred. Capable of apprais- 
ing and merchandising used cars, also 
training personnel. Write Box 5542, c/o 





HELP WANTED 


POSITION WANTED 





SALES MANAGER. New cars—large ‘‘Big 
Three,’’ aggressive volume dealer. Sizable 
Pacific area city. Prefer 35-45 age. Re- 
quire intelligence, experience, aggressive- 
ness, imagination, initiative, closing 
ability, training salesmen, long hours. 
Salary and generous profit sharing. Per- 
manent connection. Box 5559, c/o Auto- 
motive News, Detroit 26. 


FLORIDA DEALER wants service man- 
ager. Wanted service manager for Chrys- 
ler, DeSoto, Dodge and Plymouth dealer 
in Key West, Fla. 150 to 200 new car 
contract plus large used car business. 
Must have references. New and excel- 
lently equipped service department. Also 
need parts manager. Box 5560, c/o Auto- 
motive News, Detroit 26. 

WE WANT the best automobile salesmen 
that can be found, who want to be more 
than a salesman. We own and operate a 
large number of dealerships and going to 
get more. We like to take top salesmen 
and train them for sales managers and 
managers of our places. Box 5576, c/o 
Automotive News, Detroit 26. 

EXPERIENCED MAN to start and operate 
ear and truck rental business for Ford 
dealer in Milwaukee and _ surrounding 
territory. Box 5544, c/o Automotive 
News, Detroit 26. 

OFFICE MANAGER-ACCOUNTANT. Large 
Detroit Ford dealer wants a man capable 
of handling volume operation. Give com- 
plete information. Salary and bonus. 
Box 5541, c/o Automotive News, De- 
troit 26. 


SERVICE MANAGER: Large volume Buick 
and International dealership. Modern 
garage and equipment. Located in south- 
ern Minnesota. Write Box 5543, c/o 
Automotive News, Detroit 26. 

















GENERAL MANAGER to older 
dealer, in Ford or G.M. dealership, who 
desires to take life easier and still retain 
interest. Familiar with all phases of op- 
eration and can produce results. Best of 
references and factory approval assured. 
100 car minimum with Michigan territory 


assist 





preferred. All replies held strictly con- 
fidential. Box 5561, c/o Automotive 
News, Detroit 26. 

GENERAL MANAGER, sales. or office 


manager, thoroughly experienced in all 
phases of new and used car operation. 
Have been new car dealer, desire man- 
agerial position. Would be willing to 
purchase part interest. Will consider 
Texas, New Mexico or Oklahoma only. 
Box 5564, c/o Automotive News, De- 
troit 26. 


PRODUCER, young, aggressive. Just sold 
my used car and truck business. Want 
opportunity to buy into dealership. Pre- 











vious experience in dealer operations. 
Management minded. College graduate. 
Box 5565, c/o Automotive News, De- 
troit 26. 

ACCOUNTANT-BOOKKEEPER;: 31. mar- 
ried. Ideal for busy dealer who has 
other investments such as automobile 
leasing contracts. financing, and prop- 
erty. Presently in Chicago but willing 
to relocate for right party. Box 5545. 
c/o Automotive News, Detroit 26. 

BUSINESS MANAGER offers. extensive 


factory training, dealer and public ac- 
counting experience. Permanent connec- 
tion desired with medium to large dealer 


in south Confidential inquires invited 
Box 5577. c/o Automotive News. De- 
troit 26. 





DEALERSHIPS AVAILABLE 














POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half reguiar 
rates, namely: 9 cents per word for each 
Insertion. sh in advance. (Half-rate 
does not apply to display ads in this 
section.) 











USED CAR MANAGER. Presently em- 
ployed with a Chevrolet dealer in New 
York. Thorough knowledge of used cars. 
Expert on appraisals, reconditioning, 
financing and ete. Over twenty-five years 
in the automotive field. Outstanding rec- 
ord as a salesman. I am interested in 
@& permanent location with a _ future. 
Sober, no habits and responsible. Can 
furnish the best of references as to my 
ability, honesty and character. Box 5562, 
c/o Automotive News, Detroit 26. 


WORRIED? TIRED? Let me take the 
load off your shoulders. I’m 33 years 
old, thoroughly familiar with all types 
of both new and used automobiles and 
the people who buy them, and available 
right now to take over the complete 
management of your dealership. Volume 
sales and management background. Ex- 
cellent references, Prefer approximately 
300 car deal, any location. Write Box 
5563, c/o Automotive News, Detroit 26. 

POSITION WANTED. California dealers— 
do you need an experienced automobile 
accountant, office manager, F.C. book- 
keeper? Immediate availability. Box 








5566, c/o Automotive News, Detrot 26. 





IN THE HEART OF A BOOM area with 
plenty of ‘‘bounce.’”’ the most compact 
automobile setun in Snokane. Wash.. {s 
now available. Population 225.000. Build- 
ing 100x100 on main artery in center of 
automobile row. Showroom 100 feet. 
g00d lease and long term available. Ex- 
cellent used car location, black-topned 
with nice office building. Service parts 
and offices all well equipped and newlv 
renovated: also body and paint shop 
fully eouinved. Two parking lots between 
main building and body shop. Franchise 
200 cars with good factory relations. 
Gross sales 1949 and 1950 in excess of 
$700,000. and in excess this amount first 
nine months of this year. You must 
qualify with factorv. Box 5569. c/o 
Automotive News, Detroit 26. ¢ 


DEALERSHIP FOR SALE. now handling 
Kaiser-Frazer. A good paying business. 
buildine for sale or lease. Located In 
south Jersey. in a city of 200.000 popu- 





lation. Must sacrifice on account of 
health. Box 5549, c/o Automotive News 
Detroit 26. ; 





WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 


8430 W. McNichols Rd. Detroit 21, Mich. 




















sete at 




















DEALERSHIPS AVAILABLE ~ 


sM. UL “BIG 3’ dealership together with 

c dependable farm equipment deal in 

‘ ral Missouri. Well integrated busi- 

1950 gross $143,000. Impressive 

ntial, excellent facilities. Owner 

‘ es to retire. An opportunity for $22,- 

( at least $18,000 cash. Please do not 

arswer unless you qualify. Box 5570, 
Automotive News, Detroit 26 





DING ‘‘BIG THREE” agency in small 
isouth city. No better place on earth 
live and raise a family. Beef and 
cattle center and considerable in- 
trial expansion (not defense plants) 
under way. Agency established 
nty years, 120 new units 1951. Owner 
wishes to retire. About $35,000 to handle, 
Box 5571, c/o Automotive News, De- 
troit 26. 

BIG THREE DEALERSHIP, southern 
Minnesota. 350 car contract, good leases, 
downtown location, Over one _ million 
gross to date this year. Approximately 

$100,000 includes used cars, cash in 

bank, accounts and all assets. Write Box 

5578, ¢e/o Automotive News, Detroit 26. 


AGENCY, now handling Chrysler, 200 cars. 
Located in N. J. within 75 miles of New 
York city. Gross sales over % million. 
Principals only. Replies confidential. Box 
5579, c/o Automotive News, Detroit 26. 

200 CAR CONTRACT, handling Dodge- 
Plymouth. Ohio county seat town—8,000 
population. Good money maker. Box 5508, 
c/o Automotive News, Detroit 26. 

DEALERSHIP, handling Chevrolet, in pros- 
perous Kentucky city. Gross sales last 
year in excess of $600,000. Inventory 
plus some real estate. Central Business 
Exchange, 302-303 Central Bank Bidg., 
Lexington, Ky. 

NOW HANDLING Oldsmobile and G.M.C. 
30 to 40 units yearly. Parts stock, serv- 

showroom—$15,000. C. H. Bolds, 
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BUSINESS FOR SALE 


USED CARS FOR SALE 





WORLD’S GREATEST used car operation, 
handling Cadillac, for sale in Hollywood, 
California. Sold over three million dol- 
lars worth of Cadillacs in last 24 months. 
Ill health reason for selling, Box 5538, 
c/o Automotive News, Detroit 26 


DEALER SERVICES 


INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 
ants and by the government. 
co., INC. 


ALLIED INVENTORY 
E. 79th St. Chicago, Illinois 


1831 
ESsex 5-8300 


224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 














INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 





INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. ee 
booklet on Parts Department operation sent 
on request. Cali or write for service details. 
Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 








CARS WANTED 





ice, 
St. Elmo, Il. 

oe DEALERSHIP WANTED 

WANTED TO BUY. I intend to buy a 
G.M. dealership in immediate or near 
future. Approximately 150 to 300 car 
potential. Prefer Chevrolet or Chevrolet 
dual, but will certainly id any 


other line or combination of G.M. fran- 
chise. Factory approval assured, Will 
guarantee satisfactory treatment of old 
customers and adhere to strict confidence 
during negotiations. Box 5567, c/o Auto- 
motive News, Detroit 26. 








WANTED 


GM DEALERSHIP IN 
DENVER, LOS ANGELES or SAN DIEGO 


Experienced operators will invest 
up to $250,000. 


This is a legitimate inquiry and your 
confidence will be protected. 


ED RICKER 


3600 MAIN KANSAS CITY, MO. 
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FORD OR GM OF 400 TO 1000 CARS 
Our unusual proposition will release your cor- 
porate net worth at the most favorable 
personal tax level and with capital gain. 
Can qualify with factory. All replies strictly 
onfidential. 

” ‘BOX 5558, c/o AUTOMOTIVE NEWS 

Detroit 26 





G.M, DEALERSHIP in central New York 
state. Will buy entire operation or will 
manage with option to buy interest or all 
of dealership in town of 25,000 or larger 
city. Box 5568, c/o Automotive News, 
Detroit 26. 








—AUTO— 
AUCTION 


—At— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





—At— 





DANVILLE, PENNA. 
EVERY WEDNESDAY 








PARTS FOR SALE 


Hard-to-get body and fender 
and related GM cars. 
Immediate shipment anywhere Call 
Trenton 4-5194, Stacy Trent Pontiac, 
224-236 W. Hanover, Trenton, N. J. 

(Ford or Mercury), 
Rootes type. Sacrifice. Eugene Hubner, 
Weehawken, N. J. 


PONTIAC PARTS 
TRY US ON ALL G.M. PARTS 
Shipped Anywhere 
Direct Phone — AM 2-7117 


FRANKLIN-WEBER PONTIAC 
6101-25 N. Clark St. Chicago, Ill. 


PONTIAC. 
parts for Pontiac 








___ACCESSORIES WANTED 








always find real action at 
both these auctions. 


R. D. WEST, PROP. 


Tex Rickard 


You will 


Jos. E. Johnson 
Auctioneers 














USED CAR BUYERS 


WE ARE WHOLESALING USED CARS 
ALL MAKES AND MODELS 


BAUER-HARRINGTON 
N.W. OHIO'S LARGEST 
LINCOLN-MERCURY DEALER 


See or call Gus Stalzer 
TOLEDO, OHIO GARFIELD 1245 





New 1951 
BUICK 


Specials - Supers - Roadmasters 





PONTIAC 





We Will Pay 
$200 over factory invoice. 


“We guarantee that these cars will not 
be re-sold above O.P.S. ceiling prices.” 


A. E. Chenoweth 
Chenoweth Motor Co., Inc. 
XENIA, OHIO PHONE 1770 
Buick-Pontiac Factory Franchise Dealer 














USED CARS FOR SALE 








KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Art Grandi, Auctioneer 
915 N. Iilinois St. Phone Lincoln 5383 





WANTED TO BUY: Lincoln - Mercury 
franchise in New York state, excluding 
metropolitan New York. Minimum 150 
units. Have factory approval. Box 5548, 
c/o Automotive News, Detroit 26. 





DEALERSHIP WANTED 
CHRYSLER — DeSOTO — DODGE 
Over 300 car franchise. Ample capital, 
factory approval assured. All replies 

confidential. 
BOX 5575 


c/o AUTOMOTIVE NEWS, DETROIT 26 





GREATER BOSTON ONLY. One of ‘Big 
Three,’’ unlimited capital, factory ap- 
proval assured. All replies confidential. 
Box 5516, c/o Automotive News, De- 
troit 26. 

GM DEALERSHIP WANTED. Prefer Buick, 
200 car minimum. Interested in complete 
or partial ownership. 17 years with pres- 
ent Buick dealer. Replies held in strict- 
est confidence. Box 5531, c/o Automotive 
News, Detroit 26. 


WANTED AUTO AGENCIES 


We have qualified buyers for all size fran- 
chises throughout the United States. AM re- 
plies held in strictest confidence. 


DAVID JARET CO. 
Established Over 28 Years 
150 Montague St. Brooklyn 2, N. Y. 
ULster 2-5600 














BUSINESS FOR SALE 

PARTS JOBBING BUSINESS in northern 
Ohio. Well established motor rebuilding 
business located on main highway—ter- 
ritory covering thirty miles of industrial 
center. Complete lines of all nationally 
advertised brands. Owner wants to retire 
or sell part. We'll sell for flat price or 
on inventory. Box 5572, c/o Automotive 
News, Detroit 26. 

FOR SALE. Garage and dealership han- 
dling Buick, GMC trucks and U.S. tires, 
Standard Oil gasoline. Located in upper 
peninsula of Michigan, town of 3,000 
approximate population. Excellent schools. 
Good reason for selling. Box 5552, c/o 











AUTO AUCTION 


TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N.Y. 

(For Dealers Only) 

EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 














ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 
Buy Now at Low Prices 
1948 - 1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


Morris Freedman, 


Mor. 
SARATOGA 7-2300 SHERWOOD 7-1700 








THE TUESDAY SALE — 11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 


(In the Heart of the Nation) 


Phones: E 33 


Open all night, Monday night 
No Reservations 
Operated by Carl E. Marker 
324 W. Main St. Ft. Wayne, Ind. 





PARTS FOR SALE 





BRAND NEW initial stock Kaiser and 
Henry J parts. L type sign, two service 
dise signs, distributors cost approximate- 
ly $3,100. Will sacrifice all for $1,800. 
Write for itemized list of parts. Selden 
and Brand, Inc., Packard Dealers, 7000 
Schaefer, Dearborn, Mich. 


Oldsmobile 


Parts 
24-HOUR DELIVERY SERVICE 


a 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 
21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-6332 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 























CROSLEY DEALERS 


We pay spot cash for surplus Crosley 
PARTS - ENGINES - ACCESSORIES 


We also carry the largest stock of 


2 and 4 CYLINDER 
CROSLEY PARTS 
@ SHIPMENT SAME DAY ® 

WRITE — PHONE — WIRE 

Service Motors 
“Largest Crosley Dist. in the East" 
581 HEMPSTEAD TPKE., ELMONT, L. I. 

PHONE Floral Park 4-3300 








Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 


GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 


We Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 
ACT QUICKLY!! 
DEXTER MOTORS 


PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C., N.Y. 
SAcramento 2-7600 


























TRUCKS FOR SALE 

FOR SALE. One Holmes Speed King 
wrecker. Mounted on a 1947 Diamond T. 
In good shape. Price $1,750. Chopping 
Motors, P. O. Box 1011, Casper, Wyo. 

100 USED ‘%%-ton panel trucks, 1947-48, 
Internationals, Dodges, Fords. Used by 
fleet for delivery. Must be sold. Box 

5573, c/o Automotive News, Detroit 26. 


BUSES FOR SALE 

1951 STUDEBAKER, 48 passenger; 1951 
Dodge, 60 passenger; 1951 White, 60 
passenger; 1951 International Harvester, 
60 passenger; 1948 International Har- 
vester, 48 passenger; 1948 Studebaker, 48 
passenger; 1944 Ford, 48 passenger. Na- 
tional Bus Sales Co., Inc., 101 N. 33rd 
St., Philadelphia 4, Pa. BAring 2-7605. 

TWO—New 1951 Chevrolet school buses, 
48-passenger. Priced at dealer invoice. 
Also, two 1946 Chevrolet school buses, 
48-passenger. Excellent condition. Stagers 
Chevrolet Co., 528 Main St., Portage, Pa. 
Phone 2211. 

SCHOOL BUS—New 1951 Chevrolet with 
48-passenger Carpenter body. Will reply 
to all inquiries. Fredericktown Motors, 
Fredericktown, Ohio. 

BUSES FOR SALE. Four, 1951 Chevrolet, 
48 passenger school buses. 2 Wayne, 2 
Superior. The Blanchester Oil Co., Blan- 
chester, Ohio. Phone 2861. 


FOR SALE. 4 new 1951 Chevrolet school 
buses, model 6702 with 48-passenger 
Wayne bodies. Write or phone Sinders 
Chevrolet Co., Jasonville, Ind. 

BUSES WANTED _ 

NEW 60 PASSENGER school bus wanted. 
Dodge preferred or will buy new chassis 
only. Rush full information. Box 5557, 
c/o Automotive News, Detroit 26. 

SHOP EQUIPMENT FOR SALE 

NATIONAL CASH REGISTER 6116-(16)- 
RS-RI-LIC. Only one year old, Cost 
$1,850, will sell for $1,200 with one year 
service contract included. Appointment 
to see machine. Call Jordan 4-6029, Clar- 
ence Bell, Inc., 21015 John R, Hazel 
Park, Mich. 

WEAVER ALIGNMENT RACK. Complete 
with all equipment. As good as new. 
Priced right. Carl P. Lieber and Co., 
Inc., Bellevue, Ohio. 

ONE COMPLETE VISI record inventory 
control, 4-drawer type system. In excel- 
lent condition. Reasonable. Hub Motor 
Co., 2625 Milwaukee Ave., Chicago 47, 
Ill. 
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SHOP EQUIPMENT WANTED : 
WANTED—Heavy duty frame machine. 1 
set Hydra-Matic transmission tools. Write 


advising price and _ condition. Roberts 
Chevrolet, Waynesboro, Pa. 

AUTO TURNTABLE—Will buy if in good 
condition. Write, giving price, to Sun 
shine Motors, 1050 West Adams S8t., 


Fla 
STOLEN CARS 


Jacksonville, 





STOLEN CAR 


1951 FORD CONVERTIBLE 
LIGHT BLUE COLOR, BLACK TOP 

Radio, Heater, White Wall Tires 

Tan Leather Interior, Overdrive 

California License 9 B 23613 
Serial BICH 150246 
$100 REWARD FOR RECOVERY 
Call or Wire 


KITCHEN-BOYD MOTOR COMPANY 
2222 Chester Ave., Bakersfield, Calif. 








ANTIQUE CARS FOR SALE 





1916 DODGE TOURING, perfect restorable 
condition. Six good tires. Will trade for 
new Dodge pickup. E. B. Johnson, 4655 
National Pike E., Springfield, Ohio. 








1922 ROLLS ROYCE sedan. Good condi- 
tion. Sale or trade. §850. <A. Jonas, 
1406 Ave. A, Flint, Mich. 

MISCELLANEOUS 





ATTENTION Lincoln-Mercury dealers! Will 
trade Mercury powered three-A sprint race 
car for new Mercury race car. Cost over 
six thousand dollars. Equipped full race 
Winfield camshaft, racing heads, dual 
manifold, dual carburetion, burns alco- 
hol, Scintella magneto cyclone in and out 
gear box, special radiator, engine winds 
over 5,000 R.P.M., J&E pistons, alumi- 
num frame, aluminum body, full floating 
rear axles, chrome moly safety hubs, 
Halibrand quick change differential, eight 
gear changes, six Dreyer magnesium 
wheels. Car is magnafluxed, will demon- 
strate or tear down for inspection. Box 
5574, c/o Automotive News, Detroit 26. 


AUTO CONVERTIBLE TOPS. Complete 
and ready for quick and easy installa- 
tion, From $24.95. Send for free deal- 
er’s catalog. Original equipment type 
quality up to 50% off. Henry Jacobs and 
Co., 3755 N. Broadway, Chicago, IIl. 

1,000 EMBOSSED BUSINESS CARDS— 
$3.95 postpaid. Write for free samples 
and style chart. N.Y.C. phone for repre- 








sentative. State Printing Service, Dept. 
1601, 200 West 34 St., N. o we 
LA 4-2820. 





FOR SALE or TRADE, 1949 Ventnor 22- 
foot, six passenger speed boat. Like 
new. Equipped with 145 h.p. Chrysler 
marine engine. Price $2,995. Would con- 
sider new 1951 car in trading. Box 5550, 
c/o Automotive News, Detroit 26. 

ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 


AUTOMATIC BRAKING 
TOW BAR 


Complete with controlled steering 
Guide Cables and $54 
Brake Hook-up......... 45 
ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
QUICK-TOW BAR 
Bumper-to-Bumper Unit... . $1 7.50 


WE STOCK PARTS 
Protecto Covers Carrying Bags 
Safety Chains 


TOW BAR SALES CO. 


Exclusive Factory Distributors 








AN 3-8888 Nit U 4-840! 
DE 2-0700 "@) DO 3-8373 
40 South Clinton St., Chicago 6, Illinois 








ARE YOU GOING TO FLORIDA THIS YEAR? 
The OCEAN GRANDE APARTMENTS — one, 
two and three room apartments. A full bleck 
right on the ocean in Hollywood Beach, 
Florida. Caters to the Automotive Trade. 
Write—Wire—Phone 
OCEAN GRANDE APARTMENTS 
Mrs. Harry D. Sloane, Resident Manager 
3300 N. Surf Road Hollywood, Fla. 
Phone 925] 











‘New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [_] or send bill [_] 














Automotive News, Detroit 26. 
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Sealed Power 


MD-50 STEEL OIL RING 


The only ring with the Full-Flow Spring 

































CHROME-FACED RINGS 
The best way to 


FIGHT 


HEAT, FRICTION 
CORROSION, ABRASION 


| Sealed Power | 

















Best for Oil Control even in 


sADLY TAPERED 
OUT-OF-ROUND BORES! ; 
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H H F Since 1911, Sealed Power has meant top quality—in both original equipment and replacement. 


Sealed Power Piston Rings, Pistons, and Cylinder Sleeves are preferred by engineers and mechanics 








alike. Sealed Power Rings are used as original equipment by manufacturers of over 80% of all 


passenger cars. Sealed Power is also the leading producer of piston rings for automatic transmissions. 


Sealed Fewer Piston Rings 


SEALED POWER CORPORATION ° MUSKEGON, evINGS 








